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isn’t 


PROFIT 


your prime 
objective? 


Speed Queen’s sensational rise to top position in the 
coin-operated laundry field is due to leadership in 
the 3 basic ingredients that produce profit. Here 


they are: 


For complete details: Fill out and address this coupon to 
MeCRAWE Commercial Dept. J 
V W SPEED QUEEN 
° A Division of McGraw-Edison 
EDISON Company, Ripon, Wisconsin 
NAME 


ADDRESS 


ZONE STATE 


A Faster, Shorter Cycle . . . that attracts more cus- 
tomers .. . and handles at least 50°7 more business 
with the same investment. 


Cleanest, Whitest Wash Offered Anywhere .. . 
produced by Speed Queen's famous bowl-shaped tub 
and agitator principle with popular top loading. 
Speed Queen’s superior washing quality holds cus- 
tomers . . . keeps ‘em talking favorably. (Safety lid 
lock has been added as a new feature.) 


Most Trouble-Free Machine . . . in the entire in- 
dustry. Which means lowest maintenance cost. When 
servicing IS necessary, easy accessibility of all major 
mechanical assemblies saves time and labor. 

There it is... the 3 basic requirements that assure 
big coin-laundry profits wrapped in one commercial 
automatic washer . . . SPEED QUEEN. Why settle 


for less? 





The workin’est clothes 














® Why not turn heavy soil problems 
into a new selling point for your 
service? Ask your customers for a 
heavy load of their workin’est clothes 
... then put Swift’s new heavyweight 
team to work. 


Use FLEXO first for a fast, strong 
“break.” It goes into solution quickly 
and thoroughly, even at reduced 
water temperatures. 


Then add SOLAR to help emulsify 
grease soil. The heavy duty detergent 
action floats off soil to help prevent 
redeposition and eliminate need for 
rewashes—all at controlled pH. 


Ask your Swift’s man for a grease 
grappling demonstration of the new 
Solar-Flexo team, or write for details. 


ONE TRIAL IS BETTER THAN A THOUSAND CLAIMS 


SWIFT & COMPANY, SOAP DEPT. 
4115 Packers Ave., Chicago, IIl. 
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come clean with 


SWIFT’S 


Heavyweight Team 
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HEAVY DUTY me. 
DETERGENT 





ASK ABOUT PEERLESS POWDER 
FOR SELF SERVICE 

. a truly balanced blend of washing 
compounds. Contains all ingredients for 
freshening, water softening and bright- 


ening. No extra additives or rewash 
needed for bright, fresh, easy loads — 


every time. 


104 YEAR 
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Whither Wash-and-Wear? 


Have you tried to buy a regular-finish 
cotton dress shirt in the lower price range 
lately? You'll find it next to impossible to 
get one—even if you shop the discount 
and the _ five-and-dime _ stores. 
Everybody is promoting wash-and-wear 
this season as if his life depended on it. 

But, oddly enough, in spite of all the 
hullabaloo some cracks have developed in 
the wash-and-wear line. And some manu- 
facturers are starting to concentrate on 
making shirts with regular finishes again. 

The first promoters of wash-and-wear 
enjoyed a temporary advantage in selling 
a product with a plus value. And they de- 
manded a premium price for their shirts, 
They made a effort to improve 
the resin when the chlorine bleach prob- 
lem was brought to light. And this, of 
course, added to the price of finishing. 

But when everybody climbed on the 
wash-and-wear bandwagon—using what- 
ever resins they could get—the advan- 
tage was gone and the prices dropped. 

As far as the consumer is concerned, 
wash-and-wear is wash-and-wear. There 
are no yardsticks to make comparisons. 
When a low-price wash-and-wear shirt 
doesn’t live up to all the claims made for 
it, the public loses its willingness to pay a 


houses 


sincere 


premium price for any of them. 

The upshot has been this: In spite of 
all the promotional emphasis that has 
wash-and-wear 
in the over-all volume 
of goods sold. And since 
costs more to produce, the 
haven’t made any more money. 

The way it looks now, there 
fewer wash-and-wear shirts and sheets 
available to the consumer in the future 
although it will probably hold strong in 
the wearing apparel line. 

—Henry Mozdzer 


been there has 


been no increase 


put on 


wash-and-wear 
manufacturers 


will be 


REPRINT SERVICE FOR OUR 
READERS—Please write promptly if you 


want reprints of any article appearing in 
this issue. Cost is $13 per 100, one side of 


a single sheet; $21 per 100, two sides of a 
single sheet (8M, r 11), Additional 100's at 
$1 de; $1.90, two sides. Minimum 
s 100 re ‘prints . For reprints in color 
reprinted spreads or folders, please 
write for prices and additional 
tion, All prices F.O.B. Lancaster, 
Address the Editor: 
StarcHroom Launpry JOURNAL 
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tt 'S BY GIBRAL 


ON THE MARKET.--: 


RESINTEX 
100 


LONG LASTING 






Guaranteed to last at least 12 weeks 


in actual operation 


TOUGH — Stands up under any production schedule. 
"FLEXIBLE — Has plenty of resiliency and “give”. 
CONSTANT QUALITY — Due to quality control, possible because 


ALL RESINTEX 100 PRESS finishing operations are done in our own plant. 


COVERS are equipped ABRASION RESISTANT — Tough fibers made tougher by Gibraltar 
with a new type draw finishing. 
cord that will last for the FINELY WOVEN SURFACE — Gives your work a plus... smoother 
life of the cover. ironing. 
* 
RESINTEX 100 is avail- 
able with SKIRTS or Sold Through Leading 
PUNCHED HOLES. Also Distributors Everywhere 


available by the yard, GIBRALTAR 
FABRICS. wc. 


254 — 36th Street, Brooklyn 32, N. Y. 


Here’s why... 


0 
Name 


UEBSCH 
RIGIN 


“Imitation is the sincerest form of flattery,” 


and we at Huebsch have been flattered for 





years. Many of the Huebsch “firsts” listed 
on these pages have been widely copied. 


But we will continue to offer you more 


7 
features... first...as fast as Huebsch engi- 
. 
a neers originate them. And, thanks to our 
* 
volume sales and volume production, we 


will continue to offer America’s most ef- 


ficient and most attractive equipment at the 


ee lowest prices in the industry. 


THE NEW, BEAUTIFUL 
MODEL "37 A” 
TUMBLER DRYER 
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ORIGINATORS 


...of the OPEN-END TUMBLER... invented and introduced 
by Huebsch 27 years ago. 


@ ORIGINATORS 


mn Ba of the 37”’ diameter tumbler ... and only manufacturer to offer it in 


three sizes: 37’ x 18’, 37’ x 24", 37" x 30”. 


ORIGINATORS 


...of ANY COLOR YOU WISH... at no extra cost. 


ORIGINATORS 


... Of porcelain burners in tumblers. 


ORIGINATORS 


... of the easy-to-reach, built-in coin meter. 


ORIGINATORS 
... of the SELF-CLEANING LINT SCREEN and “MAGIC CARPET” 
LINT REMOVAL. 


TORS 


ORIGINATORS 


oes OF high temperature limit control on stove. 


ORIGINATORS 


... of easy-to-adjust feet... for perfect leveling. 


ft lo} (je 


A 


ie! (\4 


el! (ier 


ORIGINATORS 
... of the automatic BACK-DRAFT DAMPER. 


ORIGINATORS 


...of the AIR-FLOW SWITCH in the correct location... 
where the air enters the burner. 


HUEBSCH ORIGINATORS 


FIRST IN TUMBLERS...FIRST IN FEATURES 
MILWAUKEE I, WISCONSIN 
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@ 
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NEW 
PRODUCTS 


and 


LITERATURE 











Vertical Water Heater 


of V-CD immer- 
heaters, vertical 


versions of 


A new ling 
water 
floor-space-saving 
the Sellers Controlled Draft 
Water Heater, an- 
nounced by Sellers Engineering 


sion 


has been 
Company 

These immersion firing heat- 
ers are simple, compact and 
fully automatic. The maker says 
the improved models have been 
returned to the Sellers line be- 
demand for 
large-volume 


cause of increased 
a package-type 
heater requiring a minimum of 
floor The 
have spec ified these units. 

The Sellers Model V-CD 
heater is made in two types, the 
standard model which is direct- 
fired and provided with solid 


space, armed forces 


copper tubes, and the indirect 
model equipped with a copper- 
tube exchanger steel 
recommended for 
water 


heat and 


firing tubes 


heating zeolite-softened 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 
JOURNAL. 











and the more aggressive soft 
waters in some localities, 

For more information write 
for Bulletin No. 5214, Sellers 
Engineering Company, 4876 N. 


Clark St., Chicago 40, IIL. 


Beach Fabrisof Folder 


A folder describing the new 
liquid fabric softener, Fabrisof, 
is now available for distribution 
by Beach Soap Company. 

The colorful illustrated pam- 
phlet explains the advantages of 
adding Fabrisof to the wash- 
wheel. Directions for proper use 
are included, as are names of 
other Beach products, 

For a free copy of the folder 

Beach Company, 
Lawrence Law rence, 


Soap 
St., 


write 
125 


Mass. 


Kuff-Rite Trouser Hanger 


ee 


A lightweight trouser hanger 
for use with a simple hook or 
conventional wire hanger has 
been announced by Anderson 
Collar Support Company. 

The patented Kuff-Rite 
hanger suspends trousers by the 
cuffs at four points, assuring 
perfect hanging during han- 
dling, transportation and _stor- 
age, according to the maker. 
Pins, clips, guards and tape are 
eliminated. Kuff-Rite is said to 
accommodate all cuff widths 
without wrinkling or creasing 
trousers. 

The hanger unit also incor- 
porates a collar-holding feature 
which aligns and maintains a 
suit coat or jacket firmly in 
position on the hanger to elimi- 


nate slipping. The company 
points out that the Kuff-Rite 
hanger used with a wire hanger 
is suitable for safe transporta- 
tion of complete suits of any 
material, 

The new hanger incorporates 
imprint space for a promotional 
message and printed instruc- 
tions for reuse by the customer. 

For more information and 
samples write Anderson Collar 
Support Co,, 1443 E, 120th St., 
Cleveland, Ohio. 


Eliminates Plastic-Bag Static 


The use of Statikil, the prod- 
uct’s) manufacturer announces, 
will neutralize the static electric- 
ity in plastic bags which has 
been reported to cause them to 
adhere to the faces of small chil- 
dren, causing several deaths, 

To neutralize the static elec- 
tricity, a button is pushed on 
top of the aerosol can in which 
Statikil is packaged, and the 
plastic bag is lightly sprayed. 
According to the manufacturer, 
Statikil neutralizes the static 
electricity promptly and effec- 
tively, and if it is properly ap- 
plied the effect lasts for the life 
of the bag. 

The product is known to the 
laundry and drycleaning fields 
where its uses include elimi- 
nation of static electricity on 
equipment, handling 
synthetic fabrics, and for neu- 
tralizing static charges that at- 
tract lint to wool, jersey and 
synthetic materials. 

For further information write 
Statikill, Inc., 1220 W. Sixth 
St., Cleveland 13, Ohio. 


also in 


Shirt Selling Service 

A service designed to aid 
launderers and drycleaners to 
combat wash-and-wear inroads 
on business, to increase route 
volume and to offer a customer 
convenience is being launched 
by the Registered Shirt Laun- 
dry Association, 

The Association is a subsidi- 
ary of one of the largest, best 
known private-label shirt man- 
ufacturers in the country. Ac- 
cording to the announcement, 
fine white cotton broadcloth 


and oxford shirts in standard 
styles, comparable in quality 
to $5 brand-name shirts, will be 
available to participating firms 
for sale at prices competitive 
with discount stores, The shirts 
are individually polyethylene- 
packaged in a three-color bag, 
and are unconditionally guaran- 
teed for a year when laundered 
where purchased. 

The Registered Shirt, the or- 
ganization states, is the result 
of extensive testing and devel- 
opment of special sewing tech- 
niques. Volume production 
makes it possible to keep prices 
low, and quick delivery and 
large standing inventory are as- 
sured because the Association 
acts as a direct seller. The As- 
sociation reports that pretesting 
in selected markets has shown 
complete customer acceptance 
of shirt purchasing from route- 
men. 

The Association states that it 
is now rounding out a nation- 
wide sales force. Complete de- 
tails of the plan are available 
from the Registered Shirt Laun- 
dry Association, 350 Fifth Ave., 


New York, N. Y. 


Ames Steam Generators 


Model AA Air Atomizing 
Amesteam packaged steam 
geneiators, offering new design 
features, have been introduced 
by Ames Iron Works, Inc. 

The generators are said to of- 
fer oil and gas burner improve- 
ments, greater compactness for 
easier installation, more cen- 
trally located, simplified con- 
trols, and increased operating 
and maintenance economies. 
The Model AA offers an ad- 
vanced design low-pressure, air- 
atomizing oil burner and a new 
ring-type gas burner, The new 
burners are said to provide sta- 
ble, uniform flame patterns and 
cleanly burn all grades of oil or 
gas at extremely low noise lev- 
els over a modulating range of 
5 to l. 

Units for heavier oils include 
combination steam and electric 
fuel preheaters. No. 4 oil may 
be burned with little or no pre- 
heating, the maker adds. An air 
purge of oil lines is provided 
after each firing cycle. 

The complete package Model 
AA continues Amesteam’s field- 

Continued on page 73 
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‘svn in your store! 


THE CORRECT AMOUNT OF TIDE FOR ONE WASHLOAD 
IW THESE TOP-LOADING AUTOMATIC MACHINES 


THE CLEANEST CLEAN POSSIBLE IS TIDE CLEAN |= 
USE IT AT HOME TOO! 


CAR 


| NEW COIN-VENDED TIDE | 
IN GUARANTEED 
AUTOMATIC DISPENSERS 


NEW! Model 120-D Automatic Dispenser (illus. 
capacity 120 cartons, with storage base for extra 
ease (120 cartons). Cool-water blue enamel, welded 


steel. 26” x 12” x 75 


NEW! Model 120-S Automatic Dispenser —capacity 120 
cartons. Wall-mounted standard base, cool-water 
blue enamel, welded steel. 26” x 8” x 75” 


! They can buy Tide right 


(instead of bringing 
( it from home 


Nothing “sells” like Tide..nothing “profits” like Tide... ( iauwy 


because your customers buy more Tide than the 


next 3 brands combined. 


1. New Income —8 out of 10 customers who bring their favorite 
washday product can now buy Tide from you! 

2. Happy Customers —Tide-clean washes will keep your customers 
coming back with clock-like regularity! 

3. Endorsed by Washer Manufacturers —Tide is endorsed by the 
industry. 25 makers of automatic washers pack Tide inside their 
machines! 

4. 1-Year Guarantee —Guaranteed by manufacturer for 1 year 
against mechanical failure not caused by unusual abuse or 
vandalism .. . cost of parts and labor covered by manufacturer 
when machine is returned to factory. 
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KEEP PROFITS HIGH! 


A Product of Procter & Gamble 


MANAGER, Bulk Soap Sales Dept. 
The Procter & Gamble Distributing Co. 
P. O. Box 599, Cincinnati 1, Ohio 


Please send information on Coin-Vended Tide and 
these new Dispensers. 








State 








LOW-COST WAY T0 GET 
EXTRA FALL BUSINESS 


and save money the year ‘round! 





The economy-sized INTERNATIONAL Metro- 
Mite® “picks up” the surge of fall business 
and doesn’t miss a “beat” the rest of the year! 
Makes special deliveries, pioneers new routes, 
hauls extra loads on old ones . . . offers all this 
service for as little as $10.98 per cu. ft.* of 
payload area. 


It’s small but mighty! Every inch of its 200 
cu. ft. walk-in, walk-through body is designed 
for the loads you carry. Bulk wash (1,000 Ibs. 
worth) or 120 garment bags or 9 x 12 rugs fit 
in with complete accessibility front to back! 
Big inside, yet it’s only 13 ft. long... for easy 
handling of your loads! 


*Based on suggested retail list price. 


** Name of owners mailed on request, 


And savings don’t end with low first cost and 
bigger average loads! You can save up to 50%, 
on gas day after day, week after week with the 
INTERNATIONAL Metro- Mite 4-cylinder en- 
gine. It’s an owner-verified fact!** Unitized 
construction virtually eliminates upkeep 
costs. Its eye-appeal means extra advertising 
value for your business. 


Get all the money-saving details at your 
INTERNATIONAL Dealer today! Compare with 
any other “economy” delivery truck foreign 
or domestic. See why America’s biggest little 
delivery truck gives you more load-space for 
the money than anything on wheels! 


INTERNATIONAL 


TRUCKS 


WORLD’S MOST 
COMPLETE LINE 


International Harvester Co., Chicago 
Motor Trucks + Crawler Tractors 
Construction Equipment + McCormick® 
Farm Equipment and Farmall@ Tractors 
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HERE’S PROOF! 


this remarkable tumbler: 


oes dries 500 large bath towels 
in just 10 minutes 


aS fully dries 1000 lbs., or conditions 
3000 lbs. per hour 





yet is priced 15% lower than before! 


*K based on 55% retention 
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SMITH 


GRANTHAM 


Here’s a tumbler that will give you 25% 
more capacity than any other tumbler on the 


market — yet costs less to operate . . . less 


to maintain .. . and is priced as low or lower 
than competitive makes! 

For 15%, /ess than before you get the biggest 
value in drying tumblers you’ve ever seen 
_.. battleship-sturdy, but baby-gentle as it 
dries high-volume loads of laundry. 

And check these features: simplified push- 
button controls to give you easy fingertip 


THE T. L. SMITH COMPANY 


MILWAUKEE 1, WISCONSIN 
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1000 Tumbler 











command, a top-mounted burner that con- 
serves fuel and increases drying efficiency, 
a safe sliding door that doesn’t overhang the 
aisle, 23° forward tilt for speedy automatic 
unloading, and (optional) 28° back tilt for 


new, fast sling loading! 


Interested? Give us a chance to tell the 
whole story — no pressure, just facts, but it 
may mean a terrific improvement in your 
whole drving operation. Write for your free, 
file-size copy-of Bulletin 49, as well as any 


other information you need. 


“LAUNDRY DIVISION 


Ad-4093 





Stakwom Editoudl 


What about the teen-age market? 

At this writing there are approximately 26 million youngsters 
in this land between the ages of 10 and 20. Within the next five 
years their number will increase by another 10 million. And by 
1975, they will total 42 million. 

It’s easy to take these figures in stride until you compare the 
teen-age growth with the rest of our population. Then, as busi- 
nessmen, you can't help but get excited about the tremendous 
sales opportunities that are beginning to unfold right now. 

The postwar baby boom is coming of age. Teen-agers, as a 
consumer class, are growing four times faster than the rest of 
the population. 

Unlike the kids of a generation or so ago, they have their own 
money and considerably more influence as to where some of the 
family expenditures will be made. 

On top of that, today’s young adults are growing up faster 
and starting their own family units at an earlier age. Statistics 
reveal that half of all teen-age girls marry within one year after 
graduation from high school. And another 25 percent go down 
the aisle the second year. 

This means that unless you get your laundry story across to 
them early enough you may lose your golden opportunity by 
default. They'll more than likely buy home washers if we don’t 
convince them there is another, better way to get the family 
washing, done. 

There are countless means professional laundrymen may use 
to influence this exciting, exploding teen generation now. That's 
why we chose the teen-age market for our forthcoming Guide- 
book theme. It will provide our readers with a specific plan of 
action for selling professional laundry service to young adults. 

This same issue will contain the regular Management Operat- 
ing Guide and your complete Buyers’ Directory. Watch for it in 


October. 


School bells: Don't forget the 
American Institute of Launder- 
ing’s School of Laundry Manage- 
ment reopens on September 14. 
If you have a deserving man on 
your staff whom you are groom- 
ing for more managerial responsi- 
bilities, it isn’t too early to enroll 
him in one or all of the sessions. 

The fall courses are scheduled 
as follows: Sales and Advertising, 
September 14-25; General Laun- 
dry Management, September 28 
through October 9; Identification 
and Washing, October 12-23; 
Laundry Finishing, October 26 
through November 6, 

Part of the first session will be 
devoted to studying the current 


developments and projects of the 
Public Relations for Professional 
Laundries program. (Here’s a 
good chance to learn more about 
establishing a female image for 
your plant.) Student laundry prac- 
tice in the Institute’s plant is in- 


cluded in all four sessions. 


Course tuition is $350 for the full 
eight-week program, or $100 for 
each two-week subject. (You 
might pay part of the tuition and 
let the student pay the rest to 
show his good intentions.) Addi- 
tional details can be obtained by 
writing to the Membership De- 
partment, American Institute of 
Laundering, Joliet, Illinois. 
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Tingue Brown offers its latest laundry 


For highlights of the Tingue Brown Laun- 
dry Line without waiting for your stand- 
ard Catalog. mail the coupon below. 

As a service and a saving to you, Tingue 
Brown has extracted its newest items and 
offers them on a pre-publication basis. so 
that you may plan ahead, order early and 
buy at a saving. 


LD Liy 


CTNGUE’ 


&,*s* 
Stiry pase 


TINGUE, BROWN & CoO. 


1765 Corter Avenue * New York 57,N.Y. © CYpress 9-8800 
1227 Wabash Avenue + Chicago 5, Illinois * HArrison 7-0083 
723 E. Washington Blvd.* Los Angeles 21, Calif.* Richmond 9-6023 
507 Bishop St.N.W. + Atlanta 13,Go. + TRinity 4-3864 
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items early 


ORDER AND SAVE 
A complete listing of the latest Tingue Brown 
innovations in germ control basket liners, bags, 
nets, baskets, trucks, slings, and a host of other 


items. Handy order eards enclosed. 
TINGUE BROWN & CO. 
1765 Carter Avenue » New York 57, New York 
Please rush your preview Catalog of laundry items at a saving: 


NAME 
ADDRESS 


CITY. 


— 
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A $4 shirt and a $2 shirt may look pretty much alike at first glance. But compare them closely and decide which is which. 
The correct answer is given in the last paragraph of this story 


Do You Know Shirt Values? 


Study these photographs and decide 





One shirt has conventional buttonhole strip or placket front; other French front with facing turned under. First 
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By HENRY MOZDZER 


MANY LAUNDRYMEN are currently 
interested in shirt rental and shirt sell- 
ing plans. And a number have asked 
us to recommend a brand for them. 
We gladly tell them which compa- 
nies have these plans, but we are not 
equipped to tell them which shirt is 
the best one to use. 

Since the laundrymen embarking 
on these plans would, in effect, be en- 
dorsing these shirts by their use, 
we believe the shirts should be of 
good quality. While we are not in a 
position to make recommendations, 
we had hoped to compile a check list 
that could be used as a guide in buy- 
ing shirts. 

We consulted with several shirt 
manufacturers hoping they could give 
us some specific information as to the 
ingredients that went into making a 
quality shirt. We got some answers 
but they were not specific enough to 
satisfy our needs. We wanted to know 
just what differences there were be- 
tween high and low priced shirts. 

To answer this question more fully, 
we decided to do a little investigating 
on our Own. 

We went out and bought two iden- 
tical $1.87 dress shirts from a side- 
street discount store in New York City. 
And two $4.25 shirts from the main- 
floor men’s shirt counter of a well- 
known department store in that city. 

We tried to get shirts that were as 


nearly alike as possible. They were 
white, Sanforized, regular-finish, cot- 
ton broadcloth, with soft spread col- 
lars and permanent stays. Both fea- 
tured convertible cufts that could be 
buttoned or worn with cuff links. Each 
set of shirts bore a brand-name label 
that would be familiar to all laundry- 
men from coast to coast. 


Shirts lab-tested 


Without looking at the shirts any 
more closely, we then turned them over 
to an independent laboratory that has 
tested textiles exclusively for the past 
quarter century — Hatch Textile Re- 
search, Inc., New York City. 

We asked them to tell us which was 
the better shirt. The shirts were given 
five basic tests and the laboratory re- 
port was ready a few days later. (See 
copies. ) 

After studying these reports and 
questioning the laboratory further, we 
gathered the following information: 


Thread count: Two shirts may have 
exactly the same thread count and yet 
one may be stronger than the other. 
The degree of twist in the fibers 
makes the difference. The tighter the 
twist, the stronger the fabric. 

The thread count provides an indi- 
cation of fabric quality. The higher 
the count, the higher the quality. But 
high quality should not be confused 
with durability. The coarser fibers of 
a work shirt, for example, will yield a 
lower thread count but will generally 


outlast a high-count dress shirt under 
normal usage. The shirt with a high 
thread count, however, will have more 
esthetic appeal. It has a silkier hand 
and more lustrous appearance. Fairly 
wide differences in thread count are 
discernible to the naked eye. 


The weight test simply measures 
the weight of the fabric in terms of so 
many ounces per square yard. It 
should be considered in relation to the 
thread count. 

If the weight is low because the 
count is low, the fabric is weak. A low 
weight with a high count, on the other 
hand, indicates a finer quality fabric. 
Again, it’s a matter of esthetics. Ide- 
ally, you want a fine fabric that will 
wear well. 


Yarn ply: The “ply” of the yarn is 
the number of single strands compris- 
ing a thread. The two-ply, with two 
strands wound around each other, is 
considered more desirable and also 
more costly than either of the shirts 
we had tested for us. Both were single- 
ply. 


Tensile strength, of course, meas- 
ures the fabric’s ability to resist strain 
or rupture when it’s stretched and 
submitted to tension. The minimum 
standards for dress shirts as estab- 
lished by the Textile Distributors In- 
stitute is 40 pounds per inch. 


Wash test: Both shirts were washed 
at 160°F. to determine shrinkage. If 


which of the two is the higher priced 





check collars for evenly matched points, straight stitching, other craftsmanship details not visible in photographs 
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OUR 
PRODUCT 

IS 
PROSPERITY 


Quality Products 
Are Not Expensive 


Your laundry and dry cleaning 
equipment represents a large, sub- 
stantial investment. To make it pay, it 
must be durable . . . dependable and 
last many years. You can only find 
these factors in quality machinery. 

There is no substitute for durable 
materials, practical experience and 
pride in manufacturing a product. 
Quality products are not expensive 
for while the initial cost may be a 
little more, your measure of profit is 
much greater . . . Prosperity’s well- 
built machinery does not need replac- 
ing every few years. 

There has never been a substitute 
for Prosperity quality and there never 
will be. Prosperity’s many years of 
experience and pride in manufactur- 
ing gives you longer trouble-free life 
for the machinery on which your in- 


come depends. 


Call Your Prosperity Man. 


Me PROS PE R Eid Company 


OIVISION OF WARD INDUSTRIES CORPORATION 


Copyright 1959, The Prosperity Cormpany 








Study body lines noting whether shirt is cut square or tapered. Ar mholes should be deep-set and tails cut long. Check size, color and 
make of buttons and how firmly they are attached 


Check quality before you buy! 


there is any, it will show up the first 
time in the wash. The shirts we sub- 
mitted were both Sanforized and were 
rated as “equal.” Had either shrunk 
more than one percent, it would have 
been graded as “below standard.” 
Now anyone can submit shirts to a 
testing laboratory, but it is an expen- 
sive procedure. First, you have to pro- 
vide the laboratory with two samples 
of every shirt to be tested, since one 
is destroyed in testing. Second, there 
is the cost of testing itself. Finally, 
while the tests are mathematically 
precise, they do not measure or eval- 
uate the details of workmanship or the 
personal preferences of the buyer. 


What eye can see 


Putting the reports aside, we de- 
cided to look more closely at the shirts 
to see what differences were apparent. 
We wanted to see if our examination 
and personal opinion would confirm 
the testing laboratory’s verdict. 

Both shirts were washed and exam- 
ined before starching or ironing. And 
comparative photographs were taken Here, one lies straight and flat while other is 


The gusset offers a good indication of workmanship. 


of them in this condition. Here are overlapped and bunchy, detracting from general 
some of the differences we found: appearance. Also note tail inset ct seam 


Appearance; The $2 shirt, which 
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PRONE TO PROSPERITY- Flowers Laundry and Dry Cleaners of Atlanta, Georgia, first started business in 1926 
as a pressing club in the back of a barber shop. Today, it is among the most progressive laundries and dry cleaners in 
Atlanta. Serving both commercial accounts and family routes, Flowers now maintains four branch stores and six delivery 
trucks to accommodate its ever-growing trade. Fourteen years ago, Flowers selected Prosperity apron cloths for its flat work 
ironers, and has been using them almost exclusively ever since. This is another example of how the fabrics produced by 
Mount Vernon Mills and the industries they serve are serving America. 


UNIFORMITY ; 
‘ . TURNER HALSEY 
_ Makes The Vfount \/ernon | ills, ine. Ha 
Big Difference euing tigev 


In Industrial A LEADER IN INDUSTRIAL TEXTILES 
Fabrics 


Main Office and Foreign Division: 40 Worth Street, New York, N. Y. Branch Offices: Chicago * Atlanta * Baltimore + Boston + Los Angeles 


Always look for this purple stripe in ‘all PROSPERITY” and ORIOLE’ fabrics. It’s your 


assurance of fine performance and longer life in “apron duck and cover cloth fabrics. 


PROSPERITY and ORIOLE purple stripe fabrics are available ONLY from these laundry supply jobbers: 
THE CARMAN CO., Denver, Col. * CARMAN-CONLEY, INC., Chicago, Ill., Indianapolis, Ind., Milwaukee, Wis. * CARMAN-MITCHELL-WING CO., 
Stoneham, Mass. * CARMAN OHIO CO., INC., Cincinnati, Ohio * CARMAN PITTSBURGH INC., Pittsburgh, Pa. * CARMAN SUPPLY CO., Cleveland, 


— ° C. C. CHEMICAL CO., Sunnyside, L. |. * JOHN P. LYNCH CO., San Francisco, Calif., Los Angeles, Calif. * MORRIS & ECKELS, INC., Alexandria, 
, Norfolk, Va., Baltimore, Md. © MORRIS & ECKELS CO., Jacksonville, Fla., Atlanta, Ga. * OSMUND & CO., Portland, Ore. * ROCHESTER 


nals SUPPLY CORP., Rochester, N. Y. © JAMES E. ST. JOHN, Philadelphia, Pa. * E. J. THOMAS CO., Columbus, Ohio * THOMPSON-HAYWARD 
CHEMICAL CO.— CARMAN DIVISION, Fort Worth, Tex., Houston, Tex., Kansas City, Mo., Omaha, Neb., St. Louis, Mo., San Antonio, Tex. 


*Trademark Mount Vernon Mills, Ir 
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Pleat in shoulder area is another plus feature allowing more freedom of 
action, See comparative textile laboratory report evaluating construction of 


fabric materials in both shirts 


Both shirts were submitted to an 
independent textile testing labora- 
tory for comparative analysis. The 
report evaluates just these two sin- 
gle shirts. It should not be inter- 
preted as an analysis of all shirts 


in the $2 and $4 price range 
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CERTIFICATE OF EXAMINATION Sodastecly 


Sterchroom Laundry Jour 

5 East 45th Street 
New York 17, New York 
2 Dress Shirts 


Shirts “A” and "B” 


est, as indicated below 


Hatch Tentile Research, Inc } ‘Rosaaoeedloseelig 
a . esearch, Inc 33 Eosceanaaies 


incidentally carried a money-back 
guarantee, seemed to have a slightly 
coarser texture. But there was no dis- 
cernible difference in color. 
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LABORATORY REPORT 
Shirt "B 


Per inch, average 
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Per square inct 200.2 threads 
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Filling 


Tengile Strength Test: Grab Method 
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Collar: The collar points of both 
shirts looked evenly matched. But 
there was a difference in the needle- 
work. The stitching wandered to the 
very edge of the collar on the lower- 
priced shirt. And we noticed that the 
collar was sewed to the body with a 
single row of stitches. The more ex- 
pensive shirt had straight-line stitches 
and two rows where the collar joined 
the body material. 

Buttonhole strip: There was a dif- 
ference here we hadn't noticed before. 
One shirt had a conventional strip 
with stitching on both sides of the 
buttonholes. The other had no stitches 
showing. The material was folded un- 
der and the two rows of stitching were 


on the inside. 


Buttons: The better shirt had but- 
tons with a translucent quality, that 
were advertised as chip-proof. The 
collar button of this shirt was also 
smaller than its mates. 

The second shirt had white opaque 
buttons, all the same size. 

Sleeves: The sleeves appeared to 


be set in at approximately the same 
Continued on page 60 
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BUILD SALES 
WITH QUALITY 


pe. 
oats ores a “aay 
= & eR eo . Sees 


<7$4 


METSO HELPS TO UP-GRADE BUNDLE QUALITY 
HOW ? 











First, Metso Detergent speeds up soil removal, and secondly 
it licks the problem of color. Metso’s soluble silica com- 


ponent prevents the redeposition of removed soil. Result— 
clean, fresh, whiter whites, brighter colors. Your test bundies 
will prove another quality feature, low tensile strength loss. 


Be sure to ask for Metso silicated detergents made only by 
Philadelphia Quartz Company. 


eZ ‘. 
For a quality look in every bundle, choose Metso 
ANHYDROUS, 
GRANULAR, 
99, fiun 


200, 


erik oth nie QUARTZ COMPANY 


- 1160 een Ledger Bullding + Philadelphia 6, Pennsylvania 


METSO DETERGENTS 





hits ; Philadelphia Quartz Co. of Calif. Berkeley & Los Angeles, 
coma, Wash.; eens Sele ee Ve 


TRADEMARKS REG. U.S. PAT. OFF. 


s DISTRIBUTORS IN OVER 65 cities 
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AS ATTENDED 


4 5 . 
A Call office is closed off at night by drawing fold- 
ing shutters over counter and locking door. Front 
panel of office is decorated with red-and-white 
checkered wallpaper to attract attention 


Coin-op is set up in conventional manner with 20 p 
washers against one wall and 5 tumblers along the 
other, Utility room is behind partition at rear back 


of vending machines 





By LOU BELLEW 
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AS CO/IN-OPERATION 


Changeover was made with simple partition 


(above) so call office of combination store could be 


shut off from coin-op, open 24 hours 


California plant triples volume 
first year after changing 


from attended service setup 


NICKELS AND DIMES have no 
value to the average housewife, or so 
it seems, considering customer reac- 
tion to a recent conversion of an at- 
tended quick-service plant to a coin 
operation. 

As an attended plant, in October 
1957 this business showed a loss of 


$128 for the month, while October 
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1958 as a coin-operated store showed 
a net profit of $585. 

According to Charles Newcomb, 
who operates the Newcomb Laundry 
& Drycleaners in Oceanside, Califor- 
nia, the results have been a pleasant 
surprise. The plant in question was set 
up in a small new shopping center in 
August 1956 to capitalize on the 
growing demand by many homemak- 
ers for quick service, It was also an 
opportunity to secure additional busi- 
ness for the parent plant. 

The quick-service plant was set up 
with an angled all-glass frontage of 
60 feet and a depth of 60 feet, with 
the necessary hot water heater, soft- 
ener, etc., in a 6 foot-wide area be- 
hind a partition at the rear. A counter 
was positioned near the entrance for 
incoming work, with racks for dry- 
cleaning orders to the left of the door. 

For an “activated” appearance, the 
washing and drying equipment was 
moved as close as possible to the front 
window. Ten small top-loading wash- 
ers were arranged along the wall, 
with two 40-pound open-end washers 
at the rear of the line. A pair of tum- 
blers, one a twin, completed the in- 
stallation, and it was ready for busi- 
ness. 

Volume was never spectacular in 
the next year and a half. In fact, the 
month of December 1957 showed 
total sales for all services were $311. 
This broke down to $162 drycleaning, 
$48 finished laundry service, $100 
quick-wash business and the remain- 
der in fluff-and-fold service by the 
parent plant. This was when the coin 
operation was decided on. 

The room was partitioned off, al- 
lowing a little over half to be used for 
the laundry equipment and the re- 
mainder for drycleaning racks. Twenty 
coin-operated washers were arranged 
along the length of the wall, with six 
tumblers against the partition. One 
woman handles the counter business. 
She also keeps an eye on the coin op- 
eration as needed from time to time. 

The coin operation was all set to 
go by March 1958. The first month 
showed a loss of $35, which was a 
month before the summer _ tourist 
trade began. April showed a profit of 
$246, which was the start of an ever- 
increasing volume. Profit for May 
1958 was $368, June $404, July $645, 
August $1,072, September $672, Oc- 
tober $585, and November $784. 
Heavy tourist business during August, 
of course, accounted for the $1,072 
high. But the income during October 
and November was indication enough 
of the plant’s acceptance by the resi- 
dents of Oceanside which boasts a 
permanent population of 22,000. 
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This is Oceanside’s second store of 
this type. But the Newcomb volume 
was obtained without drawing any 
trade from the competitor's plant. And 
there has been no falling off of regular 
laundry or cleaning volume at the par- 
ent plant. The extra volume has 
simply “fallen out of the sky,” as 
Charley puts it. In fact, a similar op- 
eration recently installed by another 
man is succeeding proportionately 
well, without apparently affecting the 
volume or growth of the other plants. 

It is felt a big market is being 
tapped that has, until now at least, 
been untouched by the commercial 
laundries. A great deal has been 
learned through listening to coin-op 
customers’ comments, as well as ob- 
serving their reactions to various situa- 
tions. 

For one thing, most customers seem 
fascinated by the machines in opera- 
tion. One lady was seen putting 20 
cents in the coin slot of an empty 
tumbler, and when it dawned on her 
what she’d done she laughed as 
though it was the funniest thing that 
ever had happened to her. It seems 
that when something goes wrong, and 
there’s no one to complain to, the cus- 
tomer simply shrugs it off as unim- 
portant. 

There are occasions when tempers 
flare, usually when someone fails to 
take her garments out of a tumbler as 
soon as the drying cycle is completed. 
There will never be enough tumblers 
available to meet all situations until 
there’s one for each of the washers. 

Most irritating to customers is a sit- 
uation that arises when a lady comes 
in with an extra large amount of laun- 
dry and takes up as many as 20 ma- 
chines to process it. In the long run, 
however, the customers seem able to 
work out their own problems in their 
own way, without any serious conse- 
quences, 

Somehow there is an 
that the customers never bother to 
total up the amount of money they 
spend in the machines, since it’s “only 
nickels and dimes.” As a result, the 
cost of laundering is the farthest thing 
from their minds. Most ladies arrive, 
buy each of their children a Coke to 
keep them quiet while they're loading 
six to eight machines (at 20 cents 
each), and breeze out to do a little 
shopping. They return to dry the wash 
(and generally buy themselves and 
the children another cold drink) dur- 
ing this waiting period. Mission ac- 
complished, they take off as though to 
find out what other grand adventures 
await them. 

Older people, most of whom have 
complete laundering facilities in their 


impression 


homes, give as their reason for patron- 
age the social contacts they make in 
the friendly atmosphere of the plant. 
Younger people say they can’t afford 
home washing equipment, or they 
don’t want to spend the money to have 
their old equipment repaired. Many 
girls of high school age show up in the 
evenings and use the time to do school 
work during the washing and drying 
operations. Making new friends is also 
given as a reason for patronage by 
many young couples. 

Not all is pleasure in operating a 
plant of this type. Mr. Newcomb re- 
ports trouble with “the Phantom” 
about every other week. This is some 
unknown individual who shows up 
late at night and proceeds to wash 
garments that are either filthy-greasy 
or tar-covered. He’s never been ap- 
prehended because Charley isn't able 
to stay awake so late. However, the 
Phantom’s visit is always reported by 
the next user of the machine . . . and 
generally pretty loudly. 

One heavy basket on casters, valued 
at $24, has been stolen, as well as 
about 20 carts that cost $6 each. This 
was during the learning period during 
which two baby playpens disappeared 
and the coin changer was_ twice 
broken into. As a result of this, all 
equipment now is either bolted down 

or too large to get through an 
automobile door. 

One nice gesture, supplying pop- 
ular magazines for the reading en 
joyment of the customers, has since 
been They always 
wound up on the floor, torn to shreds, 
evidently the work of small children. 

Counting the coins became increas- 
ingly difficult as the volume grew, and 
counting them by hand soon lost its 
novelty. This phase of the business is 
now done quickly and more accurately 
which 


discontinued. 


with a commercial machine 


both counts and wraps the coins. 


“Can't lose’”’ slot machines 


Volume is showing no signs of 
abating at this writing, and it appears 
the change to coin-operated washers 
and dryers was most timely. Perhaps, 
as some deep thinkers suggest, the 
coin boxes rouse the female gambling 
instinct. If so, they are certainly the 
only slot machines known that pay off 
every time. 

However, in light of most people's 
belief that “all the present-day dime 
will buy is another dime,” it may bear 
out Mr. Newcomb’s contention. At 
least, more and more Oceanside resi- 
dents and visitors are discovering a 
much needed service can be bought 
with those lowly coins. OO 
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Sales mount into huge profits with the 
placement of these brand-new 5c 
Vend-Master dispensers. These are the 
new 5c 120 package capacity 
machines your customers have asked 
about .. . the dispensers that vend the 
popular New Laundry Maid products 


in the one-wash-load sizes. 


Now available for the New nickel 
Vend-Master dispensers .. . the new 


one-wash-load 5¢ packages of Laundry 
Maid Detergent, Dry Bleach, and In- 
stant Starch. The quality of these 
Laundry Maid products is unsurpassed, 
as proven by the thousands of women 


using them dailv. 


Ideal For 








SELF- 
SERVICE 
LAUNDRIES 
COLLEGE 
DORMITORIES 





¢ 


New 5c package vends from most envelope package or 


‘candy type’ dispensers. 
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APARTMENT 
ROR ERY 


TRAILER 
COURTS 


MILITARY 
BASES 


Starch, Dry Bleach and —epesr roti ic welimited ‘with. this 


outstandi hag of 4 mange Sturdily 
e constru trouble-free operation, - 
Wa § in | G e te r .¢ | er t yet, streamlined, compact and eye 
eppealing. Easy to use. Women all 
over the country are voicing their ap- 
proval for the convenience these ma- 
chi and the high quality 


oe ono Laundry Maid products they vend. 
{eh ; Now you can offer your customers 
ph p the oe quality Washing Deter- 





gent, Dry Bleach and Instant Starch, 
all by Laundry Maid. The nation-wide 


p Ya 4 AGES ing acceptance of Laundry Maid products 
one is phenomenal, and self-service laun- 

; a dry operators everywhere are singing 

the praises of these washing products 


in terms of high, repeat profits and 


customer satisfaction. 


AUTOMATIC SERVICE & SUPPLY CO., INC. 
FURTHER P. O. Box 7267 San Antonio 10, Texas 


INFORMATION [) 10¢ Size [) 5¢ Size 
MAIL Seno COMPANY. 
THIS 


COUPON 
TODAY! 


ADDRESS 





George Isaacson’s 27-Year 


Career from Routeman to 


General Manager of Nation’s 


Leading Trade Association 


A NEW general manager of the Amer- 
ican Institute of Laundering was 
named on Tuesday, July 21. George 
H. Isaacson, the former director of 
service departments, succeeds Albert 
Johnson, who will continue in an ad- 
visory and consulting capacity until 
his retirement. 

The announcement was made by 
David P. Wallace, Jr., Progress Laun- 
dry and Dry Cleaning Company, Dal- 
las, Texas, president of AIL’s board of 
directors. Mr. Isaacson’s appointment 
became effective August 1, 1959. 

Mr. Isaacson joined the Institute 
staff in 1941 as a field engineer. Two 
years later, he was named manager of 
the production-engineering depart- 
ment and in 1945 became director of 
service departments, the position he 
held until his appointment as general 
manager. 

In that capacity, he was responsible 
for directing the management of the 
Institute's laundry-drycleaning depart- 
ment, and for directing the operations 
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of the sales and advertising, account- 
ing, production-engineering and labo- 
ratory departments, divisions that pro- 
vide technical services to member 
laundryowners. 

As general manager, Mr. Isaacson 
will direct and manage all activities of 


the association, which aims to pro- 
mote and further the interests of the 
professional laundry industry. 

A native of Yonkers, New York, Mr. 
Isaacson was graduated from New 
York University in 1931 with a bach- 
elor of science degree in civil engi- 
neering. He started his career with the 
laundry industry in 1932, working as 
a laundry route salesman for the 
White Mountain Laundry, Inc., of Mt. 
Vernon, New York. Nineteen months 
later he became foreman of the firm’s 
finishing department, a position he 
held until 1940. For the following 
year he did time study work for the 
Eberhard Faber Pencil Company in 
New York City, then became associat- 
ed with the Institute. 

In June 1953 he completed his eve- 
ning study at University of Chicago 
and was awarded a master’s degree in 
business administration. 

In announcing the new appoint- 
ment Mr. Wallace spoke on behalf of 
the board of directors in expressing 
their appreciation to Albert Johnson 
for his years of service with the Insti- 
tute and for agreeing to continue his 
association with the industry in an ad- 
visory and consulting capacity. 

He stated that the progress of the 
Institute over the past years has been 
due in large part to Mr. Johnson’s 
broad knowledge of the industry and 
his extensive management and _busi- 
ness experience. “Due to his executive 
abilities,” said Mr. Wallace, “the In- 
stitute has attained a sound financial 
condition and a well-regarded position 
in the laundry industry, as well as 
among national trade associations and 
in the business and textile fields. We 
are pleased that he will continue to 


=r) 


serve the laundry industry.”. 00 


Congratulations: AIL President David Wallace shakes hands with George Isaacson as 
former general manager Albert Johnson (left) and W. E. Hawk, director of District 7 
and chairman of Special Selection Committee, look on 
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New ERUSTO EXTRA 


Extra fabric-safe...extra useful...at no extra cost, that’s new 
Erusto Extra—the modern sour especially for easy-care, wash 'n 
wear fabrics. Right for all others, too. 


Another development of Pennsalt research, Erusto Extra is a must for 
all resin-treated fabrics. So modern it is scented and peach-colored for 
easy identification. It imparts freshness to all classifications. For extra 
quality, get Erusto Extra from your Pennsalt distributor. 


Laundry and Dry Cleaning Dept. 203 

PENNSALT CHEMICALS CORPORATION 
East: Three Penn Center, Philadelphia 2, Pa. 

West: 2700 S. Eastern Ave., Los Angeles 22, Calif. 


Pennsalt 


Chemicals 


ESTABLISHED 1850 








The Greatest Issue of Any Magazine... 
Published for the Laundry Industry 
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TEEN-AGE MARKET 


—Key to a Bright Industry Future 


UNDER the right kind of specialized influence, your community's 
teen-agers—thousands of them—can be your strongest allies in 
selling more laundry services to the buying public. 

It figures, for when today’s teen-agers speak, whole families listen. 
And when teen-agers speak in favor of professional laundry serv- 
ices, your services, recommending them to their elders, the ma- 
jority get their way. 





The Journal's 1959 Guidebook will lift 
the curtain on this vital, teen-age, po- 
tential sales force . . . will show you 
how to mobilize it . . . and how to get 
the story of your professional laun- 
dry services accepted and retold to 
thousands of families who are not 
now taking advantage of those 
services. 


PLUS OTHER PRACTICAL FEATURES [ 








In this big Guidebook issue: a completely packaged, illustrated, 
specific plan for 
» addressing and influencing students in your local home economics 
classes 
addressing and influencing students in other high school classes 


conducting plant tours for all these students and the members of other 
youth groups 


actively participating in student’s Vocational Guidance sessions 


staging special, tailor-made promotions with your schools’ athletic and 
other departments 


telling your story effectively through newspaper advertising, radio and 
TV ... with sample advertisements and scripts based specifically on 
youth-appeal! 


Added to what it can do in building immediate business, HOW TO SELL 
THE TEEN-AGE MARKET will be your plan of action—for use NOW— 
in selling your services (and keeping them sold) to the brides and home- 
makers of tomorrow and the years ahead! 





YOUR LAUNDRY TRUCK BUYING GUIDE—this new service 
feature, added to the Guidebook this year, will bring you up-to-the- 
minute information on the 1960 models—sizes, capacities and other 
factors to help you buy the kind of trucks that fill your particular 
operating requirements. (Includes an informative section on truck 
maintenance tips! ) 














YOUR COMPLETE BUYERS’ DIRECTORY —listing over 15,000 


items in 











The Classified Directory—all kinds of laundry equipment and sup- 
plies, with the manufacturer of each 

The Trade Name Directory—alphabetical listing of trade name prod- 
ucts 

The Manufacturers’ Directory—alphabetical listing of manufacturers’ 
home office addresses 

The Local Buyers’ Guide—geographical listing of manufacturers’ 
branch offices, distributors and jobbers, arranged by states and cities 





YOUR OPERATING GUIDE—page after page of charts, graphs and 
tabulated information covering all phases of laundry plant operation 
and production—a ready source of current reference material for 
day-in, day-out use 


All this in the JOURNAL'S 
1959 GUIDEBOOK 


THE FIELD’S ONLY 
GUIDEBOOK ISSUE! 
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Decide = ACT 


This procedure helped trim 
our labor costs by more than 
25 percent in one year’s time 


By JACK P. SMITH 


Manager, Phillips Laundry and Dry Cleaning Company 
Danville, Illinois 


A STEP-BY-STEP analysis of our op- 
eration resulted in many changes be- 
ing made during my first year in the 
laundry business. 

During this period we reduced our 
productive labor costs more than 25 
percent by eliminating 16 employees 
and making better use of our existing 
facilities. The quality of our work has 
improved and our volume is up, too. 


The shirt department 


One of the first changes we made 
was in our shirt department, back in 
August 1957. We had a _ 3-girl shirt 
unit here as wel) as a 2-gir] unit. Our 
newly installed production records 
showed that the five operators spent 
an average total of 200 hours per 
week to produce between 2,500 and 
3,000 shirts. 

Obviously, something had to be 
done to increase production. After 
careful consideration, we decided to 
put the girls on a production incentive 
plan. We agreed to pay each girl 1% 
cents per finished shirt. 

After a trial period, we eventually 
picked two of the most efficient girls 
and closed down the 3-girl unit. 

In December of the same year, we 
revamped our lot system so that the 
shirts could be sorted in the unit. 

At the present time, the 2-girl unit 
is producing between 95 and 114 
shirts per hour—or an average of 100 
shirts per hour. 
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We recently modified the unit with 
steam and air reducers to facilitate the 
finishing of acetate sport shirts instead 
of doing them by hand. And even 
though the number of shirts rejected 
in inspection is deducted from their 
total production, the two girls are still 
averaging 3,500 to 4,000 shirts in 80 


hours working time. 


The marking department 


The marking-in setup used to be 
divided into three basic sections: 


I. Flatwork: One person checked 
in all the flatwork which included all 
listed bundle work not having wear- 
ing apparel. 





Jack Smith is a member of a 
laundry family. But, as he puts it, 
“I didn’t become actively engaged 
in the business until July 29, 1957.” 

After graduation from college, 
he spent two years in the Army 
and then joined the Scott Paper 
Company, His stay there was brief 
since the failing health of his 
father, the late Kenneth R. Smith, 
prompted him to come into the 
business and help out. 

He has made many, many 
changes in the plant in just one 
year’s time. His story should be 
an inspiration to other young men 


in similar circumstances. 











2. Wetwash: Two women checked 
in all wetwash and placed it in nets 
identified with key tags. 


3. Bundle work: Three persons 
checked in all bundle work. This clas- 
sification included all list work, flat 
with wearing apparel, shirts and wear- 
ing apparel to be finished from wet- 
wash. The very way the working 
tables were arranged and the special- 
ization lent themselves to low produc- 


tivity. 


Our objectives were to reduce the 
mark-in staff, to speed marking and to 
obtain a better, more productive work- 
flow. 

Layouts were made and hypotheti- 
cal problems were enacted to gain the 
best results. Our observation of other 
laundries also made it possible for us 
to work in the best ideas we had seen. 

By building new tables and storage 
bins we have improved both working 
conditions and workflow and reduced 
the number of persons. : 

One large break table, 6 by 8 feet, 
was constructed for the use of two 
persons in breaking, sorting and net- 
ting all flatwork and wetwash. 

Bins were erected in which the 
drivers placed their work. One of the 
bins was designated for special work. 
Small blackboards were placed on 
each bin to note the time so the work 
brought in first would be processed 
first. 

Two tables were constructed for the 
marking in of bundle work. The first 
one is 3 by 5 feet and is basically for 
bundle list work, with a large divided 
bin behind it. The bin holds all work 
for the out-of-town routes in one side 
and the work for city routes in the 
second side. Before the change was 
made bundles were placed in four or 
five baskets and the rest just left on 
the floor. The second, smaller table, 
3 by 4 feet, was made for list or fin- 
ished work out of wetwash. 

At the time this change was made, 
a 15-bundle lot was introduced for all 
bundle work to establish a contro] for 
finishing and checking out work more 
quickly and easily. These lots are 
identified by colored-top nets so that 
several lots can be washed at once. 
hen they are sorted and placed in 
damp trucks by lot. 


Continued on page 32 
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JUST HOW SMART ARE YOU? 


A Jab by Poke 


You know the old saying— Too soon 
old, too late smart.” Luckily, that isn’t 
true of all laundry operators. There are 
smart laundry managers who are al- 
ways thinking ahead, searching for 
ways and means to save money on 
operating by saving TIME—the time 
required to do any part of the required 
work within the plant. 

When I use the word “REQUIRED” I 
have in mind the minimum time neces- 
sary to secure the end result. At this 
moment I am picturing a certain plant where if is neces- 
sary for production employees to leave their machines 
and push trucks in and out, back and forth, in order to 
get a desired truck up to the flatwork ironer. Such a truck 
should have been in the line of production in the first 
place; some thinking and planning could have done it. 

A THINKING MAN will lead his trucks and/or con- 
veyors so that each unit of production moves through 
his plant in line for finishing and does not require PUSH- 
ING by production workers, thereby slowing down or in- 
terrupting the flow of work in process. 


M, A. Pocock 


This same THINKING MANAGER is always way out 


ahead. He welcomes new ideas wherever he can find 
them. He actually SENDS for the salesman and asks him 
what he has to offer that will improve conditions and 
SAVE TIME within his plant. 

These THINKING MANAGERS may be found anywhere 
in the world. Did you ever hear of Singapore? It’s way 
down on the Equator, off the Malay Peninsula, northeast 
of Australia. There’s at least one THINKING laundry 
manager there. He runs the Singapore Steam Laundry 
which has just purchased a SAGER B Spreader. I am 
sure that he did his own thinking about buying this ma- 
chine. We know that the SAGER must have shown them 
REAL savings because the native laborers there are paid 
far less than the lowest paid hand shaker in any of our 
United States. would appear that ANY 
plant in the U. S. that will identify sheets and do some 


hard thinking can save money with 1,200 sheets or spreads 


Therefore, it 


per day. 


UW. #4. (Poke) Pocock 


Modernize for PROFIT With a SAGER 


A West Coast Laundryowner Writes: 


“Our Spreader has been in use about 12 years and has saved 
more per dollar invested than any equipment we have ever had.” 


A New England Laundryowner Writes: 


“We feel that it is the best purchase from every standpoint that 
we have ever made in over 70 years of business.” 


More Sheets— * Write For Full Facts 


Fewer Operators 


With a SAGER Spreader, one girl 
does the work of two or more hand 


shakers and does it easier and 
faster. With a SAGER “B,” you 


can handle up to 3,000 sheets and 
spreads per day. Above that quan- 
tity, you probably need a SAGER 
oi Rs 


Reduces Labor Turnover 
No more back-breaking lifting and 


nerve-wracking hand work. Your 


SAGER operators like their jobs 


and stay on them. You know what 
this means to your social security 


accounting, as well as to general 


efficiency. 


No Price Increase! 
In spite of greatly increased manu- 


facturing costs, the ae selling prices of 
SAGER SPREADERS ave not 


been raised. The tremendous in- 


crease in SAGER sales volume has 


made this possible. 
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If yours is a laundry handling 1,200 
or more sheets and spreads per day, 
you can’t afford to be without a 
SAGER Spreader in these times of 
high labor and tough competition. 
Write today for details and the 
names of progressive laundries all 
over the world which have reduced 
their Hatwork ironing costs from 
40% to 60% with these labor sav- 
ing machines, But write us only if 
your sheet and spread production 
is 1,200 or more daily. 


ew of Sager B Spreader. Handles 


l, 200 to 3,000. sheets and spreads per day 


Please send us full facts about your labor-saving Sager Spreaders. 


M. A. Pocock 


1236 Central Ave., N. E. 
Minneapolis 13, Minnesota 


i ee — — 


Street__ — 
City 


State ceca 


Print your name 





Continued from page 30 
We found that by placing bundles 
containing work other than shirts to 
one side, while marking in two lots of 
strictly shirts, and then marking in 


one 15-bundle lot of shirts and other 


press work, a_ better workflow was 


established. : 

While the two shirt lots are being 
finished, the slower ironed press work 
for the third lot is being done. The 
shirts for the third lot have a “dead 
head” ticket—one that does not go 
out of the plant but is used for sorting 
purposes only. While the shirts in the 
third lot are being finished the press 
work is finished, sorted, and upon 
completion of both shirt and press 
work, matched up and bundled. This 
facilitates the check-out and decreases 
the time finished work is left waiting 
to be wrapped for want of some arti- 
cle of clothing. The six persons origin- 
ally used in this operation were re- 
duced to four. 

Later on another survey of the 
marking-in operation revealed that we 
could make still further savings in this 
department through the utilization of 
modern marking facilities and an in- 
centive system. 

Two people were employed for list 
work and two for flatwork and wet- 
wash. A heat-seal tagging machine 
was recently installed and the unit 
placed on production. The figure of 
160 pieces for list work and 160 
pounds for flatwork and wetwash was 
determined to compose a_ standard 
hour. Both sections were placed on 


this incentive system. But only one 


person is now used for list work, One 


of the employees in the flatwork and 
wetwash section is needed only half of 
the time and may be completely elim- 
inated in the future. We have noted 
reduced productive labor, a smoother 
workflow and promise of fewer losses. 


Checking-out department 

Three persons were originally used 
in the operation; one person handled 
the out-of-town routes, one the city 
routes, and the third wrapped and 
bagged garments on hangers. 

Plans were made to divorce the idea 
of the separate handling of city and 
out-of-town routes, for this was merely 
a duplication of effort. 

Through the introduction of smaller 
lots it was felt a smoother workflow 
would result, eliminating the feast 
and famine conditions which existed 
and outwardly showed the need for 
these people, at certain times. 

The lots were reduced from an en- 
tire day’s work to 15-bundle lots in 
conjunction with the change in mark- 
ing in. 

The sorting of shirts at the shirt 
unit was started with the purchase of 
the 15-bin shirt transporters and thus 
the burden of sorting an average 
of 3,000 pieces a week was eliminated. 

It was decided that by removing 60 
of the pigeonholes and actually elim- 
inating additional help there would 
not be the opportunity to “make work” 
for anyone else. Studies were made as 
to the best placement of the remain- 


ing 45 pigeonholes. 





“Pretty sneaky, Mr. Johnson, making me a vice-president 


just because I asked for a raise.” 





Studies were also made as to means 
of decreasing the packaging time. It 
was found that through the use of 
shirt bags and a self-designed bagging 
machine, packaging time could be 
more than cut in half. 

On a Friday the personnel involved 
were notified that the new system 
would be in effect the following Mon- 
day, and the physical changes were 
made over the weekend. 

By sorting the shirts at the unit, im- 
proving the flow of work through lot 
size reduction, despecialization, better 
placing of hardware, and using shirt 
bags, one person is now able to han- 


dle the entire operation. 


Wearing apparel department 


In the pressing department three 
press operators were employed, using 
the conventional press setup of one 
54-inch utility press and two mush- 
room presses. Two hand ironers and 
one steam hand ironer were used to 
back these units. 

A two-month survey showed a total 
average of 95 hours production was 
produced in 120 hours by the three 
press operators. Similar results were 
found concerning the hand ironers. 

We decided to make a_ radical 
change in the press arrangement as 
well as place the units on production. 
Two 54-inch utility presses were 
placed facing each other to be oper- 
ated by one person, and four mush- 
room presses were placed similarly to 
be operated by one other person. 

The two press operators work as a 
team, dividing the total production to 
determine the individual rate. Minor 
changes as noted earlier were made 
on the shirt unit to eliminate the need 
of completely hand-finishing sport 
shirts with the steam iron. This made 
it possible to eliminate one hand 
ironer immediately and later the sec- 
ond one. 

At present the touch-up ironer uses 
the steam iron. She also folds and in- 
spects press production. Eight hun- 
dred points is considered a standard 
operator hour. 

From the first week, the production 
has been such that the operators have 
made some bonus. The two operators 
have attained a high of 90 standard 
hours to a low of 82% standard hours 
in an 80-hour work week. The result 
was the reduction of productive labor 


from six to four persons. 


The flatwork department 


The flatwork department was the 
next to receive our attention. Here the 
goal was to reduce the 10-girl crew 
and increase productivity from an 

Continued on page 60 
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First this machine must 
survive an obstacle course 
continuous operation 
under everyday working 
conditions in an actual 
laundry. When you buy an 
American machine’ you 
know that every last de- 
tail has been carefully 
checked by our test engi- 
neers. You can be sure your American machine 
has already done everything you could ask, 
and more! 
This laundry machine is a_ pre-production 
model, one of many of its kind undergoing 
grueling field tests in different types and sizes 
of laundries throughout the country. These 


FERR: 
oe 





tests continue for months — in some cases more 
than a year — until we’re sure the equipment 
is right for you! 

Besides field tests, your American machine has 
proven itself in electrical tests, metal tests, 
chemical tests as well as mechanical and opera- 
tional tests—the industry’s most complete 
series of tests. We include every conceivable 
combination of soaps, formulas, types of work 
or methods of operation used anywhere in 
the world! 

The fact that we put a new machine on the 
market — is your proof that it has passed these 
tests, that it will give you continuing reliable 


performance for years and years. This is 
another important reason you get more from 


American. 


The American Laundry Machinery Company, Cincinnati 12, Ohio 
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PARADE OF PROGRESS 


Cost Reducing Ideas 
For Institutional Plants 


There are many ways to trim costs and 


improve efficiency —if you look 


Automatic folder and spreader recently acquired by Santa Fe laundry helped 
reduce staff by two employees. Equipment will pay for itself in two years 


By ROY F. MERCER 


Laundry Manager, Santa Fe Coast Lines Hospital 
Los Angeles, California 


OUR HOSPITAL at Los Angeles is a 
200-bed hospital. The laundry is a 
clean, exceptionally well ventilated 
plant, all on one floor, with no obsta- 
cles to prevent good clear supervision 
of the entire operation. 

On February 1, 1957, most of the 
equipment was of the 1932 vintage. 
Today we have one 36-by-36, one 42- 
by-64 and one 42-by-84-inch wash- 
wheel, all metal. And three extractors, 
two 48-inch and one 30-inch. We now 
process an average of 12,761 pounds 
in an 8-hour, 5-day work week. We 
use about 13 pounds per patient per 
day. 

In our washroom we employ two 
men—one washes and sorts and the 
other operates the extractors and tum- 
blers. Both men bring the laundry 
from the chutes. 
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In February 1957 we went to cold 
w ter rinsing and dry supplies such as 
fluorescent sour, dry bleach, and a 
starch adaptable to being used dry on 
the wheel, thus eliminating cooking, 
and from a low-titer to a high-titer 
soap. This saves us 4,800 gallons of 
hot water and 4,800 gallons of cold 
water, cutting 13 minutes from our 
wash formula to give us a 27-minute 
formula. This enables us to wash two 
more loads a day if necessary, and 
cuts our soap 50 percent. With a pro- 
portionate reduction in cost of other 
swplies, we now have a whiteness re- 
tention of 98.8 percent and a tensile 
strength loss of only 4.1 percent. 

In March 1957 we replaced our 
outdated 44-by-60 tumbler (which 
took from 35 to 45 minutes to dry a 
load) with two 42-by-42 open-end re- 


Proud manager Roy Mercer, 
left, shows plant cost figures to 
our West Coast editor, Lou Bel- 
lew. His laundry has eight pro- 
ductive employees taking care 
of a 200-bed hospital 


versing-action tumblers. We insulated 
them fully, enabling us to dry a load 
in 15 to 17 minutes. Now, in addition 
to just tumbling fluff-dry, we condi- 
tion all of our flatwork and some press 
work. We also tumble all our blankets, 
eliminating the old blanket drier that 
hung from the ceiling taking one day 
or longer to dry 8 or 10 blankets. All 
of this was done with no addition to 
our personnel. 

In April 1958 we added a new 
folder to our four-roll flatwork ironer. 
This has allowed us to eliminate one 
employee, with not one complaint 
from the nursing staff when the fold 
was changed. 

In May 1958 we added a used 
sheet spreader, which enabled us to 
eliminate one more employee and still 
maintain our high quality work which 
is a must with this institution. 


Staff cut pays for equipment 


Therefore, we have eliminated two 
employees, which over a period of two 
years will mean a saving of nearly 
$12,000 and pay for the folder and 
spreader. 

We now have only 
employees instead of 10 taking care 
of this 200-bed hospital. 

We are replacing our old-type face 
towels with the new terry cloth for 
longer wear. And we will shortly put 
into service ropeless laundry bags, 
which will save $18 per dozen and 
eliminate considerable time lost in un- 


8 productive 


tangling old bags. 

To sum up, we _ have 
quality, increased production, cut cost 
and eliminated two employees. [ 


improved 
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Planning for More Profits 


Survey of industrial laundry operations prompts 


changes leading to more efficient work methods 


Plantowner Carl Osherow goes over plans for complete conveyorizing of Workingmen’s Overall Supply plant in 
Akron, following through on survey recommendations 


By HARRY YEATES 


SEVERAL RECENT CHANGES aat 
Workingmen’s Overall Supply, Inc., 
Akron, Ohio, have increased efficiency 
and made jobs easier for employees 
in a plant that produces some 40,000 
pounds of industrial laundry work per 
week. 

“You have to spend money to make 
money,’ commented plantowner Carl 
Osherow, “but we're convinced that 
the improvements we’ve made in our 
production department during the last 
six months will cut down our labor 
costs at least 7 percent by the end of 
the year,” 

By reevaluating operating methods 
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and adding new equipment the plant 
has already eliminated six people in 
the production department. (The firm 
operates with 12 routes supplying ma- 
jor industrial accounts in the Akron 
area with rental work uniforms con- 
sisting of coveralls, shirts and trous- 
ers. ) 

About a year ago, management 
hired a consultant to make a time 
study of two departments in the plant. 
The shake-out operation and_ the 
mending room were primary targets 
of the pilot report. 

Until this time no attempt was 
made to separate soiled garments as 
they came into the plant. Overalls, 
trousers and work shirts were all 
washed together in the same wheel. 
After extraction, garments were taken 


directly to the shake-out department. 

For years the firm employed five 
shake-out operators who did nothing 
but separate and sort the wet work 
and distribute it to the various finish- 
ing units. They were paid a regular 
hourly wage and the work was slow 
and laborious. 


Time study points way 


It was really no surprise when the 
time study showed that fewer opera- 
tors could handle the same amount of 
work on a piece-rate scale if loads 
were separated before shake-out. Now 
all the work is presorted before it 
reaches the washing department. 

Once new performance standards 
were set up, Mr. Osherow realized 
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Wyandotte formula gives shirts 
that bright-white snap and sparkle! 





. .. digs out grime from collars, cuffs like no other formula can! 


...gets stained collars and cuffs 
really clean with cold-water rinsing 


Soiled shirts come out brilliantly white 
and clean when you use Wyandotte’s 
unbeatable combination of APACHE® 
alkaline detergent, HALOx® dry 
bleach, SKORTEX® synthetic detergent, 
and RAYLENE® fluorescent-type 
brightner-sour! 

This sure-fire Wyandotte formula 
gives superb results in 25-lb. to 50-lb. 
washers—works even better in larger 
wheels with greater washing action. It’s 
fast. Easy to use. Good in hard or soft 
water. And yourinse with cold water, too! 

See an eye-opening demonstration in 
your own plant under your own operat- 
ing and water conditions. Just call your 
Wyandotte representative or jobber— 
today! Wyandotte Chemicals Corpora- 
tion, Wyandotte, Michigan. Also Los 
Nietos, California, and Atlanta, Georgia. 
Offices in principal cities. 


yandotte 
CHEMICALS 


J. B. FORD DIVISION 


SPECIALISTS IN LAUNDRY WASHING PRODUCTS 





Break 
Flush 


Suds 
Rinse 
Rinse 
Rinse 
Sour 





OPERATION 


Starch as usual 


Ask your Wyandotte representative or jobber to demonstrate this Wyandotte formula! 


WATER LEVEL | TEMPERATURE 


5" 
10” 


Bleach-Break 5” 


5" 
10” 
10” 
10” 

5” 








lao" 
150° 
150° 
150° 
Cold 
Cold 
Cold 
Warm 


| 
| 
— iat 


TIME SUPPLIES 


min. Apache 

min. No Supplies 
min. | Apache, Halox 
min. | Skortex 
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Raylene Brightner-Sour 
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Presorting and addition of shake-out tumbler enables two girls to 
prepare as much work as was formerly done by a staff of five plant and trimmed another three girls off the company payroll 


that another piece of equipment 
would do much to relieve the bottle- 
neck at the shake-out station. A wall 
separating the seven washwheels from 
the finishing department was torn out 
to make room for a _ 200-pound- 
capacity shake-out tumbler. 

After extraction, each load is given 
an 8 to 15-minute run in the shake-out 
tumbler, depending on the type of 
uniform being processed. The work is 
then dumped and the shake-out girls 
take over, placing the garments on 
portable racks for easy transport to the 
finishing units. 

Since the tumbler and the presort- 
ing step were added to the operation, 
the plant has been able to trim the 
number of shake-out girls from five 
down to two, eliminating three opera- 
tors. 

In the mending room, a change of 
equipment helped to trim another 
three employees from the company 
payroll. This department formerly re- 
quired the services of seven sewing 
machine operators. With the installa- 
tion of two heat-seal mending ma- 
chines, production increased to the 
point where four employees can han- 
dle the same volume of repair work. 

Here is an industria] Jaunderer who 
is constantly looking for new ways to 
improve plant efficiency. In fact, plans 
are now under way to install a con- 
veyor system throughout the plant. It 
will transport garments from the 
shake-out area to the pressing units 

Coveralls are finished on new air blower units. One operator handles the three units and on to the mending and storage 
producing an average of 100 coveralls per hour area. LIL) 
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REG. U.S. PAT. OFF. 


Just one strip of SCOTCH BRAND Cellophane Tape 


... seals the bag 
..~ holds the ticket 


... makes a 


handle 


Here’s the easiest way to package shirts for your 
carry-out customers. Use transparent “SCoTCn”’ Cello- 


phane Tape to seal the kraft bags, attach invoices 
and make convenient carry-out handles, Fast? 
““Scotcn”’ Brand has been proved 3 times faster than 


string, twice as fast as gummed tape. And you actually 

Save up to 40% or more over other sealing methods in a am 

because “Scotcu” Brand sticks at a touch to paper, SCOTCH Re AND T 

polyethylene or cardboard. apes 
for the Laundry Industry 


**SCOTCH’’ IS A REGISTERED TRADEMARK FOR THE PRESSURE-SENSITIVE TAPES OF THE 3M CO., ST, PAUL 6, MINN, EXPORT: 99 PARK AVENUE, NEW YORK, CANADA: LONDON, ONTARIO, 


eee WHERE RESEARCH IS THE KEY TO TOMORROW 
Were 77 
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Laundry Education Courses Announced 


The fall schedule of laundry education courses at the 
American Institute of Laundering will open on September 
14, according to an announcement by Cecil H. Lanham, 
director of the Institute’s Education and Personnel Depart- 
ment. 

The concentrated study courses are held at the Joliet 
headquarters and are available in a complete eight-week 
program or as four separate two-week subjects. 

The following are the inclusive dates for the courses: 
Sales and Advertising, September 14-25; General Laundry 
Management, September 28-October 9; Identification and 
Washing, October 12-23; Laundry Finishing, October 26- 
November 6 ; 

The AIL notes that this is the same fundamental class- 
room and practical training program the school has offered 
for many years, but it has been shortened and concentrated 
into the current eight-week course because of present-day 
problems which make it difficult for laundrymen to send 
students for longer periods. 

Since enrollment is limited in order to provide maximum 
individual attention to each student, early registration is 
recommended. Complete details and a descriptive folder are 
available from the Institute’s Membership Department in 
Joliet, TIL. 


Young Men’s Conference 
Scheduled for October 


The tenth annual Young Men’s Conference will be held 
October 14 and 15 at the Statler Hotel in St. Louis, Mo., it 
has been announced in the AIL Member. 

The conference is open to young men and women, under 
40) years of age, who are actively engaged in the laundry 
industry. A highlight of the meeting will be the opportunity 
it affords everyone for exchanging ideas and learning from 
the experience of others. In addition it offers a chance for a 


reunion of alumni of the School of Laundry Management. 


Fabric Analysis Increases 13 Percent 


Thirteen percent more articles were tested in the Insti- 
tute’s fabric analysis laboratory during the past year than in 
the preceding year. The laboratory processed a total of 5,023 
packages between April 1, 1958, and March 31, 1959. 

hese figures were recently released in the AIL Member, 
which also noted handling of 14,889 test pieces, involving a 
total of 148,890 individual measurements. Each article sub- 
mitted for analysis by a member laundryman receives the 
individual attention of a skilled technician, Some articles 
require only minutes while others take days. An individual 
report is prepared for each analysis. 


A.L.L. Offers Eight New Inserts 


Eight new bundle inserts, reflecting feminine appeal, are 
now available in quantity to AIL member laundries. 

The inserts are timed to tempt the homemaker to enjoy 
her summer months rather than spend time doing the family 


40 


laundry. They appeal to her as the family purchasing agent, 
and create an image of a professional laundry which will 
handle her family work with the same care she would give 
it herself. 

The inserts come in orange and blue, featuring attractive 
artwork to highlight the feminine copy. The inserts can also 
be used as enclosures with statements to ledger accounts 
who seldom see their route salesmen, and for letters to any 
group of customers or prospects. Members who may not 
have seen these materials can obtain full information and 
samples by writing directly to the Membership Department, 
Joliet, Ill. 

A series of eight newspaper ad mats has been designed to 
tie in with the new bundle inserts. They measure two columns 


by approximately 5 inches. 


Two New Public Relations 
Booklets Published 


Two booklets for use by participants in the AIL’s PR for 
PL (public relations for professional laundries) program 
have been announced in the AIL Member. 

The first is called “Occupation Housewife” 
dressed specifically to the women who make most of today’s 
family buying decisions. The booklet is designed to boost 
sales for the laundry and can be distributed to prospects, 
customers and community leaders, says the bulletin. 

The second is an industry piece entitled “First in Personal 
Service to the American Home.” It is designed to tell the 
modern laundry story to specialized groups such as com- 
munity leaders, home economists and educators, and for 
use by communications media such as the press, radio and 


TV. 


and is ad- 


Canadian Laundrymen Plan 


October Meeting 


A one-day Round-Table Conference for Canadian laun- 
drymen has been scheduled for October 21-22, at the King 
Edward-Sheraton Hotel in Toronto, Canada. 

The conference will open Wednesday noon and will con- 
tinue through Thursday noon. It will immediately precede 
the opening of the Canadian Cleaners and Launderers Allied 
Trades Association equipment show slated for the Queen 
Elizabeth Building, Toronto, October 22-24. 

The Round-Table Conference will feature talks on sales, 


production, promotion and public relations. Members of AIL’s 
board of directors and staff will participate. 


ALL. Offers Electric Blanket Supplement 

In response to widespread interest over Service Bulletin 
595, “Laundering of Electric Blankets,” a supplement has 
been printed and will be mailed to members, according to 
an announcement in the AIL Member. 

The supplement points out that today’s electric blankets 
have a variety of connecting plugs which differ in size ac- 
cording to the make and model of the blanket. Five of the 


most common plugs are diagrammed and recommended 
testing sequences are given. 
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One day in five... GAS FREE! 








Mon. 


Wed. 


Tues. 


Thurs. 


FREE DAY 











Certified! 25.2% more miles per 
gallon than the average of other 
leading pickups in Economy Show- 
down tests. And 25.2% means five 
days’ driving on four days’ gas! 

Now, from independent research 
engineers come certified facts on 
truck economy! 

Standard six-cylinder models of 
all leading 14-ton pickups were put 
through the same series of road trials. 
After careful break-in and tune-up, 
they were tested at low speed and 
high . . . in simulated city traffic and 
door-to-door delivery. 

And the’59 Fords outstripped every 


other make in every test. Altogether, 
they delivered 25.2% more miles per 
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Here’s the economy champ—the Ford Styleside pickup for "59. 


‘59 FORD PICKUPS GIVE 
25.2% MORE MPG! 


gallon than the average of all the 
other pickups! Here’s the record— 
certified by the nation’s leading inde- 
pendent automotive research firm: 


*59 Ford Pickups’ advantage 
42.6% more mpg than Make “D” 
31.1% more mpg than Make “I” 
25.2% more mpg than Make “C”’ 
22.0% more mpg than Make “S”’ 


9.6% more mpg than Make “G” 





25.2% more mpg than average 


A 25% advantage in gas mileage 
mounts up fast, too! It’s one gallon 


Go FORO WARD for savings 


saved in every five. One day in five 
... gas-free! Over the years you own 
a truck, it can save you hundreds of 
gallons—and dollars! Get all the facts 


at your Ford Dealer’s now! 


All tests 


conducted and results 


CERTIFIED 


by America’s foremost 


_ dent + i 





research organization* 
“NAME AVARABLE ON REQUEST. 


Send inquiry te: PO. Box 2687 


FORD TRUCKS COST LESS 


LESS TO OWN .. 


-LESS TO RUN...LAST LONGER, TOO! 
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PROVE TO YOURSELF 


“Take it to the Coin-Meter Laundry” are now universal words. 24-hour-a-day coin-meter stores have become a major 


factor in the laundry industry. 
The unattended store, without parallel in any industry, demands equipment built to do the job. Day-in, day-out in 
thousands of installations across the country, Cissell Coin-Meter Dryers have proved their dependability. There’s another 


important point, too. Customers like to use Cissell Dryers. Like a magnet, they bring customers back . . . invite them to 


bring their friends. 


Within seconds, ocilices ‘for each 
burner can be adjusted to meet any 


gas pressure...a feature to assure 
maximum burner efficiency. 


BIG NO-SAG, NO-SNAG BASKET 

Requires no auxiliary support. Ex- 
truded perforations provide a 
smooth, non-abrasive surface. Bas- 
ket may be removed in less than one 





DOUBLE WALLS 





eames =a ryt mi gran 


So cloth to Seeakes to break, Sia oy 


The Cissell Lint Trap is built for a 
lifetime! 


SECRET LATCH locks top front cover in closed position; releases 
when screw driver is pushed into hole at bottom of panel. Eliminates 
need for key. 

BUILT-IN FRAMING EDGE permits secure framing for in-wall 
installations, 

BUILT-IN COIN METER located only 58” from floor. (External 
meter located immediately above lower panel.) 

DOOR SWITCH... another “safety” which cuts off gas when door 
is opened during drying cycle. 


cl a 





THERE’S NO FINER DRYER 


A quick look reveals a big, beautiful dryer. A slow, careful inspection reveals a dryer engineered with all the features 
you need for unattended customer service. As quiet as a whisper in operation—without chains or noisy moving parts— 
Cissell Coin-Meter Dryers rightfully deserve their position of quality leadership. 


EXTENDED 
SIDE AND REAR WALLS 
Prevent disturbance of gas 
flame or pilot from outside 
air drafts. 


TOP INSULATING WALL 
_ Never exceeds 120° F.... 
an added safety for in-wall 
installations. 


CISSELL-BUILT 
GEAR REDUCER 
For precision control of each 
part. Gears rotate on Timken 
Tapered Rojler Bearings in a 
bath of oil. Gase holds six 
month supply. 


TEMPERATURE LIMITING 
THERMOSTAT 
“Cuts off gas to 
males gene 


AIR switen 
Guards operation. Cuts off 
gas when: door or lint trap 





Nt OVET> eee 
unit. 


BASKET SHAFT 


panel is opened, fan motor 
stops or lint trap needs clean- 
ing, exhaust duct is ob- 
structed or incorrectly 
installed. 


LARGE WIRING DUCT 


ye completely wired at 
factory. For installation an 


te gigs leads to terminal 
in duct. 


TEMPERATURE REGULATING 
THERMOSTAT 
When temperature in basket 
sasiieed otatinn of theresa: 
nage when it drops 

setting, gas cuts on. 


3% TEMPERATURE 
SENSITIVE BULB 


the control 


element 


Supported by Timken bear- 
ings. 15 year life expectancy 
under continuous 40-hour 
week operation. 


BASKET MOTOR 
FAN MOTOR 
SEPARATE MOTORS FOR 
FAN AND BASKET. Dur- 
‘ing operation, open door, 
basket stops; fan continues 
to operate. No hot air blasts! 
..+ Keeps dryer area com- 
fortable. Each motor has 
BUILT-IN THERMAL 
OVERLOAD PROTEC- 
TION, a requirement in 
some areas, Assures safety 
from loose connections, low 
voltage, lack of lubrication 
or other conditions that 
cause motor “burnouts,” 


AUTOMATIC AIR DAMPER 
Remains open Bye 2 drying 


cycle to permit di 


scharge of 


; ling 
of the Temperature Regulat- 
ing Thermostat. Responds to 


pr Bec temperature 
ccheunel thes dale aa. 
to maintain heat in basket at 


air to the outside. Remains 
closed when dryer is not in 
operation to prevent a down 
draft of cold outside air into 
the room . .. to prevent a re- 
verse flow of air from + 


temperature setting of the 
ting Thermostat. 
erating dryers 

the same exhaust duct. No 
hot air blasts thru the open 
ev door of a non-operating 
dryer... no blowing of lint 

thru dryer into the room, 


ABLE 
LEVELING BOLTS 


At all four corners. 8” DRYER OUTLET 


W. M. CISSELL MFG. CO., INC. — LOUISVILLE 1, KY. 
Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors write Export Dept,——Cable Code “CISSELL” 


COIN-METER DRYERS 








Here are eight 
production and 
promotion ideas 


that may help you 
solve problems 


in your plant 
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SOMETHING 
FOR 
EVERYONE 


By The STARCHROOM STAFF 


Everything's poly-wrapped 
to emphasize quality work 
Polyethylene packaging is stressed 
at every opportunity at Elite Laundry 
& Cleaners, San Diego, California, to 
impress customers with the fine quality 
of work offered in the de luxe services. 
Sweaters at Elite are folded over 
the popular small size sport-fold card- 
board packaging aids and held in 
place at each end by printed bands of 


AA 


LE-LN-2 Q 
LO-LZ- ‘RN- 3 
MA-MB- 


J 


KA-K 


RO-RZ- 39 





Number system 


paper. Once wrapped, the package is 
heat-sealed and displayed prominently 
behind the call-office counter on spe- 
cially built slope-backed racks. 

For an even more attractive pack- 
age for knit garments—and to save on 
costs—only half a cardboard box is 
used. The knit garment is folded over 
cardboard and held with paper bands, 
then placed in one-half a box with 
polyethylene covering the top and 
heat-sealed on the underside of the 
half box. The ticket remains inside the 
package with the garment and is in 
position to be read for identification at 
the time of delivery. This way, the 
knit garment, beautifully finished, cre- 
ates a favorable impression upon the 
customer. Having passed her inspec- 
tion, the garment can be kept dust- 
free in the package until worn. Even 
throw rugs and bath mats are wrapped 
in poly. 


-37 | WA: 
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Number system minimizes 
errors in invoicing 


It takes time to decipher a hand- 
written ticket under the best of cir- 
cumstances and even then mistakes 
are likely to occur. 

To correct this situation, the man- 
agement of Caroline Laundry, Morris- 
town, New Jersey, adopted a system 
which quickly categorizes the first few 
letters of a customer's name into one 
of 50 numbers. 

For example: A customer named 
Mrs. Hubert comes into the office with 
a bundle of laundry during the rush 
hour. In trying to write the ticket 
quickly the name might easily come 
out looking like Hobert, Hibert, Ha- 
bert or Hebert, etc. But with the num- 
ber system, the girl receiving the order 
writes the name and then puts the 
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CLINTON 
S=L STARCH 


brings in the 
if \ bundle along with 


his shirts 


(Brings you 727A S700TH 


results at lower cost) 


Starch shirts right, and they 


stimulate extra business. ‘‘Right’’ 
means with Clinton 5-L... the 
thrifty all-purpose starch for shirts, 
linens, aprons, wash dresses and 
other family bundle work. Clinton 
5-L needs no costly additives. Just 
vary its concentration. This gives 


you a petal-smooth finish and correct 


body over a wide range of fabrics. 
Yet, Clinton 5-L costs less to buy— 


less to use. It’s so carefully 
formulated every batch is uniformly 
excellent, waste-free. Cooks in 10 
minutes after bringing to a rolling 
boil. Never builds up on presses or 
flatwork ironers, either. For fast, 
efficient family bundle production, 
nothing beats Clinton 5-L Starch. 
Try a sample on us. 


MAY WE HELP? Our Technical 


Service Division will gladly advise 
on specific problems. Just write. 





CLINTON CORN PROCESSING CO., CLINTON, IOWA 
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code number “21” on the corner of the 
ticket. The number “21” in this case 
establishes that the first letter of her 
name begins with an “H” and the 
second letter is between “U” and “Z” 
in the alphabet. 

The number code—on an easy-to- 
read chart—is posted over the en- 
trance door for reference by the 
counter personnel. All the girl does is 
to glance up over the customer’s head 
to read the code. 

The system also helps speed filing 
since the tickets are put in a 50- 
pigeonhole bin by code numbers 
rather than in strict alphabetical se- 
quence. 


Homemade abacus keeps 
count in listing process 


Clever, these Chinese. So much so, 
in fact, that Caroline Laundry has im- 
provised upon an old Oriental inven- 
tion—the abacus—to help speed up 
listing of items when they come into 
the plant. 

The device consists merely of Navy 
peacoat buttons that are threaded on 
metal rods set into the sides of the 
box. Four of every five buttons are 
black, with the fifth painted yellow. 
Alongside each rod is lettering that 
spells out a particular type of item, 
such as “Sheets,” “Pillowcases,” ete. 

When the girl who lists the items 
pulls each one from the bundle, she 
merely flips an appropriate button 
toward the left . . . something like 
keeping score in a billiard game. When 
she’s all through she merely glances at 
her abacus to see how many of each 

type of button she has moved over— 

; the yellow buttons tell her quickly 
how many “fives” she has—and _ her 
counting is all done. 


Electric scoreboard keeps 
track of work in progress 


An even more impressive piece of 
gadgetry invented by Caroline Laun- 
dry is an electronic scoreboard that 
keeps track of lots going through the 
plant. When a particular lot is fin- 
ished in a department, the supervisor 
of that department goes to a small 
switchbox and throws a switch that 
indicates which lot is finished. This in- 
formation is flashed to the scoreboard 
located in the main production area 
and the appropriate bulb lights up. 
This enables the plant manager to see 
at a glance where each lot is as it 
moves through the plant. The bulbs, 
incidentally, are ordinary Christmas 
tree fixtures. 

Blanket promotion Continued on page 48 
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NOW! YOU CAN 


LEASE THIS 
all venvor FoR 


LESS THAN 1[5¢A DAY! 


Operators have found that all 
outsells other detergents by more 
than 10 to 1. 


Now, even bigger profits are 
yours when you vend all in this 
Canteen vendor, available on 
lease from your Lever distributor. 


Look at these advantages: 


@ Eliminates investment in expen- 
sive dispensing equipment 






































@ Free installation and maintenance 
for normal wear and tear 


®@ Simple to operate 


® Slug-proof, pilfer-proof, not eas- 
ily jammed 


® Available for wall installation (as 
shown) or with floor stand 


Interested in further informa- 
tion? Ask your Lever distributor, 
or mail the coupon. 








Lever Brothers Company 
Industrial Division, Dept. 317 
390 Park Avenue, New York 22, N. Y. 


Please send me further information about 
leasing the Canteen vendor for all. 


Name _ 


Address 





City 








Lever Brothers Company 


INDUSTRIAL DIVISION 
390 Park Ave., New York 22, N. Y. 
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Continued from page 46 


Tips on parlaying sales 
during blanket promotion 


The blanket promotions at Caroline 
Laundry have a couple of special 
twists that pay off handsomely for the 
firm. Besides having their blankets 
cleaned, customers have the oppor- 
tunity to have them rebound from a 
wide selection of binding colors that 
will match the fabric. Caroline charges 
$2.50 for a narrow binding, over and 
above the cost of cleaning, and $3.00 
for a wide binding. All binding work 
is farmed out. 

When the work is finished the 
blankets are packaged in polyethylene 
bags. Because they look so attractive 
packaged in this manner, the bags are 
stored in the call-office window until 
picked up by the customers so that 
passersby may see them and be en- 
couraged to bring in their own blan- 
kets, 

As though this weren’t enough, a 
bundle insert calling attention to 
Caroline’s pillow cleaning service is 
placed in every blanket package. That 
this has proved a very successful tie-in 
is evidenced by the fact that pillow 
cleaning volume has risen substantially 
immediately following each blanket 


promotion. 


Bulletin board ends 
clutter in store window 


If you've ever 
local organizations in your area to 
place their posters in your windows 
forthcoming events of 
various types—and what businessman 


isn’t—you'll be interested to learn how 


been plagued by 


announemeg 


Caroline Laundry solved this problem 
tactfully. 


Instead of cluttering up its call-of- 
fice windows with posters and _plac- 


ards, the plant manager set up a bul- 
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Posters remind salesmen 


letin board Oona stand in one corner of 
the call office and allows his customers 


to post such notices there. 


Simple jig mechanizes 
hand-stamping task 


The marking-in department of the 
Spring Valley Laundry, Spring Valley, 
New York, uses a multi-section ticket. 
It’s the custom to mark each of the six 
sections of the ticket with the lot num- 
ber and date that the work was 
brought in. Making six separate im- 
pressions on the ticket with a hand 
stamp took too much time. 

To speed up this process, 
devised with a head to which six hand 
stamps were affixed. The ticket is 
placed in a certain position on the 
and the plate is 
face of the 


a jig was 


base of the device 
brought down onto the 
ticket. 
positioned accurately, 


Because the six stamps are 
each of the six 
stamps makes an impression in the 
proper place on the ticket. 

The girl using the device needs to 


change the dates on the stamps only 
in the morning and the lot number 
when a lot is finished. When the ma- 
chine is in “up” position, the stamps 
rest against an inking pad so that the 
numbers are inked and ready for the 
next impression. 


Posters remind salesmen 
to watch their language 


Since the results of the industry's 
motivation research survey were made 
known, many plantowners have be- 
come aware of the poor semantics they 
were using in advertising and personal 
customer contact. 

The Spring Valley Laundry has 
taken this pretty seriously and calls it 
to the attention of the route salesmen 
with a poster indicating which com- 
monly used laundry terms should be 
avoided in sales presentations. 

Only one word has thrown the men 
for a loss. They would like to know 
what word to use instead of “perspira- 
tion.” Anybody got any ideas? CIC 
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When you install FRIGIDAIRE coin-op washers... 


"18 


minute 


Model WCOZ-GP 
available in 
porcelain enamel, 
inside and out — 
Choice of five 


colors or white. 





Can 


double 
your volume!* 


Fastest cycle of all means faster turnover, 

more customers served with no increase in machine 
investment or floor space. Frigidaire “Rapid-Dry” 
spin cuts dryer expense. And automatic lint removal 
saves time: no filters to clean. Interested? 


Just call your nearest Frigidaire distributor 
or District office. Or write to: 


Dept. 420, Frigidaire Division, Dayton, Ohio. 


Ui 3-RinG “Pump” AcitTator gets clothes cleaner, 


without beating. Customers can see the difference in their 
clothes, And you'll see the difference in repeat business. 


*Faster than all other coin-op washers, Frigidaire is almost twice as fast as most other makes 
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Production records let man- 

agement know what every- 

one is doing. When they 

| ? 4 j* were first installed in this 

SHIRT plant they quickly revealed 
that one girl was producing 


: Z =a {— ee only 12 shirts an hour. Cor- 
oer paula lg 2 l Ie Ki WW i! Lj} je) § rective indies were taken 
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RECORDS 


Are a Businessman’s Compass 


They helped this firm save $17,000 last year 


By HARRY YEATES 


ITS ONLY NATURAL to expect an 

increase in profits when you take on 

additional business. If you don’t make 

it, then something is wrong. 
Three years ago, Fred Klein of 

Antiseptic Laundry, Chicago, added 

two commercial accounts which boost- 

ed the plant's over-all volume by 

$3,500 a month. It looked good in the 

gross income column, but there was 

no noticeable increase in dollar profits. r 
Mr. Klein, who had spent most of iii we 

his working years in the laundry busi- 7 ; = e ot 

ness but only recently took over the v» 4 } 


top management spot in the plant, de- ™ . 
cided to turn his problem over to a With its new yardstick, management was able to compare its costs and production 


professional laundry consultant. standards with industry averages. In the wearing apparel finishing department this led 
The first thing the consultant asked to having one touch-up girl for three units instead of one for each 


.“ —— 
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for The Whitest Washes Under The Sun... 


Ces eae lt 
Use COLGATE !!(())\/ i#0)'\)\/\ DETERGENT 


Keeps Customers Coming Back... Keeps Machines Running Full Time! 


Mt. <~ 


f 





KEEPS CUSTOMERS COMING .. . Because new 
Colgate “LOW FOAM” gives top-grade washing, high- 
lights colors and rinses perfectly. Contains a specia) 


laundry brightener to give your customers THE 


WHITEST WASHES UNDER THE SUN! 





KEEPS MACHINES OPERATING... because Colgate 
“LOW FOAM” is the controlled-suds detergent espe- 


cially formulated for tumbler and agitator-type 
washers. “LOW FOAM” produces just the right 


ibis acc Nin Miithatia  Mitciei n amount of suds for clean washes . . . not enough suds 
Packed in 50-Ib, Fibre Cases. to interfere with washing action! 
Condensed is Ideal for use in Bulk Dispensers. 
Sprayed form not available west of Rocky Mts. 
ECONOMICAL, TOO! “LOW FOAM” saves 
FREE TECHNICAL SERVICE AVAILABLE! A ~ enen? ag " 
Our enlarged Technical Service staff will be happy to \ ccna eth because ” helps wtdirn asin washers 
from damaging corrosion, overflowing suds 


help you solve your soap and synthetic detergent ap- f 
plication problems. Write your nearest Colgate- a E or overheated motor due to “‘suds lock.’’ 
Palmolive Company Associated Products Department \Q@ 

Sales Office. Send for new Soap Buying Guide. 








COLGATE-PALMOLIVE COMPANY 


300 Park Avenue, New York 22, N.Y. 
Atlanta 5, Ga. * Chicago 11, Ill, * Konsos City 11, Mo. * Oakland 12, Colif, 
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Other savings resulted in the flatwork department where a preconditioning tumbler 
and a conveyor made it possible to use one girl on shaking and one on assembling for 


two ironers 


to see were the plant's production rec- 
ords. Antiseptic didn’t have any to 
show him. 

In time, a record system was set up 
based on AIL’s point system. And 
then certain glaring deficiencies were 
brought to light. 

“It's amazing how little I knew 
about our operation,” says Mr. Klein, 
“until I had my problems spelled out 
for me in black and white.” 

Here were some of the findings: 


e When the keeping of production 
records became mandatory, Antisep- 
tic’s management quickly found out 
that one of its floor supervisors 
couldn't write. 


e The records also showed that an 
operator in the sport shirt unit was 
producing only 12 shirts an hour. 


e Flatwork figures were way off, too. 
The work was moving through the six- 
roll ironers at a speed of 45 feet per 


minute. “We just weren't getting 


enough heat at the ironers,” says Mr. 
Klein. 


e The records also turned up a pe- 
culiar situation in the packaging de- 
partment. The two girls here were 
constantly running into overtime to 
make up boxes. (In the course of a 
year, they ran up about $1,000 in 
overtime pay. ) 


Once the weak spots in the opera- 
tion were pinpointed, management 
was able to do something about cor- 
recting them. 

The shirt department was one of 
the first to be revamped using new 
methods and equipment. The sport 
shirts were turned over to a wearing 
apparel unit and a 2-girl unit was re- 
placed by a 3-girl unit for handling 
regular shirts. After an extensive 
training period—something which had 
never been thought necessary in the 
past—the unit production average 
jumped from 45 shirts an hour up to 
93 shirts per hour. 


Starchroom Honor Winner Does It Again 


The 


First Prize Winner 


In the wearing apparel department, 
each of the three units used to have 
its own touch-up operator. Since then, 
the department has been revamped 
so that now one operator does the 
touch-up for all the units, thus reduc- 
ing the staff by two. 

The flatwork department under- 
went some major changes, too. First 
off, new piping and steam traps were 
installed to boost ironer speed to 65 
feet per minute. 

The plant has two six-roll ironers— 
one is used for commercial work, the 
other for family bundles. Under the 
old setup, each ironer had two shak- 
ers, two feeders, two folders and one 
operator who assembled the work on a 
table behind each ironer. Antiseptic 
saved two girls here. 

By installing a conditioning tumbler 
in front of the ironers, one operator 
can now prepare the work for the 
feeders of both ironers. 

The assembly tables at the finished 
end of the ironer have been replaced 
by a conveyor belt which brings the 
work from both to one assembler. 

A study of the packaging depart- 
ment showed that the girls worked 
overtime because they didn’t have 
any place to store the boxes they 
made up. This situation was resolved 
by installing extra shelving and the 
firm later switched to using ready- 
made boxes. 

Antiseptic Laundry now has its 27 
production employees working five 
days a week instead of six. And last 
year it trimmed its productive costs 
by $17,000. Salaries are higher and 
plant equipment and personnel are 
used more effectively—thanks to rec- 


ord keeping. OO 


His most recent idea suggesting procedures for overcom- 


ing technical problems involved in laundering certain linens 
was rated the best entry among the 1,000 received by the 
Linen Supply Association from executives and employees, 
and earned him $500. 

Winning second prize of $200 was K. R. Taylor of Stand- 
ard Coat, Apron & Linen Service, Inc., Portland, Me. Third 
prize money of $100 went to Arthur E. Jensen, F. W. Means 
& Company, Appleton, Wis., and fourth prize, $50, to Law- 
rence Goldman, Famous Linen Supply Company, Inc., 
Buffalo, N. Y. 

Walter L. Abadie, also of Red Stick, was tied for fifth 
place with five other entrants from linen supply service com- 
panies throughout the United States. 

The contest was conducted to develop new ideas for im- 
proving machinery, textiles, washing supplies, office systems, 
delivery systems, and related areas in linen supply service. 
The best ideas are being made available to the 1,200 firms 
that are members of the Chicago-based Association. 


in the Linen Supply Asso- 
ciation of America’s nation- 
al “Thinking Cap” ideas 
contest turned out to be 
none other than W. Amiss 
Kean of the Red_ Stick 
Linen Supply Company, 
Baton Rouge, Louisiana. 
Mr. Kean, the 28-year- 
old member of a family of 
laundryowners, was an 
Honor Winner in last year’s 
STARCHROOM LAUNDRY 
JouRNAL’s Parade of Prog- 
ress Contest. (His story, 
“Specialization: Key to Im- 
proved Productivity,” ap- 
peared in the November 1958 issue of STARCHROOM. ) 
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5 ironers that pro ve Bim portant fact! * 








*« There is a 


size and model 


for your every need! 























model 36 


model 24 


Whether you need an ironer for a new laundry operation or to 
replace an obsolete machine, it will pay you to get information 
and a quotation on a Chicago ironer. It will produce quality 
flatwork with a reasonable investment and low operating costs. 


CHICAGO DRYER COMPANY 


a 


2212 NORTH PULASKI ROAD e CHICAGO 39, ILLINOIS 
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DENVER has always been one of my 
favorite cities, and it certainly has its 
share of fine laundries. My first visit 
is still fresh in my memory, although 
it happened over a dozen years ago. 
I had been assigned to cover the Colo- 
rado State Launderers Convention at 
Estes Park, a famous old mountain re- 
sort some distance from Denver. Due 
to transportation difficulties the affair 
was in full swing by the time I got 
there . . . and it was then I discovered 
I was scheduled to be on the program 
in 20 minutes. 

My first thought was suicide. The 
idea of getting up in front of those 
launderers, with no preparation, was 
a horrible dream. To make a long 
story short, I obtained a quantity of 
big sheets of paper and, still in a 
complete fog, put on my first illus- 
trated Gadgets program. 

This was just after World War II, 
and paper was still hard to get. Either 
John Hollingsworth or Joe North (1 
forget which) told me much later that 
I really upset my audience by the way 
I'd make a few lines on each big sheet 
of paper and then casually wad it up 
and throw it away. All they could 
think of was that each sheet was 
nearly large enough to wrap a laundry 
order! It’s a wonder I’m welcome in 
Denver even years later. 





Y," Rod Holds 


a" Tine Toulad 


| Wheel Well 


Spare-Tire Holders 


Butch Larson of Denver’s City 
Elite showed me how certain of his 
trucks use a simple little gadget to 
hold the spare tire against the wall on 
the inside of the truck. The tire sits 
on top of the raised wheel well and 
back snug against the truck wall. On 
each side of the tire, at its widest part, 
screw-eyes are fastened into the frame 
of the side panels. A %-inch rod 
across the tire is bent in to the wall 
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Rhapsody in Bellew 


and bent down about 8 inches so the 
two ends fit in through the screw-eyes. 
To remove the tire-supporting rod it 
is only necessary to lift it out of the 
screw-eyes, and the tire is ready for 
use. 





Tie-Hanger Trick 


There are many ways drycleaning 
departments return ties to the cus- 
tomer. A really simple trick is used by 
Petri’s Cleaners in Long Beach, Cali- 
fornia. Otto Petri showed me how 
he places the ties over an adhesive- 
topped paper strut on a wire hanger. 
Another plain paper strut is then po- 
sitioned on top of the ties; this slight 
pressure prevents their sliding off the 
lower paper strut. 


2x 2° Frame For 
Hatdware Cloth 


Boiler-Room Guard 

Another idea from City Elite Laun- 
dry & Dry Cleaners is the way they 
keep bits of paper, small children, 
dogs, cats and other uninvited guests 


out of the boiler room as they are 
blown, chased or attracted to (in that 
order) the rather dangerous aspects 
of this department. 

A 3-foot-high frame of 2 by 2-inch 
lumber is covered with hardware cloth 
and positioned in the channel-iron 
guides of the overhead door. The 
overhead door is then pulled down 
until it rests on the screen. This af- 
fords adequate ventilation and keeps 
the “larger” objects out of the plant. 


pire To Truck. \ 
des, At Ceiling 


Driver's 
Seat 


ee ane ; 
" Curtain Hangs 
To Floor Of Truck 


Truck Curtain 


While on a recent visit to Denver, 
Butch Larson at the big City Elite 
Laundry & Dry Cleaners showed me 
how one of his routemen keeps warm 
on his route during the winter months. 
Instead of trying to heat the whole 
interior of the truck, this truck has 
been fitted with a ceiling-to-floor cur- 
tain of light canvas just behind the 
driver’s seat. The curtain pretty well 
keeps the greater portion of heat in 
the front end of the truck where it be- 
longs. 

The curtain is held at the ceiling 
on a tight wire, which threads through 
a number of buttonholes the route- 
man’s wife was thoughtful enough to 
make in the top edge of the canvas. 
When not in use the curtain is drawn 
aside like pull-drapes and tied to the 
side of the truck behind the driver's 
seat. It is said to make the panel 
truck much more comfortable, and the 
idea should work well even in walk-in 
type vans. DOO 
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Keep your work clean 
and fresh 
as a breeze 


...and as easy, too 


» «ee STap 
wat 


PRooue 


THE FLUORESCENT THE FLUORESCENT 
BLUE SOUR WHITENING SOUR 


Both of these Keestar Sours 
make white ultra-white, 
make colors ultra-bright. 
Both contain anti-chlors 

that remove residual chlorine. 


Ultra-Lite and Ultra-Blue 

are equally high in solubility, 
neutralizing action and in 
preventing streaking 

and spotting. 


ASK YOUR KEEVER 
SALES-SERVICE MAN 


THE KEEVER STARCH CO. 
COLUMBUS 15, OHIO 


Corn, wheat and other grain products 
for industry since 1898 


Other Keestar products 
SATINETTE STARCH 
SATINETTE “Q-s" 
JUMBO PADS 
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Active participants in the Bureau’s Conference Program were (left to right) R. H. 


Pledger, The Manhattan Company, Washington, D. C.; 
Klinefelter, Elite Laundry, Baltimore, Md.; 
Bruce MacIntosh, president of the Bureau 


of the Bureau; George 


Knowles Weaver, guest speaker; and W. 


Peggy Dwyier, vice-president 
Dr. Elaine 


Bureau of Standards Conference 


THE INDUSTRY'S quality-minded 
members of the Bureau of Laundry 
and Dry Cleaning Standards met for 
their third annual conference at 
Washington, D. C., May 25 and 26. 

In a two-day program, these mem- 
bers were given a customer’s-eye view 
of their service as it is actually ren- 
dered. This view included several re- 
cordings of how a sample claim call 
was handled through Bureau plants, 
and for comparison, an example 
how it could be better handled from 
the customer's point of view. 

A report was made on a study of 
how a cross-section of John Q. Public 
regards the launderers and dryclean- 


ers in their area; also how the present 
customer feels about laundry service 

. why she began using a laundry, 
and why she stays. Of note in this re- 
port was the fact that Mrs. Housewife 
begins using a laundry because of (a) 
lack of facilities to do otherwise, (b) 
ill health (hers or a member of her 
family), (c) heavy work load. Re- 
markably lacking was any indication 
on her part that she began using laun- 
dry service because it was desirable 
in itself. 

Another report of interest was on a 
study with a panel of housewives who 
had sampled various types of laundry 
service for the period of one month. 


Tarheels Study Cost Control 


A NEW state Minimum Wage Law 
has obliged North Carolina’s launder- 
ers and cleaners to take another, closer 
look at ways to reduce costs. 

It was only natural then that the 
theme of their 52nd annual associa- 
tion convention, which took place at 
Winston-Salem June 17 and 18, should 
be cost control. 

Frank Crane, 
missioner of Labor, 
ing the 
which sets the minimum wage at 75 
cents per hour and will affect some 
6,500 laundry and cleaning workers 
in the state as of the first of next year. 

The law excludes plants having five 
or less employees. Of interest to the 
larger plant operators are numerous 
exemptions which have not yet been 


clarified. 


North Carolina Com- 


led off by outlin- 


provisions of the new act 


en areas which plantowners might ex- 
plore in bringing their costs down. 
Specifically, through cost control, de- 
veloping more efficient layouts, meth- 


ia 


Facts presented in this study were 
gathered over a year’s period and rep- 
resented hundreds of hours of field 
work by the Bureau. 

The climax of the conference was 
the banquet with Dr. Elaine Knowles 
Weaver as guest speaker. A professor 
at Ohio State University, Dr. Weaver 
encouraged a fresh look at the indus- 
try’s customer potential. She has long 
been interested in energy consump- 
tion studies as they apply to house- 
work, and is convinced that ironing 
and laundry are high on the list of 
tasks that consume a large quantity 
of the homemaker’s time and energy. 
Since these are tasks that the home- 
maker need not do if she chooses to 
avail herself of the service offered by 
the laundry industry, it seems logical 
that if standards of quality were satis- 
factorily maintained, laundry service 
could prove of endless value to the 
homemaker, the aged and the semi- 
invalid. 

Dr. Weaver sees wash-and-wear as 
the industry's greatest challenge, and 
adds that textile industry develop- 
ments have dictated changes in home 
laundering equipment and procedures. 
Presumably they must dictate changes 

professional laundering as well. 

W. Bruce MacIntosh, president of 
the Bureau, presided over the sessions. 
Frederic Thesmar, Loeb’s Laundry, 
Memphis, set the keynote in_ his 
speech “Dissatisfaction . Opposite 
of Satisfaction.” 

Findings on the Bureau studies 
were reported by Vian Silliman, Peggy 
Dwyier and Laurette Hupman. C) 


ods improvement and work simplifica- 
tion, incentive plans, scheduling, 
machinery replacement and_ regular 
maintenance. 

Charles Riggott, industrial engineer, 
National Institute of Drycleaning, 
elaborated on cost control, analyzing 
NID account classifications 10 through 


Everett Brink, manager, production More than 250 registered for the two-day North Carolina 
and engineering, American Institute Association of Launderers & Cleaners convention-exhibit 
of Laundering, suggested half a doz- at the Robert E. Lee Hotel, Winston-Salem 
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Today, the well dressed shirt 
wears POLYETHYLENE 


There’s something extra fresh .. . almost spank- 
ing new... about laundered shirts packaged in 
clear polyethylene. Customers respond to poly- 
ethylene packaging, and this response can build 
laundered shirt business for you. 

Look at the special advantages polyethylene 
packaging offers: 

Polyethylene film’s “see-through” clarity is a 
show window for the service you’re selling your 
customers. They like the clear, durable packages. 

Polyethylene film is easy to print on—lets you 
merchandise your quality laundering right on 
the shirt package. 


Polyethylene film works well in packaging 
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operations... resists tearing... can be easily 
heat sealed. 

Polyethylene film is the most inexpensive clear 
film you can buy. 
Polyethylene film is now clearer than you've ever 
seen it before. One of U.S.I.’s polyethylene resins — 
PETROTHENE® 207—has become one of the most popular 
with producers of film used for packaging shirts. Ask 
your supplier about the special advantages of clear 
polyethylene film. U.S.I. will be glad to furnish the 


names of extruders making this film. 


GSP usta cremicats co. 


99 Park Ave., New York, 16, N. Y 


Branches in principal cities 





New officers, left to right: Sergeant-at- 
arms C. W. Grimes, Vice-Presidents Ref- 
ford Cate and Earl Baysden, President 
Henry J. Lane and Executive Secretary 


Fred De vdge 


60. Where cost percentages show an 
increase under the heading “Produc- 
tive Labor and Outside Work,” he 
suggested checking (1) operator effi- 
ciency; (2) downtime; (3) work 
schedules. 

Some of his specific recommenda- 
tions were: check re-runs which can 
double processing costs; keep wet- 
cleaning to a minimum; stop unnec- 
essary button removal; check press 
pressure (it should be between 70 
and 75 p.s.i, at the buck of press 
in drycleaning) ; reevaluate production 
standards; put supervisors on incen- 
tive, etc. 


George W. McKinney, Jr., Federal 
Reserve Bank of Richmond, Virginia, 


Floridians 


took a broad look at the national econ- 
omy and pointed out some of the 
ways to curb inflation. The best reme- 
dies, as he saw them, were (1) to de- 
crease government spending, and (2) 
increase taxes. 

Cost-conscious laundrymen also 
breught to light another area for cost 
reduction during the session. It seems 
that some gas rates in North Carolina 
for users (non-interrupted service) 
who pay the “commercial rate” are out 
of line with other rates. In some cases, 
coin-ops were charged up to 70 per- 
cent more than household users. A 16 
percent reduction was obtained but a 
number of plantowners are taking ac- 
tion to obtain more equitable rates. 

The final speaker on the program 
was Bill Carter, vice-president, R. J. 
Reynolds Tobacco Co., who spoke of 
“Selling by Service.” 

Election of officers: Henry J. Lane, 
Hendersonville Steam Laundry, Hen- 
dersonville, succeeded Raymer Sale 
of Winston-Salem as president. 

The new vice-presidents are: West- 
ern Section, Mack Wellburn, Modern 
Cleaners, Newton; Central Section, 
Refford Cate, New Laundry and Dry- 
cleaners, Reidsville; Eastern Section, 
Earl Baysden, Quality 
Cleaners, Rocky Mount. 

C. W. Grimes, Grimes Cleaning Co., 
Charlotte, remains sergeant-at-arms. 

—Henry Mozdzer 


Laundry & 


Out To Build Profits 


ANNOUNCEMENT of a gain of 130 
new members for the Florida Institute 
of Laundering and Cleaning since 


February brought action increasing 
the number of directors from 13 to 15. 
The announcement was made at the 


New President Everett Morrow (left) succeeds Marcus Milam (center), who takes 


over duties of chairman of board of directors; C. B. Myers was elected vice-president 
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annual convention, held at Tampa 
June 27-28. 

Attending members were also for- 
mally introduced to Dick Pearson, 
former staff member of the American 
Institute of Laundering, who became 
full-time executive manager of the 
Florida Institute in December 1958. 

Sample copies of warning labels for 
use on plastic bags were distributed. 
Members were urged to order these 
from the Institute and make use of 
them in their own localities. 

With the theme of “Profit Builders 
of 1959-60,” the convention program 
featured speakers who described new 
ways to increase profits through lower 
production costs and increased sales 


volume. 


Modern sales methods 


“Today's modern teen-agers should 
be recognized as present customers as 
well as for the future,” Perry Walker, 
R. R. Street & Company Inc., told 
gathered members. “Sloppy, careless 
dressing is no longer the fad with 
teeners today. Instead, they are dress- 
ing up and buying more clothes than 
lots of adults.” 

Continuing with his subject, “The 
Personal Side of Selling Drycleaning,” 
Mr. Walker reminded members that 
“people do business with you for two 
reasons: one, you give them more for 
their money; and, two, they like you. 
Price alone is not important. More 
quality, attention to customers, more 
service, friendliness, courtesy, respect 
and appreciation are the important 
factors.” 

Speaking on “Using Motivation Re- 
search To Build Profits,” John Mona- 
han, AIL director, explained the new 
industrywide “Public Relations for the 
Professional Laundry” program. 

Other important messages brought 
to the meeting included “Spruce Up 
for Greater Profits,” by Bill Browne, 
Nationa] Institute of Drycleaning; 
“Reduce Costs and Build Profits,” 
George Isaacson, AIL; “Happy Em- 
ployees Mean Bigger Profits,” Bryon 
Harless, industrial psychologist of 
Tampa; and “It’s Like Finding Money 
on the Streets,” Raymond Barnes, 
Corporate Group Service, Inc., Or- 
lando, Florida. 

Jim Heath, Vogue Cleaners, Talla- 
hassee; Bill Mercer, Warren Laundry, 
Ft. Lauderdale; and Bert Myers, 
Lakeland Laundry, Lakeland, partici- 
pated in a profit-builders panel. 

Everett Morrow, Morrow Cleaners, 
Quincy, and C. B. Myers, Polly Prim’s 
Lakeland Laundry, were elected presi- 
dent and vice-president respectively. 
Three hundred members of the Insti- 
tute attended the annual meeting. (110 
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could you get his clothes REALLY CLEAN? 


you can with LESTOIL... 
liquid detergent for laundering! 


LESTOIL puts new muscle in your washwheel! Makes it a snap to remove 
spots, oil and grease stains, perspiration soil, ground-in grime from 
coveralls, dungarees, workshirts . . . children’s playclothes . . . 


every kind of difficult soil! 
LESTOIL 5 ounces of LESTOIL per 100 lbs. dry weight in the break speeds 
— up the action of other washing agents. It penetrates the wash instantly 
,. emulsifies and floats out hard-to-remove dirt. 
Real results! LESTOIL helps shorten formulas . . . reduce washovers 
. .. improve quality of finished work . . . all without excessive 
use of alkali and bleach. For a wash that’s fresh and clean 


clear through, use LESTOIL for laundering. 


ROC RIRME F 


Call your supplier or write us for a big, free sample and full information. 


USS fol t 9 QUKG 9 HOLYOKE, mass. 


a subsidiary of Adell Chemical Co. 
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SHIRT VALUES 


Continued from page 20 


depth although the less expensive shirt 
had more material in the upper arm. 

In the gusset area, one shirt was 
stitched across to prevent possible 
splitting; the other was not. The bet- 
ter shirt’s gussets lay flat and straight, 
while on the other they overlapped so 
that the fold extended up above the 
gusset when buttoned. 

The cufflink hole on the more ex- 
pensive shirt was between the button 
and the edge of the cuff. On the less 
expensive one, the positioning was re- 
versed. But even if cufflinks were 
worn, we doubt that it would have 
eliminated the overlap. 

There were other differences, too, 
which are pointed out in the photo- 
graphs accompanving this story. 


What about price? 


At this point you might ask if the 
price of the shirt is any indication of 
its quality. Another way of putting it 
is: Is a shirt better because it costs 
more? 

There is no set answer to this ques- 
tion. A well-made shirt will naturally 
cost more. But you can’t always tell 
the difference by looking at the price 
tag. A lower-priced shirt can be as 
good and in some cases better. Here’s 
why: 

A manufacturer who puts his own 
label on a shirt may command a cer- 
tain price for it. But if he makes shirts 
for others under private labels, he 
doesn't have the expense of advertis- 
ing and promoting, and can sell these 
cheaper. The buyers will usually de- 
mand shirts that are of comparable 
quality to the manufacturer’s line but 
which they can sell for as much as a 
dollar less. 

When you get into a shirt rental or 
selling plan, make sure your product 
lives up to the claims you make for it. 
Compare before you buy. 

Oh, yes. Shirt “A” in our test was 
the $1.87 shirt. And shirt “B” cost 
$4.25. 


ANALYZE—DECIDE—ACT 


Continued from page 32 
average of 23 p.p.o.h. (pounds per 
operator hour). 

By use of the tachometer and py- 
rometer we determined the optimum 
amount of work the ironer could pro- 
duce in a given period. By estimating 
the amount of time taken up on go- 
backs, wasted motion, and just the hu- 
man element, the figures of 40 p.p.o.h. 
for the TB hospital (many small 
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pieces), 45 p.p.o.h. for family finish, 
and 50 p.p.o.h. for commercial work 
were established. 

The pole method of shaking was 
then in use. We had three shakers: 
two for sheets and one for small 
pieces. We had three feeders and 
three folders, plus one girl who 
backed and wrapped the operation. 

We got hold of a turntable and a 
finger roll was constructed from a 
piece of 1%-inch pipe, two 1%-inch 
caps drilled and tapped for %g-inch 
pipe, and %-inch pipe used as axles. 
This was then covered with flannel 
and oilcloth. 

Within one week of these minor 
changes the crew was reduced to six 
persons. The girls are now producing 
an average of 44% p.p.o.h. in just 40 
hours, two and a half months after the 
plan was introduced. 

The large utility press has been 
positioned to back up the flatwork 
ironer and eliminate most of the small- 
piece go-backs. Our goal of increased 
productivity once again was certainly 


achieved. 


The drycleaning department 

The drycleaning department was 
completely revamped, with the result 
that we reduced the payroll here from 
9 to 6% persons. We installed a new 








“Forty-three years a perfect record .. . 


and now, this. You're three cents 


short!” 


synthetic unit and rearranged equip- 
ment. Polyethylene bags and box stor- 
age were introduced this year with 
good acceptance. Last summer the 
call office was completely redecorated. 
This contributed to the increased call- 
office business. 

My first year in the laundry busi- 
ness I have been able to bring about 
many changes. All the finesse and 
smoothness are not yet in our opera- 
tion, but with these major changes it 
is hoped that these, too, will soon be 


achieved. (0 


For Your 
Tuformation... 


Hospital Linen: AIL’s Service Bulletin 
No. 523 offers numerous suggestions 
for the control of cross-infection when 
handling hospital linens. 


Cut That Jazz: The city of Albany, 
N. Y., has requested that all coin-op 
stores having juke boxes remove them 
from the premises. This was designed 
as a forward-looking measure to pre- 
vent teen-age dancing in the stores. 


Another End Use: The Republic Avia- 
tion Corp. has signed a contract with 
a diaper service firm to supply at least 
2,400 diapers each year for wiping the 
windshields of planes at Republic’s 
plant in Farmingdale, N. Y. The 
downy cotton is the best material for 
the windshield job, Republic engi- 
neers say. 


How To Get Partly Stiff: Let’s say you 
launder your own washable garments. 
Then, let’s say you don’t want to 
starch the whole garment . . . but 
just certain parts like collars, cuffs, 
etc. The homemaker can now do this 
by using a new spray-on starch in a 
push-button aerosol container. Admit- 
tedly not as economical as dip-in 
liquid starching for over-all effect, the 
spray is said to offer convenience and 
speed in special applications. 


Sunday Wash: Although the Appel- 
late Division of the New York State 
Supreme Court confirmed that “clean- 
liness is next to Godliness,” it never- 
theless upheld a decision that it is 
illegal for owners of self-service laun- 
dries to make their machines availa- 
ble for Sunday use. Ironically, the 
same court decided that if a person 
found a laundry open on Sunday “il- 
legally,” he cannot be arrested “le- 
gally” for using it. 
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A washer-extractor for the larger plants | 
to cut washroom costs 50% 


1200 pounds per operator hour! 

20% hot water savings! 

40% floor space savings! 

Shortest wash cycle without loss in quality of work! 
No more sloppy washroom --- floors stay dry and neat! 
Pullman partitioned cylinder with large doors— 

the easiest machine to load and unload! 

High extraction efficiency! 

600 Ib. loads— 4 or 6 pocket cylinders! 


WRITE FOR MORE INFORMATION BY RETURNING THIS AD WITH YOUR LETTERHEAD 


WASHEX MACHINERY CORPORATION 


® 192 BANKER STREET, BROOKLYN 22,N.Y. @ 


4309 | 


oik 
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Laundry News Notes 


BROOKLYN, N. Y.—Robert Mazlish, 
vice-president of Riteway Laundry, has 
again accepted the chairmanship of the 


Laundries Division of the New York 
USO Campaign. 


MONCTON, N. B., CAN. — Vail’s 
Laundry has been awarded a Department 
of Defense Production contract for laun- 
dry services estimated at $48,000, ac- 
cording to a recent announcement. 


PITTSFIELD, MASS. — Nelson F. 
Hine has become associated with Frank 
M. Corl, Jr., in the operation of Sanitary 
Laundry, 260 Columbus Ave. The busi- 
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specify Staley’s 


132 LINEN 
STARCH 


The one starch especially 
made for wheel sizing: 


e COATS 


APRONS 
UNIFORMS 


COVER-ALLS 


OTHER LINEN SUPPLIES 


In linen-supply laundries where volume, | 
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ness, which also includes American 
Cleaners & Dyers, 4 Monroe St., will be 
operated as a partnership. 


GREENVILLE, PA.—Keystone Laun- 
dry, Shenango & Wall St., has added a 


storage vault. 


ELIZABETH, N. J.—Frank Scott, Jr., 
president of Morey LaRue Laundry Co., 
was recently elected to his thirteenth 
one-year term as president of the Cham- 
ber of Commerce of Eastern Union 
County. 


DORCHESTER, MASS. — Blue Rib- 
bon Laundry Co., 15 Barnes St., was 
host to the National Executives House- 
keepers Association for a tour of its 
laundry. The group represents the hotels, 
clubs and hospitals in Boston and vicinity. 


TORONTO, ONT., CAN. — Canada 
Laundry Co, Ltd., 1123 Dundas St. W., 
has announced plans for building altera- 
tions. 


ERIE, PA.—Star Laundry & Cleaners, 
119 E. 24th St., has added a storage 
vault. 


FORT WILLIAM, ONT., CAN. — 
Dresswell DeLuxe Ltd. Drive-In Laun- 
dry and Cleaners has been opened at 
1101 S. Syndicate Ave. Other locations 
of the firm are at 109 Simpson St., 11612 
S, Syndicate Ave., Fort William, and 207 
S. Algoma St., Port Arthur. 


ALLENTOWN, PA.—MaclIntosh Asso- 
ciates recently held its annual three-day 
conference. Norman H. Houseknecht, 
Allentown, vice-president, said the aim 
of the conference, which was attended 
by 50 executives, was to acquaint execu- 
tive personnel with the latest laundry 
and drycleaning procedures and_ tech- 
niques. W. Bruce MacIntosh, Miami, 
Fla., is president and founder of the 
organization. 


MARLBORO, MASS.—A storage vault 
has been installed at New System Laun- 


dry & Cleaners, 26 Main St. 





MOOSE JAW, SASK., CAN.—Moose 


Jaw Steam Laundry Co. has been award- 
ed a contract for $13,000 to cover laun- 
dry services for the Department of Na- 
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tional Defense for June 1, 1959, to May 
31, 1960. 


TWIN FALLS, IDAHO—At the 39th 
annual convention of the Idaho Laun- 
derers and Cleaners Association, held 
May 14-16, Roy P. Isham, Pocatello, was 
elected president. Mr, Isham was acting 
president in 1958-59. Other officers elect- 
ed were Lewis Wheeler, Mountain Home, 
first vice-president; Eddie Pederson, 
Idaho Falls, second vice-president; and 
John V, Baird, Boise, secretary-treasurer. 
Directors elected were Walt Elledge, 
Pocatello; Orth Randolph, Boise; Roy 
Alley, Nampa, and Walter Doss, Twin 
Falls, Alternate directors are Milford 
DeGrue, Payette; Russell Nelson, Idaho 
Falls; Ted Joines, Twin Falls, and Bus 
Macy, Nampa. 


BEND, ORE.— Lawrence Stoddard 
has established a laundry at 108 Green- 
wood. 


ROSEBURG, ORE.—Mrs. Les Child 
has opened a laundry at 521 N. E, Gar- 
den Valley Blvd. Mrs. Child also oper- 
ates a laundry at 915 W. Central Ave. 
in Sutherlin, 


KAMLOOPS, B, C., CAN.—A storage 
vault has been added at Whiteway Laun- 
dry, 77 Victoria St. W. 


ONTARIO, ORE.—All proceeds from 
the two-day grand opening at J. B. Og- 
burn’s Laundry, S$. W. Fourth Ave, and 
S. W. Sixth St., were donated to the Girl 
Scouts and Boy Scouts, J. B. Ogburn, 
owner, stated. 


WAPATO, WASH.—Mr. and Mrs. 
T. J. Price have opened Wapato Laundry 
on E, Second St. 


| 


STONEWALL, OKLA.—The building 
which housed Jennings Laundry, owned 
by Mr. and Mrs. Arvel Jennings, was re- 
cently struck by lightning and burned 
to the ground. 


GEORGETOWN, TEX.—A_ storage 
vault has been added at Troy Laundry & 
Cleaners, 303 W. Sixth. 


DALLAS, TEX.—Cascade Linen Serv- 
ice has opened a new establishment at 
3933 Elm St., it was announced by gen 


eral manager H. Bill Coker. 


ERICK, OKLA, — New automatic 
equipment has been added at Callen 
Laundry, S$. Main St., it was announced 
by L. C. Callen. 


August, 1959 


SHAMROCK, TEX.—Mr. and Mrs. 
Bryon Duncan have purchased U&I 
Laundry from Mr. and Mrs, Hollis 
Rainey. Mr. Duncan also has a laundry 
in Wellington. 


KINGFISHER, OKLA, — Kingfisher 
Quality Laundry has been established at 
124 W. Roberts Ave. 


SUSANVILLE, CALIF.—Model Laun- 
dry has opened a coin-operated estab- 
lishment in the Safeway Shopping Cen- 
ter, 

HYDRO, OKLA.—Mr. and Mrs. W. R. 


Butler are the new operators of Epperly 
Laundry. 


UKIAH, CALIF.—Hall’s New Method 
Laundry and Dry Cleaners, 441 N. State 
St., owned by Mr. and Mrs. Hall, has 


added new equipment, 

OCEANSIDE, CALIF.—Construction 
has started on a $48,000 concrete-block 
building at Topeka and Cleveland Sts. 


to house Newcomb’s Oceanside Laundry 
and Dry Cleaners, gutted by fire April 
29. Charles Newcomb is the owner, 

HUTCHINSON, KANS. — Ineeda 
Laundry, 327 W. Fifth, has added a 
storage vault. 


IDABEL, OKLA.—Towel and apron 
rental services have been added at 
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NOW! THE KEY TO 
FULL PROFITS ON TODAY’S 
SMALL BUNDLE! now you can go 


after the piece-price partial bundle your 


customers want to send! a whole new 


system of modern laundry management, 


™" 
{ 


THE KEY-TAG 


oem ete], ba feo] ie -) £- og | 


Now you can handle both the 
large family bundle and the small 
piece-price bundle at the same 
new low cost—make the same full 
profit on both. Easy to maintain 

a 2 or 3 day delivery schedule. 

Big new savings in all departments 
and services. Allows simplified 
billing and payroll methods. 
Key-Tag Lot Control combines 
the best of “pin and net” with 
selective full identification ina 
simple, foolproof plant-wide 
system, 100% mechanical check 
on everything—always. No human 
error. Cut identification help 

up to 40%. Use green labor. 
Train mark-in girls in 4 hours. 
Full nets—ful!l wheel loads. 


Write for the lot contro/ story 


THE KEY-TAG CHECKING SYSTEM CO. 


6509 HOUGH AVENUE — CLEVELAND 3, OHIO 
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ZEIDLER 


for modern 
laundry profits 


*Stripping and Guide Device 
eliminates tapes and strings. 


*Steel Spring Cushions for 
Chest-type lroner Rolls. 


*Feed Ribbon ‘‘Sur-Drive"’ Kit. 
*Doffer Rolls. 


*Spring ‘‘Perma-Pad"’ for 
Drycleaning Presses and 
“Enduro” Pads for Laundry 
Presses. 


ZEIDLER 


MANUFACTURING COMPANY, INC. 
633 Concord Ave. 
MAMARONECK, N. Y. 











Blake’s Steam Laundry, 215 S. Central, 
according to Charles Blake, owner-man- 
ager. 


OGDEN, UTAH — Sanitary Laundry 
and Dry Cleaners has been awarded a 
contract for laundry services at Inter- 
mountain School. The services will meet 
the needs of some 2,000 Navajo Indian 
children, 


BETHANY, OKLA. — Gene Dipboye 
has opened Raindrop Laundry, 807 S. 
College. 


LOS ANGELES, CALIF.—Louis Zip- 
perman, Community Linen Rental Serv- 


ice, has been named general convention 
chairman of the 1960 annual convention 
of the Linen Supply Association of 
America, to be held at the Ambassador 
Hotel, April 26-29. Serving as chairman 


for women’s activities during the conven- 


tion will be Mrs, I, M. Richman, Reliable 
Linen Service, Inc., Los Angeles. 


CYRIL, OKLA.—Mrs, Audory Smith 


and Mrs. Zelda Dees are the new owners 
of Bob’s Laundry. 


JASPER, TEX.—Paul Selman is now 
associated with Modern Laundry and 
Dry Cleaners, assisting Mr. and Mrs. 


L. B. Reynolds, 
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LOOKOUT MOUNTAIN, TENN. — 
New officers of the Southeastern Linen 
Supply Association were named at the 
group’s annual convention. They are 
Burton B. Goldstein, Sanitary Linen 
Service, Miami, Fla., president; James 
P. Castleman, Spaulding Linen Service, 
Louisville, Ky., vice-president; and L, V. 
Ludwig, National Linen Service, Atlanta, 
Ga., secretary-treasurer, Directors are 
Hugh Weiland, Clean Linen Service, 
Jackson, Tenn.; Milton Weinstein, Na- 
tional Linen Service, and B. R. Cohen, 
Apex Linen Service, both of Atlanta. 


LAKELAND, FLA.—C. B. (Burt) 
Myers has purchased Lakeland Laundry 
and Cleaners on Lake Mirror Dr., and 
will operate it as Polly Prim’s Lakeland 
Launderers and Cleaners, it was an- 
nounced recently. Mr. Myers is a direc- 
tor of the Florida Institute of Laundering 
and Cleaning, and a graduate of the AIL 
School of Laundry Management, 


JACKSONVILLE, FLA.—A_ storage 


vault has been added at Duval Laundry, 
1905 Walnut. 


MEMPHIS, TENN. — Frank Kean, 
Kean’s Laundry & Dry Cleaners, Baton 
Rouge, La., has been elected president 
of the Southern Laundry and Cleaners 
Association. Pat Plylar, Utopia Cleaners 
and Dyers, Birmingham, Ala., was elect- 
ed vice-president, and W. H. Fisher of 


Memphis, secretary-treasurer. 


WILMINGTON, N. C.—Ideal Laun- 
dry and Dry Cleaners, Inc., has sub- 
mitted the lowest bid for a contract cov- 
ering the 1960 laundry and drycleaning 
requirements for the 354th Tactical Hos- 
pital, Myrtle Beach Air Force Base, S. C., 
it was reported by the Base Procurement 


Office. 


BALTIMORE, MD.—The manage- 
ments of Regal, Arrow and Yale Laun- 
dries have announced a merger to form 
Regal Associates, Headquarters of the 
firm is at Gilmor and Mosher Sts., where 
Regal has operated since 1910. 


HYATTSVILLE, MD.—Plans_ were 
completed recently for a group from Col- 
mar Manor Mothers’ Club to tour Dydee 


Wash Laundry. 


LEXINGTON, N. C.—A storage vault 
has been added at B & B Steam Laundry, 
617 Greensboro St. 


SHREVEPORT, LA.—Sunlight Laun- 
dry, Inc., has formally opened its sixth 
unit, in the new Shreve Island Shopping 
Center. Joe Wong, owner, is a past presi- 
dent of the Louisiana Laundry and 
Cleaners Association. 


NASHVILLE, TENN.—A_ one-year 
contract for laundry and linen processing 
at Nashville Veterans Administration 
Hospital has been awarded to American 
Laundry and Cleaners, it was announced 
by Dr. W. C, Williams, hospital man- 
ager. 


CUMBERLAND, MD.—The employ- 
ees of Crystal Laundry Company recently 





LAUNDRY BUSINESS 


New York 


four weeks ended 
June 27—0.5% less than last year 


M. R. Weiser ¢ Co., New York 


New Jersey 


four weeks ended 
June 27—3.0% less than last year 


M. R. Weiser & Co., New York 


Southeast 


May—2.0% more than last year 


J. R. Wilson & Co., Atlanta 


TRENDS 


New England 


June 6—2.4% more than last year 
June 13—4.9% more than last year 
June 20—4.0% more than last year 


June 27—2.8% more than last year 


Carruthers & Co., Boston 
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honored Theodore Haller with a party 
upon his completion of 50 years service 
with the firm. Mr. Haller was presented 
with a silver tray by George M. Young, 


president. 


ROCKY MOUNT, N. C. — Bishop 
Laundry Co. was honored as the “Indus- 
try of the Month” by the local Lions 
Club at a meeting held recently. Repre- 
senting the company were William D. 
Bennett, president and general manager; 
Herbert Smiley, laundry superintendent, 
and Earl Fisher, route supervisor, Mr. 
Bennett was presented with a plaque. 


WASHINGTON, D. C.—Eugene R. 
Jacobsen, Jr., president of Sterling Laun- 
dry, has announced the purchase of the 
route business of Quality and Service 
Laundry of Bladensburg, Md. The Q, & 
S. plant and offices, 4419 Baltimore Ave., 
have been leased by Sterling, according 
to Mr. Jacobsen. The retail laundry out- 
lets of Q. & S. will be retained by Ro- 
land Berger, former owner of the Blad- 
ensburg firm. 


ST. PETER, MINN.—Harmon Haack 
of St. Peter Launderers and Cleaners has 
announced plans to open a coin-operated 
laundry in the Keppers Bldg. on W. Park 
Row. 


DAYTON, OHIO—The sale of Forrest 
Linen Supply Co. and Ohio Towel Sup- 
ply Co. to Morgan Linen Service, with 
headquarters in Cleveland, was an- 
nounced by Daniel A, Schryver, presi- 
dent and general manager of the Dayton 
firms. Both firms will continue operation 
under their present names and no per- 
sonnel changes are planned except for 
the appointment of George F. Watkins as 
manager. Mr. Schryver will continue 
with the companies on a consulting basis. 


CHICAGO, ILL.—Centennial Laun- 
dry Co., 1430 Roosevelt Rd., has added 
a storage vault, 


IOWA FALLS, IOWA — Iowa Falls 
Laundry, located on Washington Ave. 
since 1892, has been moved to a new 
location in the Welden Bldg., Walter 
and Thelma Van _ Buskirk have an- 
nounced. 


ALLIANCE, OHIO—A grand opening 
celebration was held recently at Troy 
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Laundry and Dry Cleaning, located in 
the College Plaza. Evan Thompson is 


general manager of the establishment, 
which includes a coin-operated laundry. 


HILLSDALE, MICH.—Work on ex- 


pansion and remodeling of Star Laundry 
and Dry Cleaners, Carleton Rd. and 
Manning St., has been started. The new 
$30,000 addition will contain a modern 
call office with electric-eye doors and 
storage facilities, 

DETROIT, MICH.—tThe National In- 
stitute of Diaper Services has appointed 
Hope F. Lewis a member of the diaper 
service industry promotion committee. 
Mrs. Lewis, secretary-treasurer of Dy- 


dee Wash, Inc., is a past president of 
the national group, 


RACINE, WIS.—Albert B. Adelman, 
president of Adelman Associates, which 
includes Adelman, Uptown, Novelty and 
Atlantic Laundry and Dry Cleaners, has 
announced the grand opening of a new 
drive-in at 623 Sixth St. This is the 85th 
sales outlet for Adelman Associates. Miss 
Kringle, Queen of Racine’s Danish Pastry 
Festival, greeted visitors at the celebra- 
tion. 


CHICAGO, ILL.—Chief Wash Co., 
2050 Balmoral Ave., was host to the 


Welles Park Woman’s Club recently for 
a one-hour tour of the laundry. 


After 41 minutes, you 


could be losing money! 





don’t lose... SAVE with 


the NEW 
41-MINUTE 





WASHING 
FORMULA 


7 operations — complete wash — 41 minutes. 
2 extra washes per wheel per day. 


Save over $550.00 per wheel per year... only pos- 
sible when using the new Beach High-Speed Laundry 


Products: 


1. New ACTIVATED PRIME SOHP 
Perfect balance of Special Soaps and high potency 


Alkali (OH) 


2. New PHOSRITE WASH ACCELERATOR 
PHOSRITE regenerates lime soap left from previous 
washes. Joins forces with PRIME SOHP carried over 
from suds to scrub out deeply imbedded soil. 


3. New HYCON DRY BLEACH Bees 
Double-action HYCON both dissolves and bleaches 
stains, restoring new-goods look in less bleaching time. 





To Save Tomorrow, Send Today for this 
_ FREE Book: “A New Way to Wash” 
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131st Year of Continuous Progress in Manufacturing Fine Laundry Products 


17 MILL STREET, LAWRENCE, MASSACHUSETTS 


Canadian Licensee, H. L. BLACHFORD, LTD., Montreal, P.Q. 
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ALL PLANTS, no matter what they 
make or how small or big they are, 
have one goal in common—to get the 
most they can out of their investment 
in equipment. 

Certain of the really large manufac- = 
turers employ an annual plant shut- eunchases Electric Equipment Company 
down of about two weeks duration. ae 
Such a shutdown gives maintenance 
crews full sway so that they can get in 
with any and all rigs or special tools 
without hindering operations. It’s a 
distinct advantage to management be- 
cause all production departments ~~ paaaane or 
know this shutdown is coming and 
they plan their work schedule to meet 
it. By making the shutdown a fact of 
life no appeals or emergencies are in- 
troduced to throw the idea out the Property-acquired form is made up for each new piece of equipment. One copy is 
window. kept and original sent to accounting department for filing 

Obviously, the average laundry 
can't do anything like this. Its sole 
purpose is service to its customers 
whose personal inventories may not 
permit a two-week halt in laundering. 
Yet there are so many pluses behind 
the idea that we wonder why more of 
this thinking couldn’t be put to use in 
a laundry. 


RESPONEBK ITY NO TAG HO ASSIGNED Sania, MO 


42-C 1841 | 4817184 


Rochester, New York 
room 


LOCATION OF 
Sser 





rE, Louchart  G, W, Craig 











11-059-1 
Davenport wacht 














Suppliers can help 


The big company draws some of 
its cash advantages from an annual 
shutdown by arranging with major 
equipment suppliers for maintenance 
or corrective repairs on a long-range Maintenance record for historical facts of repairs on all equipment in each department. 
basis, eliminating overtime charges for For small miscellaneous equipment it’s best to keep general work orders 
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In Successful Laundry Plants... 


Progress depends on Progress Know-How 


In plant after plant, leading laundryowners and their key employees use the know-how 


in our modern, authoritative, complete manuals to 


e build business 


e increase efficiency 


Seventeen of the manuals are listed here. They can aid you in a number of ways... and 


e raise profits 


a major one is in the training of new inexperienced help—fast! 





We invite you, as a Starchroom subscriber, to take full advantage of any or all of them. 





1. How To Clean Cotton Rugs 
Step-by-step description of methods used to produce a 
really fine job in the plant or on location. Covers neces- 
sary equipment, recommended formulas, operating pro- 
cedures. 
2. Manual for Training Silk Finishers 
40 pages of down-to-earth help in the training of silk 
finishers to do a complete job, using all types of equip- 
ment. 
3. The Laundry Primer 
A complete guide to basic washroom practice—methods, 
procedures, economies, efficiencies. 
4. Storage for the Drycleaner 
Everything the drycleaner has to know for successful 
operation of a storage vault. 
5. Guide to Plant Layout 
From a layout standpoint, how to make the plant more 
efficient. Complete with ‘‘cutouts” for designing your 
layout on paper. 
6. How To Train Finishing and Folding Operators 
in the Laundry 
14 chapters covering every step in the finishing and 
folding operation. 
7. Manual for Training Wool Finishers 
Step-by-step textbook on finishing all kinds of wool 
garments and using all kinds of equipment. 
8. Guide to Construction and Remodeling of 
Drycleaning Plants 
Complete package including costs, planning, construc- 
tion, heating, lighting, etc. Even includes help on 
landscaping. 


9. How to Build a Greater Demand for Your 
Professional Laundry Services 
How to stimulate route and over-the-counter sales, im- 
Prove services and relations with the public and staff. 
10. Advertising That Builds and Holds 


rT ol, p 4 


y 
All about advertising, direct mail, premiums, merchan- 
dising programs, the art of selling, etc. 





11. Fur Book 
Complete 271-page textbook on the cleaning, repair- 
ing and remodeling of furs. 


12. Legal Decisions for the Drycleaner 
Written by an attomey at law, this booklet covers 
court decisions on damage suits, employee problems, 
taxation, fire, theft, etc. 


13. The Charged-System Roundup 
What 15 detergent manufacturers say about cleaning 
room procedures. 


14. Fabrice Facts 
How to identify, clean, spot and finish all kinds of 
textiles. 


15. Coin-Operated Laundries 
The coin-op from the professional operator's point of 
view. For keeping you posted on this new way to 
market laundry services. 


16. Guide to Motivation 
Acclaimed by the industry as a history-maker. Tells how 
to make more people wont the services you sell. 


17. The Complete Management Guide for Drycleaners 




















































































































To order, check number and mail coupon. 
Special rates on quantities quoted on request. 


My check for _________ is enclosed. 


REMITTANCE MUST ACCOMPANY ALL ORDERS 
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Work-order request is made by supervisors, sent to maintenance department. 
Writer notes type and extent of repairs, with comments, Request is then 
checked by master mechanic. If job is important, he issues individual Work 


Order 


TOTAL NUMBER OF HOURS WORKED 


Work report filled out by mechanic describes jobs and time spent on each 


labor and extra charges for emergency 
parts shipments. 

The laundry could use this same 
lever in a different way. It could es- 
tablish with its major equipment sup- 
pliers for an overhaul program at off- 
work hours, preferably during the 
laundry’s slowest season. 

If several laundry operators pooled 
together in a locality and approached 
the major equipment men on an area 
maintenance setup, some definite cost 
advantages could be worked out. 

A number of years ago the Ameri- 
can Institute of Laundering ran a 
comprehensive survey on the various 
kinds of equipment used by laundries. 
A similar survey on the operating life 
of this equipment could give the per- 
formance information you would need 
as to when wear and tear could be ex- 
pected to cripple certain pieces of 
equipment. Thus, you could schedule 
outside maintenance contractors far 
enough in advance to permit this serv- 
icing. 

Starting from scratch, the average 
Jaundryman or operating engineer has 
a fairly good idea of the performance 
of his individual equipment. Yet to 
realize the most from an annual main- 
tenance program, he should have a 


history of his equipment on cards. 


Record-keeping program 


The first step in setting up such a 
record program in a plant would be to 
designate al] equipment so a common 
number or symbol will identify them 
to engineering and management. 

This is a simple job but admittedly 
a time consumer. You should have an 
equipment book. This book identifies 
every piece of equipment to be cov- 
ered. Let’s use a numbering system 
and divide up the floor into four areas 
—1, 2, 3, 4. Then equipment will have 
such phat as 1-017. This shows it 
is in Area No. 1, equipment number 
is O17. 

The engineer working up the cards 
should take the plant by sections. Ex- 
perience tells him what equipment to 
include in the program. After cover- 
ing all sections, set up an inspection 
frequency. For example, let's take 
January, which is a good time to in- 
spect boiler feed pumps. Write the 
inspection schedule like this: 

Inspect and make needed repairs to 


feed pump, Area No. 1. 
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We are now building in quantity and stocking a number 
of standard size Inversand Zeolite Water Softeners. These 


popular water softeners are available at low prices and 


D BUY! 


Remember, Inversand Zeolite Water Softeners are used 
by hundreds of commercial and institutional laundries 


convenient terms. They 
are the latest design, fully 
guaranteed, and we feel 
A GOOD BUY at this time. 


everywhere ... many for over thirty years. 
Write for full details, or a Representative will call. 


Bulletin IS-1 sent on request 


HUNGERFORD & TERRY, Inc. 


Clayton 8, New Jersey 








After the 
in operation you may find some equip- 


month and writes down needed work 
orders. After the work is finished, he 
compiles all labor 
charges, including 


After wording all inspections for 
each month, type them on file cards 
or in a maintenance control book. 


Whether you use cards or a book de- 


tent of repairs. program is 


and material 
material requisi- 


ment inspections too trequent or not 
frequent enough. You can then adjust 


, . , A, , 
pends on the size of the program. For tions. your estimates. 


the average laundry 


At the beginning of each month the 
for 


engineer brings out a file 


a book will do. 


When the work order is checked, 
note the amount of material and labor. 


the From this you can determine the ex- 
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Time card is kept in office for compiling the daily time of all the various crafts, Its 


usually best to lump all small jobs on one work order. That saves a lot of extra detailed 


paperwork and filing 
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After approving each work order, 
file it under the area number, equip- 
ment number or any other system 
used. 

For this program, 
procedures and forms to make the 
of the 


you need certain 


project work. Here are 


typical ones commonly used; 


some 


Work-order request on which to 
compile costs is made out only on jobs 
costing $25 or more. 


Maintenance record compiles his- 
torical record of repairs for all equip- 
ment. 


Material requisition shows cost of 
all material for job. 


Equipment transfer or property dis- 
posal card is used as the name implies. 


It’s made out when disposing of 
equipment or for inter- or intracom- 


pany transfer. 


Property acquired form is made on 


each new piece of equipment. [JCI 
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From the 


ALLIED TRADES 











Nelson Joins Wyandotte 


4 
CHARLES M. NELSON 

Charles M. Nelson has joined 
Wyandotte Chemicals Corpora- 
tion, Wyandotte, Mich., as 
Laundry and Textile Depart- 
ment representative in the Dal- 
las, Tex., district. 

For the past six years Mr. 
Nelson has owned and operated 
a laundry and drycleaning plant 


His knowl- 


will 


in Gonzales, Tex. 
edge of plant operations 
help him render practical as- 
sistance to Wyandotte jobbers 
and laundry operators, the com- 
pany added, 


Eckmayer Promoted 


EGON ECKMAYER 


Egon Eckmayer has been ap- 
pointed vice-president of the 
Prosperity Exporting Corpora- 
tion, a division of Ward Indus- 
tries Corporation, Syracuse, 
N. Y., it was announced by 
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R. A. DeBottis, executive vice- 
president, 

Mr. Eckmayer has been asso- 
ciated with Prosperity for ap- 
proximately eight years and in 
this capacity has lived and trav- 
eled extensively throughout 
Central and South America and 


Europe. 


Speed Queen Appointments 

Three new commercial dis- 
trict managers have been ap- 
pointed by Speed Queen, Divi- 
sion of McGraw-Edison Co., 
Ripon, Wis., it was announced 
by Joe Groshans, manager of 
the Simplex Commercial De- 
partment. 

Appointed to territories cov- 
ering a total of 20 states are 
Robert M. Goldenstedt, Minne- 
apolis, Minn.; Earl E, Barnett, 
Omaha, Neb.; and Ralph Amts- 
berg, Cleveland, Ohio, 

Mr. Goldenstedt will cover a 
territory which includes the 
states of Wisconsin, Minnesota, 
Iowa, North Dakota, South Da- 
kota, and parts of Illinois, Mon- 
tana, Wyoming and Nebraska. 
Mr. Barnett has been assigned 
to Missouri, Kansas, Oklahoma, 
Arkansas, Colorado, and _ parts 
of Illinois, Nebraska, Wyoming 
and Utah, The third new dis- 
trict manager will work in 
Michigan, Indiana, Kentucky, 
Ohio, and part of West Virgnia. 


Clesco Opens in Atlanta 


Clesco National, Incorporat- 
ed, Cincinnati, Ohio, has an- 
nounced the opening of its new 
Atlanta offices serving Georgia, 
Alabama, Tennessee and Missis- 
sippi. 

Jack Applebaum has been ap- 
pointed district sales manager 
of the new offices, located at 
684 Spring St., N. W. 

This is Clesco’s first venture 
into the Southern market. The 
company originated coin-oper- 
ated laundry franchises with 
nearly 200 installations through- 
out Ohio, Kentucky and Indi- 
ana. The Nite ’n Day franchise 
consists of a completely installed 
plant, open 24 hours a day, 
seven days a week. Clesco also 
distributes coin-operated laun- 
dry equipment. 


North Advances at Forse 


WILLIAM L. NORTH 


William L. North, former 
chief engineer of Forse Corpo- 
ration, Anderson, Ind., has been 
appointed director of reliability 
and a vice-president of the 
company, it was announced by 
H. Don Forse, president. 

In his newly created post Mr. 
North will be responsible for 
the reliability of every piece of 
equipment from drafting board 
to shipment. 

Mr. North is being replaced 
as chief engineer by Galen 
Pflederer, former assistant chief 
engineer. He is a graduate of 
Northwestern University and a 
licensed professional engineer. 

Project engineer Donald Bar- 
net has been advanced to the 
position of assistant chief engi- 


neer. 


Lestoil Appoints Dorf 


Irving Dorf, Brooklyn, N. Y., 
has been appointed metropoli- 
tan New York representative for 
Laundry Lestoil by the Adell 
Holyoke, 


Chemical Company, 


Mass. Mr. Dorf will continue 
to handle the industrial mainte- 
nance cleaning division for Les- 
toil. 

In his new position, Mr, Dorf 
wil] cover al] commercia) and 
institutional laundries in the 
Greater New York area. He will 
work out of Lestoil’s New York 
office, located at 108-03 Queens 


Blvd., Queens, N, Y. 


New Puratize Distributors 

Increased demand for Pura- 
tize (Formula L) laundry rinse 
has necessitated appointment of 
four new Eastern distributors 
for Puratize, Inc., Division of 
Gallowhur Chemical Corp., Os- 
sining, N. Y. 

The company announced the 
new appointments as: Washine 
Chemicals Co., Lodi, N. J. 
(New York-New Jersey metro- 
politan area); Sterling Supply 
Corp., Philadelphia, Pa. (up- 
state New York, New Jersey, 
Pennsylvania, Maryland, Wash- 
ington, D. C., Virginia, North 
Carolina and Delaware); James 
E. Cox Company Inc., Atlanta, 
Ga. (northern Florida and 
Georgia); and Biscayne Labo- 
ratories Inc., Miami, Fla. 
(southern Florida). 


Clinton Appoints Boegel 

Appointment of Robert H. 
Boegel as assistant sales man- 
ager, Primary Products, for 
Clinton Corn Processing Com- 
pany, Clinton, Iowa, has been 
announced by H. A, Bendixen, 
vice-president and general sales 
manager. 

Mr. Boegel has been with 
Clinton in various sales capaci- 
ties since January 1947, most 
recently as Middle Atlantic 
States sales manager, 


Ald Inc. Expands Its Texas Division 


Ald Inc., Chicago, Ill., has 
expanded its Southern opera- 
tions with a new 8,500-square- 
foot office and warehouse 
building in Brook Hollow In- 
dustrial District, Dallas, Tex., 
it was announced by Jack Big- 
ler, division manager. 

Situated at 9104 Diplomacy 
Row, the new building is head- 
quarters for the company’s Dal- 
las division, managed by Mr. 
Bigler, and its Texas district, 
directed by Ben E. Powell. 


Since Ald started operations 
in Dallas in 1951, the branch 
has experienced a steady in- 
crease of business. 


Diamond Alkali Expands 


A new plant for Diamond 
Alkali Company, Cleveland, 
Ohio, opened recently at Deer 
Park, Texas. 

The initial operating rate of 
the new facility for 20 percent 
chlorine-caustic soda will be in 
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WASHOVERS A HEADACHE? 


SwiTcH Ta OZONE 


the all-in-one blend that can 
end all your washing problems! 





If you want to turn out really clean wash loads with a minimum of 


washovers, you’ll want to try Ozonite. 

Factory-built to contain all the necessary washing ingredients, 
Ozonite is a ready-to-use blend of soap and alkaline builders that 
never varies in strength or efficiency. This uniform quality assures 
you of superior soil removal, excellent whiteness maintenance and 
complete safety to fabrics, load after load. 

And even in inexperienced hands Ozonite gives you quality control. 
When your washman sees the proper suds level, he’ll know that he has 
added just the right amount of Ozonite for best washing results. 

You can step up production and increase your profits with Ozonite 
in the washroom. Why not try it soon? 


Orocter-t+-Lantle Bulk Soap Sales Dept., P.O. Box 599, Cincinnati 1, Ohio 
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3,000 lbs. PER HOUR 


Washed, Extracted, 
Preconditioned with 


BRAUN UNIT WASH 


When George Ripley, Desert Hand Laundry, Palm Springs, Cali- 


fornia, decided to build a new 


naturally, selected combination 


and modern laundry plant he, 
washer-extractors for his wash- 


room. The work load at Desert Hand Laundry is split between 
family and commercial work. During the resort season the de- 
mand for commercial work reaches an abnormal peak and requires 
two shifts, in addition to the regular family work shift. 


Because Desert Hand Laundry has a reputation for quality work 


and 


“on time service,” the washroom must turn out the cleanest, 


FOR COMPLETE INFORMATION WRITE TODAY: 


G. A. BRAUN, » 


\ 


excess of 50 percent of capac- 
ity, according to the company 
announcement. The new plant 
brings the aggregate capacity 
of the company’s entire Deer 
Park works to a nominal 750 
tons per day of chlorine, with a 
concurrent capacity of about 
825 tons of caustic soda and 
7,500,000 cubic feet of high 
purity hydrogen. 


Utility Promotes Siler 


H. C. SILER 


The promotion of H. C. “Si” 
Siler to the post of general sales 
manager has announced 
by Utility Appliance Corp., Los 


been 
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461 E. Brighton Ave., Syracuse, N. Y. 
410 Bloor St. East, Toronto, Ontario, Can. 


Angeles, Calif. Formerly West- 
ern division sales manager, Mr. 
Siler will now supervise all field 
salesmen for Utility’s Gaffers & 
Sattler, Mission and _ Utility 
brand products. 

The promotion is a step in 
the company’s new sales ex- 
pansion program, according to 
P, L. Chabre, vice-president in 
charge of marketing and sales. 
Utility is embarking on a na- 
tional campaign to increase dis- 
tribution and sales for its Gaf- 
fers & Sattler air-conditioning, 
water -heating, wall furnace, 
forced-air furnace, industrial 
blower and gas range divisions. 

Mr. Siler came to Utility in 
1957 with 22 years of experi- 
ence in the appliance field. He 
had previously headed his own 
manufacturing firm. 


Tessler Brothers Moves 


Tessler Brothers (B. C.) Ltd., 
Vancouver, B. C., has an- 
nounced the opening of its new 
warehouse and offices at 68 W. 
Fifth Ave. 

According to Leon Tessler, 
general manager, the new build- 
ing is over 6,200 square feet in 
area with an 18-foot ceiling for 
ample stock room. A_ well- 
equipped workshop enables the 
experienced repair and installa- 
tion crew to service any type of 


whitest wash in the shortest possible time. That’s why George 
Ripley called on G. A. Braun, pioneers in washroom automation. 


The washer-extractors he chose were BRAUN UNIT WASH— 


six 200 and one 300 Ib. units. 


The experience of Desert Hand Laundry is typical of many satis- 
fied users of the BRAUN UNIT WASH. The BRAUN UNIT 
WASH can save you up to 60% in labor costs, uses 2.2 gallons of 
water per pound of wash and requires only one-third the space 
of conventional equipment. It turns out work tested at 100% 
whiteness retention with a maximum of 4% loss in tensile strength. 


Why don’t you get the details on the BRAUN UNIT WASH- 


today! 


Over 7 million pounds of laundry 





are produced each week by the 





BRAUN UNIT WASH 





equipment in the laundry and 
drycleaning industries. 

Mr. Tessler added that the 
larger space and improved dis- 
play and handling facilities 
make it easier for the company 
to give prompt service at an 
efficient level. 


Staley Appoints Three 


Three appointments in the 
industrial sales organization of 
A. E, Staley Manufacturing 
Company, Decatur, IIl., have 
been announced by N. K. Ham- 
mer, field sales manager. 

John P. Bolas was named as- 
sistant manager in the Philadel- 
phia branch office. He was 
formerly senior sales representa- 
tive in the Chicago office. He 
joined the company in 1953 
after graduating from Millikin 
University in Decatur. 

Robert E. Smith was appoint- 
ed sales representative in the 
Chicago area, succeeding Mr. 
Bolas. Mr. Smith joined Staley 
in 1957 after graduation from 
Holy Cross University. He had 
since been serving as sales rep- 
resentative in the Boston office. 

John W. Lusk, Jr., has taken 
on new territorial responsibili- 
ties in the Boston office, mov- 
ing from his industrial sales 
assignment in Philadelphia. 
After joining the company’s 


management training program 
in 1953, Mr. Lusk held various 
positions in the refined-oil sales 
department, both in Decatur 
and Philadelphia, before his as- 
signment to industrial sales last 
year. He attended Quincy Col- 
lege and was graduated from 
the University of Illinois. 


Larsen Named Sales Head 


Yh 


CHARLES F. LARSEN 
Charles F. 


appointed sales manager for the 
Laundry and Chemical Supply 


Larsen has been 


Company, Inc., Kansas City, 


Mo. 
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Hungerford & Terry Moves 


Hungerford & Terry, Inc., 
Clayton, N. J., has announced 
that because of a greatly ex- 
panded business volume _ its 
New York office has _ been 
moved to larger, air-conditioned 
quarters at 63 Vesey St. The 
former location was 342 Madi- 
son Ave. 


Emrich Heads Boiler 
Company 


The election of Russell E. 
Emrich, Sr., as president and 
chief executive officer of Boiler 
Engineering & Supply Co., Inc., 
Phoenixville, Pa., has been an- 
nounced by the board of direc- 
tors. 

Mr. Emrich had _ previously 
served as executive vice-presi- 
dent, general manager and sec- 
retary, as well as a member of 
the board of directors, From 
1935 until the present company 
was incorporated in 1943, he 
served as plant manager of the 
predecessor company, Boiler 
Construction Co. 

Russell E. Kenn, who had been 
president and treasurer, Was 
elected chairman of the board 
of directors and assistant treas- 
urer. Donald R. Keen, formerly 
assistant secretary and assistant 
treasurer, was elected secretary 
and treasurer. Vice-presidents 


include: Walter B. Riley, re- 
elected, who continues to serve 
as director of sales; and William 
W. Palm, newly elected both 
to the board and as vice-presi- 
dent. RusseJl E. Emrich, Jr., 
was elected assistant secretary. 

All of the above are members 
of the board of directors except 
Mr. Emrich, Jr. 

Albert Egsieker was reelect- 
ed to the board of directors. 
New directors include Maurice 
Williams, William L. Cremers, 
Jr., and Oliver Conger. 


Divco Names New Dealers 


Appointment of 11 new sales 
and service dealers for multi- 
stop delivery trucks manufac- 
tured by Divco-Wayne Corpo- 
ration, Detroit, Mich., has been 
announced by Newton Glekel, 
president. 

The dealer appointments in- 
clude: Connecticut White 
Truck Corporation, West 
Haven, Conn.; Cook Body Com- 
pany, Charlotte, N. C.; El Paso 
Mack Trucks, Inc., El Paso, 
Tex.; Evangeline Mack Trucks, 
Inc., Lafayette, La.; Fleming- 
Raney Motor Sales, Inc., Day- 
ton, Ohio; Harlan Shinkle Truck 
Sales, Peoria, Ill.; A. B. Hol- 
linger & Son, Inc., Lancaster, 
Pa.; Motor Equipment Corp., 
San Antonio, Tex.; Patso Com- 


_yomac 54 
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pany, Inc., Houston, Tex.; Read- 
ing Mack Distributors, Inc., 
Reading, Pa.; Gus. Schroeder 
Truck Repair Company, St. 
Louis, Mo. 

Mr. Glekel explained that the 
dealer appointments are part of 


a long-range program to in- 
crease Divco sales by increasing 
sales representation and intro- 
ducing new vehicles. The cor- 
poration recently went into pro- 
duction on an aluminum van- 
type delivery truck. 


NEW PRODUCTS AND LITERATURE 


Continued from page 6 


proven boiler with three-pass 
concentric tube design, single 
one-piece baffle and one-piece 
flue covers, Modifications pro- 
vide even easier accessibility 
for inspection or maintenance. 

Model AA is now available 
in intermediate sizes and will 
soon be available up to 600 hp. 

For more information write 
Ames Iron Works, Inc., Os- 
wego, N. Y. 


Antistatic Aerosol Spray 


A new antistatic aerosol spray 
has been announced by The 
Simco Company. Neutro-Stat is 
said to be non-oily, non-greasy, 
nontoxic, nonflammable, and to 
dry almost instantly. 

Neutro-Stat is also said to 
have solved the _ plastic-bag 
static problem. When sprayed 
on the outside of bags, Neutro- 
Stat prevents characteristic 
clinging and unsightly wrin- 


kling, making them safer near 
young children, Simco points 
out. 


ANT-STATIC 


siMEt 


The static neutralizer is avail- 
able in bulk as a liquid concen- 
trate to which water or alcohol 
is added to make a ready-to-use 
solution for dipping, wiping, 


keeps them smiling -and 
coming back for more! 


Your customers may not know why you turn out a better job, but 
one of the big answers is Jomac 54. On your body presses and 
collar-and-cuff machines, its long-wearing loop-pile fabric gives free 
passage to steam and hot air. That, plus its scorch resistance, 
absorbency and resilience, means an outstanding job—one to bring 


customers back time after time. 
Users report that Jomac 54 cuts downtime 75%... 


. reduces press 


padding costs from 25 to 40%. Tnere are no broken buttons, no 
crow’s-feet, no wrinkles. No wonder smart laundry operators swear 
by it! Get Jomac 54 Press Padding from your nearest laundry dis- 
tributor. Write for his name and address. Jomac, Inc., Dept. I, 


Philadelphia 38, Pa. 


24-K Press Padding and Jomac 33 also available 


eK 


NO BROKEN 
BUTTONS 


JOMAC 


NO CROW'S-FEET NO WRINKLES 


- 
24 


PRESS PADDING 











EXCLUSIVE ON C/L WASHERS 


YEAR 
GUARANTEE 


on the sturdy, arc-welded 


C/L Stainless 
Steel Cylinder 


* 


One of 6 exclusive C/L features, each patented 
or patent pending, and each guaranteed for 5 


years! At the critical spots where ordinary wash- 
ers customarily break down, C/L guarantees 5 


trouble-free years! 


WRITE, WIRE OR PHONE FOR FULL C/L STORY 


CUMMINGS - LANDAU 


Laundry Machinery Co., 


305-317 Ten Eyck St. Brooklyn 6, N. Y. 


HYacinth 7-1616 


spraying, in rinse waters, 
conditioning baths, etc. Neutro- 
Stat is packaged in 
aerosol cans. 

For more information write 
The Simco Company, 920 Wal- 
nut St., Lansdale, Pa. 


use 


16-ounce 


Shirt 


~— 


‘ 


Packaging Combination 





A new protective transparent 


shirt package, comprising the 
Pak-Faster bagging machine 
and Vu-Pax wrap, has been in- 
troduced by Time Savers, Inc. 
Primarily designed for the U- 
shaped liner and poly bag, the 
patented new machine is also 
adaptable for kraft bags and 
shells. According to the manu- 
facturer, Pak-Faster eliminates 
torn bags and irregularities in 
packages, and produces a stand- 
ard rectangular package con- 
sistently at the rate of four per 
minute. Shirts are stacked in a 
U-shaped shell that fits into the 
poly bag, producing a rectan- 
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gular shirt package that both 
gives the shirts the proper pro- 
tection and has eye appeal for 
the customer. 

Shells in color and bags are 
available in four different sizes 
to accommodate from 1 to 10 
shirts for either lay-down or 
stand-up collar styles. 

Descriptive literature is avail- 


able from Time Savers, Inc., 
83-99 Walnut St., Montclair, 
N., J. 


Plastic Coil Hose Sleeve 

A plastic coil sleeve for hoses, 
said to be unaffected by air, 
water, oil, gasoline and most 
other fluids, including hydraulic 
oils, has been announced by 
Aeroquip Corporation. 

Beside protecting hose lines 
from abrasion, Plastic Sleeve 
also insulates “hot” hose appli- 
cations such as steam-carrying 
lines where metal braid of hoses 
might burn operators, This is 
said to be particularily impor- 
tant for drycleaning and laun- 
dry steam pressing equipment. 

The manufacturer states that 
Plastic Sleeve will retain its 
shape and flexibility under tem- 
perature conditions ranging 
from —20° to 200° F. Installa- 
tion is said to be simple. The 
coil protection is available for 
hoses ranging in size from 
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BULLDOG 2 X 2 
WOVEN NETS 


PRINTED & SOLID COLORS 





Here’s the net that sets the 
standard in the industry for 
quality and service . . . Bulldog 
2 x 2. Woven on modern looms 
of the finest duty bright duPont 
high tenacity nylon, we guaran- 
tee it to be the finest net of its 
kind in the field, without excep- 
tion. 


If your laundry is not among 
those using this long wearing 
net, call your jobber today and 
get set for a very pleasant sur- 
prise. For you will see in actual 
operation, in your own plant, 
how the engineered toughness 
and fine quality of our Bulldog 
2 x 2 result in economies that 
make it the smartest net buy on 
the market. 
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RED BANK °* 
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Y% inch to 2 inches in diameter 
in 25- and 50-foot coils. 

For more information write 
for Industrial Engineering Bul- 
letin 41, Aeroquip Corporation, 
300 S. East Ave., Jackson, Mich. 


Free Depreciation Booklet 





depreciation 


factors in 
purchasing 
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The Mills Act 


Depreciation Allowance 
ee 


DETREX CHEMICAL INDUSTRIES. INC 


ORYCLEANING DIVISION | 





BOX S01, DETROIT 32. MICHIGAN 








A booklet offering an easy-to- 
read, detailed explanation on 
depreciation factors affecting 
the purchase of new drycleaning 
equipment is being offered free 
by Detrex Chemical Industries, 
Incorporated. 

The booklet deals with that 
part of the Mills Act that per- 


tains to the initial write-off of 
personal business property. This 


provision, Section 179 of the 
Internal Revenue Code, is an 
important change in our tax 


system and will prove an influ- 
encing factor in the purchase 
of much needed equipment, ac- 
cording to H. R. Norgren, De- 
trex vice-president. The new 
depreciation method was passed 
by Congress in 1958, 

For a free copy of the book- 
let write Department DF, De- 
trex Chemical Industries, P, O. 
Box 501, Detroit 32, Mich. 


Sour for Resin-Treated 
Fabrics 


A new sour, designed to meet 
the new laundering problems 
created by the use of wash-and- 
wear and easy-care fabrics, has 
been announced by Pennsalt 
Chemicals Corporation, 

Developed especially for res- 
in-treated fabrics, the new prod- 
uct is said to make them last 
longer when used after an ap- 
plication of Pennsalt Whitegard 
against discoloration, The maker 
adds that the sour, called Erusto 
Extra, is free-flowing and _ in- 
stantly dispersible, with com- 
plete and rapid solubility. It 
can be mixed readily for stock 
solutions or used in all types of 
automatic equipment. To ob- 
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Everything goes faster 
now that I'm using LUMAR 
And my customers love it! 


LUMAR not only softens all kinds of fabrics—in many cases 
actually making them softer and fluffier than when new—but 
speeds up my production right along the line. I find this fabric 
softener in powder form is saving me time on extracting, drying, 
folding and finishing. I figure LUMAR is just like money in the 
cash register. 

The above experience is typical of Lumar users. There’s no rea- 
son why you shouldn’t share it. Lumar is inexpensive—you use 
only 1% oz. per hundred weight of dry clothes. Get in touch 
with your laundry supply house—they’re real Lumar boosters. 


MARLYN CHEMICAL COMPANY, INC., Lakeview, Ohio 


tain the desired pH, in most in- | Fred Winslow, chief engineer 
stances only 1 to 2 ounces of for Hammond, said the new 
Erusto Extra are required for heating system has an exclusive 
every 100 pounds of laundry. 
4 distinctive peach color in- 
sures that the sour will not be 
confused with other supplies in 
the washroom. Although Erusto 
Extra is especially recommend- 
ed for use on impregnated fab- 
rics, it is intended as an all- 
purpose sour for all laundry 
operations. 
A strong advertising and pro- 
motion program has been 
planned to back up the intro- 
duction of Erusto Extra to the 
trade. The product is now avail- 
able in 100- and 400-pound fi- 
ber drums. 
For more information write 
Pennsalt Chemicals Corpora- 
tion, 3 Penn Center, Philadel- 
phia 2, Pa. 
manifold-type burner, _ firing 
into a multi-venturi mixing 
chamber to distribute a con- 
s stant sheet of flame over the en- 
Tumbler Heating System tire heating area. This assures 


A newly developed heating a uniform source of clean, 


system is now installed on all 
Hammond gas-heated tumblers, 
according to Reger N. Conger, 
president of Hammond Laun- 
dry and Cleaning Machinery 
Company. The new heating sys- 
tem is standard equipment, and 
improves considerably the heat- 
ing thoroughness of the tum- 
blers, he stated. 


evenly heated air that not only 
heats faster, but more thorough- 
ly throughout the entire tum- 
bler cylinder, according to Mr. 
Winslow. 

More complete information 
can be obtained by writing 
Hammond Laundry and Clean- 
ing Machinery Company, Ham- 
mond Bldg., Waco, Tex. 


Obituaries 


Eugene P. Calou, 39, secretary of Oakland (California) Laundry 
Company, died recently, At the end of World War II, Mr. Calou 
was one of the youngest captains in the U. S, Merchant Marine, 
commanding a freighter at 24. Surviving are his wife and three 
children. 


Alfred LaCrampe, 52, partner in Superior French Laundry, 
Sebastopol, California, died recently. Mr. LaCrampe came from 
his native France at the age of 17. He was the founder of the 
Santa Rosa Lafayette Club, and an officer in the Sebastopol 
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won DARNELL 


B> CASTERS AND WHEELS ~< 


pull 
) 


RUBBER TREADS .. . a wide choice of treads suited to all types 
of floors, including Darnelloprene oil, water and chemical-resist- 
ant treads, make Darnell Casters and Wheels highly adapted to 
rough usage. 


True savings result from quality, 
performance and longer life -- 
not just the initial cost alone. 


RUST-PROOFED . . . by zinc plating, Darnell Casters give longer, 
care-free life wherever water, steam and corroding chemicals 
are freely used. 


LUBRICATION . . . all swivel and wheel bearings are factory 
packed with a high quality grease that "stands up" under attack 
by heat and water. Zerk fittings are provided for quick grease- 
gun lubrication. 


STRING GUARDS... . Even though string and ravelings may wind 
around the hub, these string guards insure easy rolling at all 
times. 


INVESTIGATION PAYS — GET THE FACTS NOW 


Will help make 
your selection easier 


describing over 4000 types 
of Darnell Casters and 
Wheels—with fittings and 
treads for every kind of 
application. 


Write for Free Darnell Manual 


DARNELL CORPORATION, LTD. 


DOWNEY (‘LOS ANGELES COUNT’) CALIFORNIA 
37.28 SIXTY-FIRST ST., WOODSIDE 77, L. I., N. Y. 
36 NORTH CLINTON STREET, CHICAGO 6, ILLINOIS 
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Your best assurance of continuous 
operation of every press is 


Hose 
NO PACKING...NO LEAKY JOINTS 


Bronge...Trowble-Free £ 


AVAILABLE IN SIZES TO FIT 
ALL MAKES & MODELS OF DRY- 
CLEANING & LAUNDRY PRESSES 


You WOULDN’ T DRIVE 
WITHOUT A SPARE TIRE weer 


Keep extra sets of hose on hand for every press A ‘ihe 
©) 1958 B.0.F. CO. 
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37 x 30 GAS HEATED DRYER 
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4301 S. Fitzhugh Ave. 
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@MORE features MORE dependability 


LOWER Meter Location 


NEW LOWER Cabinet Height 


e NEW! Coinette slug-rejector coin- 
* drop meter. . 
turn, NO slides to push! Avail- 
able with 60-Minute timer. 
© Stainless steel fronts and/or 
sides available, 
enamel; 
out. 


© Permanent type perforated steel 


lint cylinder—no costly replace- 
ments. 


. NO knobs to 


or Baked-on 
undercoated inside and 


| Gear driven transmission, 2-year 
warranty, NO daily maintenance, 


© Electronically balanced aluminum 
fan, rugged heavy-duty motor. 

¢ Plus many more outstanding fea- 
tures—write for FREE “we 


Ye 10, Texas 





Eagles. Survivors are his wife, daughter, and two Era and 


a sister in France. 


Charles Paul Stanley, Sr., 58, manager of the laundry at the 
Veterans Administration Hospital, Butler, Pennsylvania, until his 
retirement six months ago, died recently, Mr. Stanley served in 
the U. S. Navy during World War I. Surviving are his wife, two 


daughters and two sons. 


Daniel B. Riddlesberger, 78, former owner of Waynesboro 
(Pennsylvania) Laundry, died recently, Mr, Riddlesberger first 
became associated in the establishment as a partner in 1910. In 
December 1954 he sold his remaining interest to his daughter and 
son-in-law, Mr. and Mrs. R. Eugene Arthur. Besides the Arthurs, 


he is survived by his wife. 


Convention Calendar __ 


Virginia, September 


1959 


Georgia Launderers and 
Cleaners Association 
The Biltmore Hotel, At- 
lanta, Georgia, August 21-23, 


‘ Kentucky State Laundry and 
1959. With exhibit. id 1d 


Cleaners Association 


Phoenix Hotel, Lexington, 
Council of Laundry Association Kentucky, September 24-26, 
Executives 1959 
Bismarck Hotel, Chicago, Illi- 


nois, September 16-18, 1959 


New York State Launderers & 
Cleaners Association 
Scaroon Manor, Schroon Lake, 


New York, September 24-26, 
1959 


Virginia Association of 
Launderers & Cleaners 
Hotel Jefferson, Richmond, 


76 


Pennsylvania Laundry Owners 
Association 
Chalfonte-Haddon Hall, At- 
lantic City, New Jersey, Octo- 

ber 8-10, 1959 


A.1L.L. — Young Men's Confer- 
ence 


Statler Hotel, St. Louis, Mis- 
souri, October 14-15, 1959 


Laundry and Cleaners Allied 
Trades Association 
Shoreham Hotel, Washington, 

D. C., October 14-16, 1959 


Eastern Seaboard Conference 


Cruise of Laundry and 


Drycleaning Associations 
( Maryland, District of Colum- 
bia and Virginia Laundryown- 
ers Association, Massachusetts 
Laundryowners Association, 
New England Linen Supply 
Association, New Jersey Laun- 


dry and Cleaning Institute, 


New York State Launderers 
and Cleaners Association), 
Queen of Bermuda Cruise, 


October 17-23, 1959 


Linen Service Council of 
New Jersey 


Grossinger Hotel, Grossinger, 





New York, October 21-25, 
1959 
Dry Cl s and tL derers 


Institute (Ontario) 
King Edward Hotel, Toronto, 
Ontario, Canada, October 22- 
24, 1959 


Canadian Cleaners and 
Launderers Allied Trades 


Association 
Queen’ Elizabeth Building, 
Toronto, Ontario, Canada, 


October 22-24, 1959 


Institute of Industrial 
Launderers 
Americana Hotel, Miami 
Beach, Florida, November 15— 

20, 1959 


National Institute of 
Rug Cleaning 
Conrad Hilton Hotel, Chicago, 


Illinois, January 30-February 
2, 1960, With exhibit. 


National Institute of 


Drycleaning 
Chicago, Illinois, 


22-23, 1960 


February 


American Institute of 


Laundering 
Chicago, Illinois, February 


24-28, 1960. With exhibit. 


STARCHROOM LAUNDRY JOURNAL 








CLASSIFIED DEPARTMENT 





10¢ a word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 


or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. 


Minimum charge—$2.00 (new or repeat). 


Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 


insertion of same ad. Minimum charge $1.00 (new or repeat). 


Capitals or bold face type—double these rates. 


Ads including full payment must be in our hands by the first of the month. Payment should 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 
forwarded by us. Rates are net; not commissionable. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., 


New York 17, N. Y. 








HELP WANTED 


PROFESSIONAL NOTICES 





MANAGER FOR INDUSTRIAL LAUNDRY. Are you aggressive—do you 
want to increase your income? We want men with managerial experi- 
ence in the industrial laundry and linen supply industry. Communicate 
with National Industrial Laundries, 1100 Sherman Avenue, Elizabeth, 


N. J. 1672-7 


LAUNDRY MANAGER, top man to take full charge of laundry and dry- 
cleaning production. Family and commercial work. Old established firm 
in Washington, D. C. Approximately 200 employees. A challenging job 
to an experienced manager capable of assuming control over produc- 
tion, quality and costs. Give full experience and references. ADDRESS: 
Box 2073, STARCHROOM LAUNDRY JOURNAL. 7 
MINT, the only bonded employment agency specializing in the place- 
ment of personnel in the laundry and drycleaning field exclusively, is 
now expanding its services nationally. POSITIONS available throughout 
U. S. A. Register with us at once. Simply mail your resume or letter to 
us stating your qualifications, and application will be forwarded to you 


CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington. 201-27 








CONSULTANTS 


Surveys of complete plants, single departments, or individual prob- 
lems. Any type laundry—commercial, linen supply, family, industrial, 
institutional. All phases including methods, incentives, layouts, produc- 
tion controls, mechanical, chemical, textile. HARRY COHEN, LAUN- 
DRY MANAGEMENT CONSULTANT, 745 Fifth Avenue, New York 22, 


N. Y. Tel.: Eldorado 5-1353, 1612-25 


MANUFACTURERS REPRESENTATIVES 














immediately. Interview will be arranged promptly. All corresp 
and contacts will be STRICTLY CONFIDENTIAL. NO CHARGE for regis- 
tration. Write to Mint Personnel Specialists, 111 West 42nd St., New York 
26, N. Y. Tel: LOngacre 3-0021. 2093-7 





LINEN COORDINATOR—Large Eastern hospital seeks executive who is 
thoroughly familiar with all phases of linen operations, including laun- 
dering, linen procurement, large-scale distribution, inventory control. 
Should be able to supervise department and maintain cost control. Re- 


sume, including salary desired. ADDRESS: Box 2094, STARCHROOM 
LAUNDRY JOURNAL. -7 





LAUNDRY EXECUTIVE: We are looking for an experienced manager 
with sales and industrial engineering background to take full charge of 
our commercial flatwork plant. Our equipment is modern and efficient, 


with a capacity of 10,000 lb. per hour, production. Located within 100 
miles of New York. We will offer an attractive salary arrangement to the 
right man, Write in strictest contidence with full details as to past ex- 
perience and expected earnings. ADDRESS: Box 2095, STARCHROOM 
LAUNDRY JOURNAL. -7 








SITUATIONS WANTED 


Laundry executive desires to make change for advancement to a top 
position in a multi-plant operation in linen supply, institutional or in- 
dustrial laundries. 20 years experience in all phases of laundry manage- 
ment—eight years in management of multi-plant operation. One year 


training at A.J.L. industrial engineer. Chicago office preferred. AD- 
DRESS: Box 2069, STARCHROOM LAUNDRY JOURNAL. 5 





A team man with know-how. Layout, methods, production and quality 
control. A detail man, exceptionally cost-conscious, with excellent em- 


ployee relations. Considerable engineering work relative to methods and 
time study and have worked on the floor in every capacity. Fine educa- 


tion and background. Would prefer managerial post in medium to large 


plant. Responsible parties only need reply. Character and achievement 
references furnished. ADDRESS: Box 2090, STARCHROOM LAUNDRY 


JOURNAL. 5 
EXPERIENCED SUPPLY AND TECHNICAL SALESMAN—11 years exper- 


ience; wishes to represent manufacturer or converter. Former laundry 
manager. Presently located at Cincinnati, Ohio. ADDRESS: Box 2091, 


STARCHROOM LAUNDRY JOURNAL, 5 


Manager desires position with aggressive organization, Able to assume 


responsibility for profitable operation. Presently located at Cincinnati, 
Ohio. ADDRESS: Box 2092, STARCHROOM LAUNDRY JOURNAL. 


Maintenance man on laundry power, plant rebuilding and installation 


of all laundry equipment, desires position. ADDRESS: Box 2100, STARCH- 
ROOM LAUNDRY JOURNAL. a 


August, 1959 


Manufacturers representative wanted by an exclusive manufacturer of 
textiles of laundry and drycleaning industry, We manufacture every- 
thing for laundry and drycleaning presses and machines. Manitowoc 
Cotton Goods Mfg. Co., 909 York St., Manitowoc, Wisconsin. 2076-19 








SALESMEN WANTED 


Salesman—now calling on laundries and drycleaners, to sell patent clips. 
Good volume, Good commission, No samples to carry, ADDRESS: Box 
2096, STARCHROOM LAUNDRY JOURNAL. -14 





SALESMEN: for well known laundry items, no chemicals, State of Ohio 
territory. Must have some mechanical knowledge. Salary, commission, 
reasonable expenses, company car, free hospitalization. Large estab- 


lished company. Prefer mature man living in Ohio—Columbus, Newark or 
Cleveland areas. Early interview arranged. Give complete resumé with 


application and telephone number. ADDRESS: Box 2101, STARCHROOM 
LAUNDRY JOURNAL. -14 


The Mark 
Record Sheet 


is a great check against inaccurate marking. Re- 
cords the marks used in all bundles; permits 


location of lot for all marks 
Prevents duplication of marks; 
Avoids mixup of garments; 


Aids and simplifies sorting; 
Used in any marking system; 


Precludes thievery. 
Used for years by hundreds of laundries 
SAMPLES FREE 


(All shipments C.0.D. unless check 
accompanies order) 





Price, per thousand 


5,000 or more, per thousand ........$6.50 
Starchroom Laundry Journal 


305 East 45th Street, New York 17, N. Y. 




















MACHINERY WANTED 


MACHINERY FOR SALE (Cont'd) 





WANTED, MONEL METAL WASHERS, all sizes, and any other laundry 
equipment. Interested in buying entire plants for export, highest prices 
paid. ADD RESS : Box 874, STARCHROOM LAUNDRY JOURNAL. -3 


Six- and eight-roll IRONERS, All makes and sizes, 54”, 50” and 48” 
Notrux extractors, eight- and six-rcll American or Troy ironers. Highest 
prices paid! ADDRESS: Box 1414, STARCHROOM LAUNDRY JOURNAL. 

3 
WANTED—SAGER A SPREADERS. Montecito Manufacturing Co., 702 E. 
Montecito St., P, O, Box 150, Santa Barbara, Calif, 2098-3 








MACHINERY FOR SALE 
PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guaranteed, Talley 


Laundry Machinery Co., Greensboro, N. C. 1269-4 
20” HUEBSCH HANDKERCHIEF IRONERS with { fluffers, like new. w. Talley 
Laundry Machinery Co., Greensboro, N. C. 1967-4 
UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt. Talley Laundry Machinery 
Co., Greensboro, N. C. 1977-4 
30 x 30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition. 
Talley Laundry Machinery Co., Greensboro, N. C. 1278-4 
AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass, Can be arranged for return feed, CUMMINGS-LAN- 


DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6766-4 





WwooD WASHERS REBUILT WITH ALL NEW WOODWORK | AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36 x 54”, 42 x 72” and 
44 x 84". Ready for immediate delivery. CUMMINGS-LANDAU Laundry 


Machinery Co., 313 Ten Eyok Street, Brooklyn a, 2t.. X. 6661-4 
8-ROLL 120” AMERICAN and TROY IRONERS, REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 
CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 
TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6618-4 





AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS. 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
— CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 


9318-4 


48 x 196" “AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS, CUMMINGS-LANDAU Laundry Machin- 


ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40’ HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO.- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y. 598-4 
MONEL METAL WASHERS. AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30 x 30”, 24 x 36”, 24 x 24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60” “AMERICAN ZEPHYR, ‘HOFFMAN AMICO” AND “TOLHURST ‘CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 600-4 


AMERICAN TILTOR 4-GIRL SHIRT ‘UNIT, THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 
48” VIERSEN HIGH-SPEED and 48” - TOLHURST, | DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
oY. LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6, N 4855-4 


2 x 120” RETURN- -FEED SUPER - IRONER, MOTOR-DRIVEN. PRICED 
eae CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
., Brooklyn 6, N. Y. 9725-4 


AMERICAN | and 1 TROY 26” and 28” | EXTRACTORS, ‘BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 6868-4 
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HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 
PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 


LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 
9952-4 








MODEL 75, AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 
DRIVEN PUMP. 6é—NATIONAL HAND AND POWER MARKING MA- 
CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. a 984-4 
AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
NN, 647-4 
48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. : ; 6983-4 
16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 


6914-4 4 














Five 42 x 84” “AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. 7. 4 6910-4 
HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., ‘313 Ten Eyck | Street, , Brooklyn 6, N.Y. 6864-4 


30” EYTRA DEEP AMERICAN or TROY EXTRACTORS, with, NEW elec- 
trical equipment. EVANS AUTOMATIC SHIRT STARCHING MACHINE. 
CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, 
Brooklyn 6, | : =. 2. 7 pi 4753-~ 4 
40” TROY and TOLHURST, ‘direct motor-driven and belt-driven extrac- 
tors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck 
Street, Brooklyn 6, N. . - 4755-4 
2-ROLL 100”, 110” and 120” AMERICAN AND CL RETURN- FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 
PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 


PROSPERITY LATEST TYPE SPORT SHIRT UNIT, complete with TUMBLER 
AND DRYSET VACUUM UNIT. Used less than one year. Equal to new 
in every respect. Cummings-Landau Laundry Machinery Co., 305 Ten 
Eyck St., Brooklyn 6, N. Y. _ 1537-4 


American and Hoffman 140F drycleaning units, complete j in every re- 
spect. New-machine condition, at considerable saving over new-equip- 


ment price. Cummings-Landau Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 1538-4 


ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. ‘Baehr Laun- 
dry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240-4 


AMERICAN IRONER, 2-roll 100”, rebuilt in A-1 condition. TALLEY 
LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1804-4 
Five TROY 48” open- top extractors at a bargain price. TALLEY LAUN- 
DRY MACHINERY COMPANY, Greensboro, N. C. 1806-4 


PROSPERITY and AJAX air-driven utility presses. TALLEY LAUNDRY 
1808- 4 


MACHINERY C COMPANY, Greensboro, N. C. 


Six-roll 120” AMERICAN, PARAMOUNT, SMITH- DRUM rebuilt ironers. 
TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1810- 4 


42 x 84 and 42 x 96 AMERICAN a: and HOFFMAN ‘rebuilt washers—in ex- 


amen shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, 
1811-4 

















AMERICAN MASTER CASCADE, DOUBLE-END-DRIVEN, CONVERTED 
TO SILENT CHAIN DRIVE AND ‘‘V"’ BELT DRIVE AT MOTOR, 44 x 96”, 
44 x 108”, 44 x 120” MONEL METAL WASHERS with 3 and 4 pockets. 


CUBENGSLANDAY, 313 Ten ore: St., Brooklyn 6, N. Y. 1726-4 


AMERICAN STREAMLINED 6-ROLL IRONER, WITH HAMILTON SPRING 
PADDED ROLLS AND VACUUM DEVICE, IN NEW MACHINE CONDI- 
TION. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1729-4 
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MACHINERY FOR SALE (Cont'd) 





Power Circle, rebuilt. TAL- 
1803-4 


PROSPERITY 51” wearing apparel presses. 
ial LAUNDRY ‘MACHINERY COMPANY, Greensboro, N. C. 


AMERICAN, TROY AND SMITH-DRUM MONEL METAL WASHERS. 
MOTOR-DRIVEN, 42 x 96” 2-POCKET and 3-POCKET; 42 x 72” 2- 
POCKET. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 

1730-4 


PURKETT 72” HEATED CONDITIONING TUMBLER, COMPLETE WITH 


CONVEYOR. IN EXCELLENT OPERATING CONDITION. CUMMINGS- 
LANDAU, 313 Ten _ St., Brooklyn 6, N. Y. 1731-4 


6—AMERICAN SUPER-ZARMO DUCK COAT PRESSES; 4 AMERICAN 
FOLDMASTERS, EITHER FOR 7” or 8” FOLD. CUMMINGS-LANDAU, 


313 Ten Eyck St., Brooklyn 6, N. Y. 1733-4 





UNIPRESS CABINET SHIRT UNIT, CONSISTING OF: CABINET BOSOM, 
CABINET SLEEVER, SPECIAL YOKE PRESS AND AUTOMATIC FOLD- 
ING TABLE. EQUAL TO NEW IN EVERY RESPECT. CUMMINGS-LANDAU 
LAUNDRY MACHINERY CO., 305 TEN EYCK ST., Brooklyn 6, N. Y. 

1739-4 





36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Geeenshere, N. Cc. 1279-4 


HOFFMAN X MODEL PRESSES, nhie rebuilt. ralley lente Machin- 
ery Co., Greensboro, N. C. 1280-4 


40” and 48” AMERICAN all stainless-steel open-top extractors—periect 
shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 
1802-4 


IMPERIAL CLEANING MACHINERY COMPANY, 12) Greenpoint Ave., 
Brooklyn, N. Y. EV - 9-6585, has available American Notrux extractor, 
American 8- and 6-roll ironer; American Cascade 42 x 84; also 9-pocket 
stainless washer; Hoffman drycleaning and laundry washers, Pellerin- 
Milnor automatic washers; Hoffman and American 30, 48, and 60” ex- 
tractors for laundries and cleaners; Hoffman 140F and synthetic cleaning 
unit. Also Prosperity, Mercury, Manitowoc, Columbia, Butler, Sec-O-Matic 
synthetic units with Hoyt solvent saver; Prosperity 2-girl shirt unit, Ben- 
dix washers, Bock extractors, Huebsch tumblers for launderettes, 1722-4 


IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 7 


Brooklyn, N. Y. EV-9-6585, has large stock of new and rebuilt equipment, 
reasonable prices and terms, one-year guarantee. Individual machines 


or complete plants for laundry, synthetic or petroleum, also launderette. 


List the machines you have for sale with us. 1725-4 


ONE—AMERICAN FULLY AUTOMATIC WASHWHEEL FORMULA CON- 
TROL MODEL 050M. CUMMINGS-LANDAU Laundry Machinery Co., 305 


Ten Eyck Street, Brooklyn 6, N. Y. 1900-4 


AMERICAN FORMATIC DUCK COAT UNIT COMPLETE. IN EXCELLENT 
CONDITION. Used about year and half. CUMMINGS-LANDAU, 305 Ten 


Eyck Street, Brooklyn 6, N. Y. 1909-4 


WILLIAMS LAUNDRY MACHINERY CO.—All sizes and types of laundry 
and drycleaning equipment; WASHERS, EXTRACTORS, TUMBLERS, 
FLATWORK IRONERS, etc. Items available too numerous to mention. 
Can satisfy all machinery needs at BARGAIN PRICES. We are in a posi- 
tion to furnish parts for all makes and models of equipment available. 
For further information CALL STillwell 6-6666 or write WILLIAMS LAUN- 


DRY MACHINERY CO., Inc., 37-37 Ninth Street, Long Island City 1, 
N. Y. 1968-4 


IMPERIAL CLEANING MACHINERY COMPANY, i121 Greenpoint Ave., 
Brooklyn, N. Y. EV-9-6585, has Sec-O-Matic synthetic unit with solvent 


saver—Mercury—140F unit—60 lb. automatic unit—10 lb. Columbia unit. 
1723-4 


IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV-9-6585, has available laundry and drycleaning equip- 
ment from several modern plants. Prices reasonable, with terms. Request 
availability list without obligation. 1724-4 








CALL! “WRITE! WIRE! “‘DON'T DILLY-DALLY, CALL TALLEY."" We 
have a complete stock of late model rebuilt laundry and drycleaning 
machinery. Low terms to suit you! TALLEY LAUNDRY MACHINERY CO., 
GREENSBORO, N. C. 2052-4 


August, 1959 


TALLEY LAUNDRY MA- 
2053-4 


PROSPERITY CABINET SLEEVERS—late models. 
CHINERY, GREENSBORO, N. C. 


PROSPERITY 200 AUTOMATIC OPEN-END WASHERS—Jus! arrived. 
TALLEY LAUNDRY MACHINERY, GREENSBORO, N. C . 2054-4 


PROSPERITY FULLY AUTOMATIC 60# WASHERS—1i year old. TALLEY 
LAUNDRY MACHINERY, GREENSBORO, N. C. 2056-4 


TALLEY LAUN- 
2057-4 


PROSPERITY 8-ROLL x 132” IRONER—excellent shape. 
DRY MACHINERY, GREENSBORO, N. C. 

PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guaranteed. TALLEY 
LAUNDRY MACHINERY, GREENSBORO, N. C. 2058-4 


like new. TAL- 


2059-4 


20” HUEBSCH HANDKERCHIEF IRONERS with falters, 


LEY LAUNDRY MACHINERY, GREENSBORO, N. 


TALLEY LAUNDRY MA- 
2060-4 


UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt. 
CHINERY, GREENSBORO, N. C. 


TALLEY 
2061-4 


AMERICAN IRONER, 2-roll 100”, rebuilt in A-1 condition, 


LAUNDRY MACHINERY, GREENSBORO, N, C, 


PROSPERITY and AJAX air-driven drycleaning presses. TALLEY LAUN- 
DRY MACHINERY, GREENSBORO, N. C. 2062-4 


TALLEY LAUNDRY 


2063-4 


Six-roll 120’ AMERICAN and TROY rebuilt ironers. 
MACHINERY, GREENSBORO, N. C. 


42 x 84 and 42 x 96 AMERICAN and HOFFMAN rebuilt washers—in ex- 
cellent shape. TALLEY LAUNDRY MACHINERY, GREENSBORO, N. C. 
2064-4 


PROSPERITY 51” wearing apparel presses. Power Circle, rebuilt. TALLEY 
LAUNDRY MACHINERY, GREENSBORO, N. C 2065-4 


36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. TALLEY LAUNDRY 
MACHINERY, GREENSBORO, N. C. 2066-4 


HOFFMAN X MODEL PRESSES, factory rebuilt. TALLEY LAUNDRY MA- 
CHINERY, GREENSBORO, N. c. 2067-4 


40” and 48” AMERICAN all stainless-steel open-top extractors—perfect 
shape. TALLEY LAUNDRY MACHINERY, GREENSBORO, N.C. —.2068-4 


All metal bundle trucks, with rubber castings in A-1 condition. Size 
63” long, 5'6” high, 16” deep. $35.00 each. ADDRESS: Box 2084, 
STARCHROOM LAUNDRY JOURNAL. -4 


WASHERS located in local hospital, in good running condition, 42” x 84” 
Troy $1,700; 42” x 72” Troy $1,600, 42” x 54” American $1,500, all 
MONEL. Must remove immediately! ADDRESS: Box 2037, STARCHROOM 
LAUNDRY JOURNAL. -4 


Boiler 15 HP. high-pressure York, portable, complete with fire- 
eye, Schaub return system, tank, extras. Used only in experimental work, 


$800. ADDRESS: Box 2087, STARCHROOM 
-4 


3-pass, 


test for 140 pounds pressure, 


LAUNDRY JOURNAL. 


HOISTS—Robbins & Myers electric (2) 2,000 lb. capacity $175 each, 
(1) 1,000 lb. capacity $150. Bradley stall-shower, 5 compartments, com- 
plete with partitions, shower heads and controls $200. Five-roller towel 
cabinets $1 each. Ventilating blower and magnetic starter, Allis 7'/2 HP. 
$200. Rag-cutting machine and 
Belleville, N. J. Phone 

2088-4 


motor, Clarage fan, type HV size 15%”, 
motor $10. A. H. Dulje—265 Cortlandt Street, 
PLymouth 9-4444. 


UNIPRESS CABINET SHIRT UNIT COMPLETE LESS FOLDER, in perfect 
condition, used very little. J. J. Reiman, 25 W. Utica St., Buffalo 9, N. Y. 
2089-4 


1—AMERICAN CLASS 121, 5-lane Strackrite stacker. Mechanically equal 
to new. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St. Brooklyn 6, N. Y. 2097-4 
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REPAIRS — PARTS — SERVICE 
REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 


men. Full line of Asher ironers rebuilt by men who know how. 


BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 
1228-37 











MISCELLANEOUS MERCHANDISE FOR SALE 


LAUNDRY LISTS—4'/, x 11”—$1.50 per 1,000 in 15,000 lots. White 16 lb. 
bond. Park Printing, 1323 Pennsylvania Avenue, Pittsburgh 33, Pa. 
1799-45 





SPECIAL OFFER, FINE QUALITY 24 x 36 NYLON LAUNDRY NETS, ONLY 
$13.50 DOZEN. SEND $1.25 FOR SAMPLE NET. L. §. SUPPLY COMPANY, 
211-57 18th AVENUE, BAYSIDE 60, N. Y. 1914-45 


EQUIPMENT FOR SALE—Why make expensive repairs on obsolete dump 
valves when modern, leakproof, air-operated diaphragm valves cost so 
little? Write George W. Kriegh Laundry Machinery Co., 1786 No. Spring 
Street, Los Angeles 31, Calif. 2102-45 








SUEDE AND LEATHER SERVICE 


Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of satisfied customers in every state. Open account, Try our 
exclusive DAVOTEX process. You will become a regular customer. 
C. O. D, CLEANING & DYEING CO., 1430 Harrison St., Davenport, 

654-13 





Iowa. 


SUEDE and LEATHER—Cleaned, dyed, refinished, Guaranteed ““FRENCH- 
TEX" process. Jackets—$5, coats—$10. LaFRANCE DYE HOUSE, 7606 
Carnegie Ave., Cleveland 3, Ohio. *‘Members of the S.L.R.A."’ 1930-13 








BUSINESS SERVICE 


Suits double-breasted made single. $9.95. By mail. Booklet on tailoring 
$10. Talis, 11 Pleasant St., Worcester, Mass, 2074-10 











BUSINESS OPPORTUNITIES 


CLEANERS! LAUNDRYOWNERS! Add a profitable service to your pres- 
ent business and get individual identification with an outstanding na- 
tionally advertised trademark that will serve your present business as 
well. Package promotion including TV and radio commercials. $3,500 to 
$8,000 investment required. Terms available. Unlimited potential in on- 
location carpet and furniture cleaning service field. Experience helpful 
but not necessary. Will train. Exclusive territories open. WRITE, Give 
references, background, qualifications. MAGIKIST SERVICE CORP., 
Dept. C, Attn: Carl V. Haga Associates, 750 S. Cicero Avenue, Chicago 


44, Illinois. 2075-11 











LAUNDRIES AND CLEANING PLANTS FOR SALE 


For sale: In central Michigan, modern cleaning plant with shirt laundry. 
Gross last year $75,000. Long-term lease on building or will sell. For fur- 
ther information, ADDRESS: Box 2027, STARCHROOM LAUNDRY JOUR- 


NAL. 2 


I HAVE A MODERN SMOOTH-RUNNING SYNTHETIC PLANT DOING 
OVER $2,000 PER WEEK IN JUNE, $1,000 OVER COUNTER, $1,000 RE- 
TAIL TRUCKS. CAN DO TWICE THIS VOLUME. I AM GOING TO 
RETIRE TO MY FARM. WILL SELL ON TERMS $17,500 OR A DISCOUNT 
PRICE FOR ALL CASH. IDEAL LOCATION AND SPACE FOR COIN-OP. 
YOU CAN STEP RIGHT INTO A PROFITABLE BUSINESS AT A BARGAIN 
PRICE. YOU MAY COME AND BE AN EMPLOYEE OR VISIT WITH THE 
CUSTOMERS. YOU WILL KNOW WHAT WE HAVE TO SELL. ACT 
NOW—CALL OR WRITE W. I. PEELER, 2308 RHODE ISLAND AVENUE, 
N.E., WASHINGTON, D. C. 2080-2 





LAUNDRY AND DRYCLEANING PLANT—wholesale and retail—over 
$150,000 annual sales—good equipment—tremendous potential—serving 
fastest growing area in eastern Connecticut—established over 50 years. 
Reasonable terms—Inquire at once. ADDRESS: Box 2085, STARCHROOM 
LAUNDRY JOURNAL. -2 


Completely equipped laundry, near private schools and summer resorts. 
Excellent year-round volume. Main plant concrete block. $40,000. With 
dwelling, 2 apartments $52,000. For full details—Wheeler & Taylor, Inc., 
Great Barrington, Mass. 2086-2 


Retiring—Laundry repair and installation business for sale at bargain 
prices—Flatwork Ironer gears, bearings and parts: 450 valves, all sizes 
and types; metal hoses and fittings; Babbit parts and supplies—pipe fit- 
tings. 1—17” Hoffman Extractor, 2 Cissell Puff Tables. ADDRESS: Box 
2099, STARCHROOM LAUNDRY JOURNAL. -2 
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Do you know that many cancers 
can be cured if detected early? 
That an annual health checkup 
is your best protection against 
cancer? 

Are you giving yourself this 
big advantage? Or are you 
taking chances with your life 
because of foolish attitudes 
about cancer like these? 


{ DON’T 
EVEN 
MENTION 
THAT 
WORD! 


Fear keeps 
some people 
from even learning cancer 
facts that can save their lives. 


NEVER FELT 
BETTER! 


Yi 
his 


Checkups help to detect cancer 
in its “silent” stage before you 
notice any symptom. 


COSTS 
TOO 
MUCH! 


Dollars you spend 
for the protection 
of your health can 
one mean years of life. 


Millions of Americans have 
made an annual checkup a 
habit... for life. How about 
you? 

AMERICAN CANCER SOCIETY 
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Mr.Manufacturer: 


What magazine 
do jobbers 
consider BEST 
for advertising 


effectiveness? 


Time Savers, Inc., got the an- 
swer—by polling 1,000 jobbers 
and asking them which maga- 
zine they considered most in- 
fuential in professional laun- 
dry plants. Based on a 16.8% 
return, jobbers’. selected 
STARCHROOM LAUNDRY 


JOURNAL ... 


@ 2 to 1 over AMERICAN LAUN- 
DRY DIGEST 


® more than 3 to 1 over CLEAN- 
ING LAUNDRY WORLD 


© almost 6 to 1 over CLEANING 
AND LAUNDRY AGE 


. jobber-preference provid- 
ing a key reason for you to ad- 
vertise in the only national 
ABC audited paid-circulation 
publication serving the laun- 
dry industry... 


STARCHROOM 
LAUNDRY JOURNAL 
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Vu the Wash... 


Wash-and-Wear 


To the Editor: 

In May we wrote you concerning a 
possible meeting with the Minnesota 
Institute of Laundering and Cleaning. 
Due to the difficulty in setting up such 
a meeting at a mutually satisfactory 
date for all concerned we have at- 
tempted to summarize the thinking of 
our board in the matter of wash-and- 
wear. 

* * * 

The subject of wash-and-wear is a 
complicated one and one which has 
been ever changing. At the outset the 
products were not what they are to- 
day. The consumer acceptance ex- 
ceeded the fondest dreams of the peo- 
ple who introduced it. In England 
where it made its debut a few years 
earlier it did not become a factor. 

Left to its own devices it probably 
would not have become popular in the 
U. S. had it not been at least to some 
degree for the American Institute of 
Laundering which jumped in almost 
at the outset with the sincerest inten- 
tions but misguided reasoning. 

Today we have a wholly different 
situation confronting us and for this 
reason we think it well to take another 
look at our present situation in the 
light of what has gone before and 
with a recommendation for action. 

Historically the AIL was in error in 
several ways. Of the two principal 
ones, the first was the attempt to help 
the manufacturers of wash-and-wear 
improve their product. If, for instance, 
all garments had remained chlorine- 
retentive, the problem would have 
been so pronounced for the home- 
maker and in consequence the retailer 
that wash-and-wear would have died 
aborning. Their excuse that they were 
acting in the best interests of the com- 
mercial laundry fails to take into ac- 
count that wash-and-wear was at its 
inception and is today designed to 
eliminate commercial laundering and 
only because it fails to measure up in 
the minds of some consumers does it 
find its way to the industry. 

Second, in setting standards for 
awarding the Seal of Approval the 
AIL only included what they called 
“minimum requirements of acceptable 
appearance” and therefore awarded 
the seal to manufacturers whose prod- 
uct was not satisfactory when laun- 
dered at home and/or the commercial 
laundry. This had the effect of helping 
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to downgrade the idea of what consti- 
tutes good appearance in the minds of 
the ultimate consumer. For this reason, 
if for no other, the sales of goods by 
the retailer might very well be ulti- 
mately reduced, and certainly poor 
appearance is diametrically opposed 
to the retail “Dress Right” campaign. 
Naturally, it tends to discourage the 
use of frequent cleaning and launder- 
ing services by professional laundries 
and cleaners. 

We have been thinking historically, 
and now to up-date ourselves. Under 
the enlightened pressure of consumer 
demand, backed in part by technical 
help from the AIL, most wash-and- 
wear products have been improved 
materially, though they still leave 
much to be desired if the garments 
are processed at home. 

While we as an industry must rec- 
ognize that wash-and-wear is a part of 
the modern scene we must also rec- 
ognize that it will do nothing to im- 
prove our industry’s volume. The fact 
that our industry will get a percentage 
of the wash-and-wear products cannot 
by the wildest stretch of our imagina- 
tion mean that we will benefit by 
wash-and-wear, since what we will 
get represents at best only a percen- 
tage of what formerly was potentially 
wholly ours. 

In attempting to get answers from 
the AIL about this problem, we who 
have done so get the impression that 
we are not being given all the an- 
swers, almost as though the AIL ex- 
ecutives were attempting to serve two 
masters. On the one hand, the mem- 
bers who own the AIL, and on the 
other the textile manufacturers who 
contribute considerable revenue to the 
“Seal of Approval” program. At best 
we have been given a very simple an- 
swer, one that tells us to advertise 
wash-and-wear and that we _ profes- 
sionals can do it better. 

Certainly the railroads are cogni- 
zant of the trucking industry, the 





Let’s Hear from You... 
We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. Address letters 


to: 
The Editor 


Starchroom Laundry Journal 
305 East 45th Street 
New York 17, N. Y. 











truckers surely know that the airlines 
carry freight, but in no instance do we 
see one industry spending its money 
to foster the cause of another that 
could put it out of business. 

By way of recommendation for 
present action: Weaknesses of wash- 
and-wear backed by the AIL labora- 
tory tests should be pointed out not to 
the manufacturers but to the retailers. 
The money the AIL spends in adver- 
tising for “Seal” business if devoted to 
the retailer would reach every retailer 
in the U. S. At which time the AIL, 
while recognizing the attributes of 
wash-and-wear, could also point out 
its weaknesses and the need for retail- 
ers to work with member plants at the 
local level. In this way the retailer will 
best protect himself from customer 
disappointment when the wash-and- 
wear product doesn’t measure up to 
its claims. By encouraging the retailer 
to work with the laundry and dry- 
cleaner to improve consumer appear- 
ance and standards, they would be 
working for their common goal which 
is the sale of more goods and services. 

We strongly urge that the AIL use 
their laboratory facilities to unearth 
the weaknesses in wash-and-wear and 
that they convey those weaknesses to 
the U. S. retailer. Naturally, it should 
be done in accordance with the best 
advertising techniques. In this regard 
it might be wise to point out to the re- 
tailer that complete elimination of the 
drycleaner and laundry would in no 
way improve the lot of the retailer; 
quite the contrary, since our industry 
helps to enhance good appearance it 
is a most important factor in terms of 
retail sales. 

Signed: Boarp oF DiRECTORS 
MINNESOTA INSTITUTE OF 
LAUNDERING & CLEANING 
By H. J. Sperer, President 


They Are Aware 


To the Editor: 

Please send us 20 reprints of the 
article on page 36 of the March 1959 
issue of the STARCHROOM LAUNDRY 
JourNAL, written by John Carruthers. 

PATRICIA GORDON 
Stadham Company, Inc. 
Philadelphia, Pa. 

More than 2,600 reprints of John 
Carruthers’ article, “Beware of False 
Economy,” have been requested to 
date.—Ep1Tor 
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Hou the ELLIS Central Supply System 


Wasteful conditions 
mean higher costs 


; build ¢ @ inoderalline of wdshe 
room equipment for large 
and ‘small’ plants 


we ELLIS 


Compactness and 
cleanliness with 
the Ellis System 


Here are some before and after pictures that show 
the big change in plant “housekeeping” when 
Clean Linen Service of Gulfport modernized their 
washing operations with Ellis equipment. 


Two big Ellis Washers, (54 x 108 Open-Pocket Un- 
loading Type), were installed complete with full 
automatic controls including the Ellis Central 
Supply System. 


Instead of the messy back-room storage, all the 
washing supplies are now delivered from sanitary 
tanks direct to the individual washers, automati- 
cally metered and timed to the required formula. 


No more wasted supplies nor costly cleanup time 
—washers are serviced accurately and faster— 
loaded and unloaded in record time—lower oper- 
ating and maintenance costs—greater capacity in 
minimum space—work always uniform—and a 
big saving in man-hours. 


These are real proven economies that 


show up on your profit sheet 


RIER CG. 


2444 NORTH C RAW FOR D AVEN U E 


Cir Aa ad CHICAGO Es Ear 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., 1786 N. Spring St., Los Angeles 31, Calif. 
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RINSE COLD! 


We're using... 

















ESCOLLOID |, 


You can save hot water, time (AND MONEY, TOO!) 
with the famous Escolloid cold rinse formula. It’s easy to 
follow: A straight Escolloid break loosens all the soil. Then 
bring up a good suds with either neutral or built soap. Run 
a carry-over suds— maybe two if the soil is heavy. Bleach... 
then RINSE COLD! 


(OR—you can rinse hot, if you wish, because Escolloid 
gives temperature flexibility to your formulas) 


You get the load out FAST and the cost is LOW! 








Let your Cowles Technical 
Colloidal alkali Man show you how easy 
Sebade detespent. it is to set up a fuel-saving 
Shipped in Escolloid COLD RINSE 


100-Ib. bags or 
350-Ib. drums. FORMULA. 


CHEMICAL COMPANY 


7016 Euclid Ave. + Cleveland 3, Ohio 








